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TERROR AT THE MALL 

OUTSTANDING COVERAGE OF A CURRENT NEWS 
STORY (LONG-FORM) 

DAN REED, DIRECTOR/PRODUCER; SAM BAGNALL, GEORGE CAREY, 
SHEILA NEVINS, EXECUTIVE PRODUCERS; NANCY ABRAHAM, 

SENIOR PRODUCER 

DANGEROUS ACTS STARRING THE UNSTABLE 
ELEMENTS OF BELARUS 

OUTSTANDING ARTS AND CULTURE PROGRAMMING 

MADELEINE SACKLER, DIRECTOR/PRODUCER; ANDREA MEDITCH, 
SHEILA NEVINS, EXECUTIVE PRODUCERS; SARA BERNSTEIN, 

SUPERVISING PRODUCER 


PRIVATE VIOLENCE 

OUTSTANDING INFORMATIONAL PROGRAMMING (LONG-FORM) 

CYNTHIA HILL, DIRECTOR/PRODUCER; JULIE PARKER BENELLO, 
WENDY ETTINGER, LILLY HARTLEY, JUDITH HELFAND, SHEILA NEVINS, 
REGINA K. SCULLY, GLORIA STEINEM, CINDY WAITT, EXECUTIVE 
PRODUCERS; NANCY ABRAHAM, SENIOR PRODUCER; 

MALINDA MAYNOR LOWERY, REX MILLER, CO-PRODUCERS 

BANKSY DOES NEW YORK 

OUTSTANDING ARTS AND CULTURE PROGRAMMING 

CHRIS MOUKARBEL, DIRECTOR/PRODUCER; TODD LUBIN, 

SHEILA NEVINS, JAY PETERSON, EXECUTIVE PRODUCERS; 

SARA BERNSTEIN, SENIOR PRODUCER; JACK TURNER, PRODUCER 


CONGRATULATIONS TO ALL OUR 2015 

NEWS & DOCUMENTARY EMMY'AWARD NOMINEES 


HUNTED: THE WAR AGAINST GAYS IN RUSSIA 

OUTSTANDING INVESTIGATIVE JOURNALISM (LONG-FORM) 

BEN STEELE, DIRECTOR; KAREN EDWARDS, SHEILA NEVINS, 
FIONA STOURTON, EXECUTIVE PRODUCERS; NANCY ABRAHAM, 

SENIOR PRODUCER 


NIXON BY NIXON: IN HIS OWN WORDS 

OUTSTANDING HISTORICAL PROGRAMMING (LONG-FORM) 

PETER KUNHARDT, DIRECTOR/PRODUCER/EXECUTIVE PRODUCER; 

DYLLAN McGEE, SHEILA NEVINS, EXECUTIVE PRODUCERS; 
JACQUELINE GLOVER, SUPERVISING PRODUCER; 

GEORGE KUNHARDT, TEDDY KUNHARDT, CO-PRODUCERS 


THE NEWBURGH STING 

OUTSTANDING INVESTIGATIVE JOURNALISM (LONG-FORM) 

KATE DAVIS, DAVID HEILBRONER, DIRECTORS/PRODUCERS; 

DAN COGAN, EXECUTIVE PRODUCER 

HBO® IMAGE PROMOTION, SPRING-SUMMER 2014 

OUTSTANDING PROMOTIONAL ANNOUNCEMENT 

ROB STEIN, EXECUTIVE PRODUCER; JUSTIN E. JOSEPH, SENIOR 
PRODUCER; DAVID ROOFTHOOFT, CREATIVE DIRECTOR; 

BOBBY CHANG, DESIGN DIRECTOR 



OUTSTANDING EDITING; DOCUMENTARY AND LONG-FORM 
PHILLIP SCHOPPER, EDITOR 

OUTSTANDING RESEARCH 
JILL COWAN, SENIOR RESEARCHER 
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This Aspinal of London Harrison 
Weekender ($1,100) makes a great 
travel companion. 


Like all of the top sports pundits, 
SportsNation co-host Michelle Beadle 
can pack a punch. 
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Named Top 25 Film Program 
by Hollywood Reporter 


Over TOO fully-financed student films annually 

Recipient of three consecutive Academy of Motion 
Picture Arts and Science grants 

‘Stage 41,” a 14,000 sq. ft. production facility 

Construction of 30,000 sq. ft. production and post- 
production facility scheduled for 2016 completion 

1:10 faculty to student ratio per class 

Three feature-length films produced by the College 
in three years 

Located in Sarasota, whose Siesta Key Beach 
ranked #1 in USA 
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www.ringling.edu whyringling.info 
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AN INSIDE LOOK BEHIND THE HEADLINES 
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Sony’s Summer of Sadness: 
What Amy Pascal Left Behind 

Pixels' poor opening highlights the ousted exec’s weak slate and challenges for successor Tom Rothman 
as he bets on Streep and Zemeckis with the NFL poised to challenge Concussion. By Gregg Kiiday 


I N NOVEMBER, AS SHE ATTEMPTED TO REVIVE 
Sony Pictures’ fading fortunes, studio co-chair Amy 
Pascal emailed her chief lieutenant Doug Belgrad. 
Assessing her lineup for 2015, she wrote, in all caps, 
“THERE ARE TOO MANY DRAMAS/NOT ENOUGH 
TENTPOLES/NO OBVIOUS BREAKOUT HITS.” 

Those words would prove to be more than prescient. 
More than halfway through 2015, Sony barely is hanging 
on at the box ofhce. The studio has fallen to seventh place 
in domestic market share — behind the five other majors 
and Lionsgate — with a mere $247 million, just 3.74 per- 
cent of the total pie. Globally, it just hit $564 million. (By 
comparison, leader Universal has pulled in $1.8 billion 
domestic and more than 
$5 billion worldwide.) As 
its peers all have released 
at least one film that 
has earned $300 million 
worldwide, Sony’s highest- 
grossing movie, Paul 
Blart: Mall Cop 2, topped 
out at only $104 mil- 
lion. Its latest attempt 
to create a homegrown 
tentpole, Adam Sandler’s 
Pixels, isn’t reversing that 
downward trajectory. 

The sci-fi comedy about 
arcade game aliens, 
with a budget officially 
pegged at $88 million, 
opened July 24 to only 
$24 million domes- 
tic, picking up another 
$25 million overseas. 

Even though the movies 
she shepherded have determined the studio’s 2015 stand- 
ing, Pascal is, of course, no longer at the helm. On Feb. 5, 
she transitioned into a four-year production deal worth as 
much as $40 million (four days later, speaking at a confer- 
ence in San Francisco, Pascal admitted she’d been “fired”). 
While it widely was assumed that she had taken the fall 
for her handling of the destructive computer hack that hit 
Sony on Nov. 26 — as well as her embarrassing emails 
that it exposed — her exit now appears to be a precursor 
of what Sony Pictures chairman Michael Lynton suspected 
would be another difficult year. 

The studio has tried to right itself — Lynton tapped 
Tom Rothman of the TriStar unit to replace Pascal, and a 
new marketing and distribution team was installed last 


year — but Pascal didn’t leave them much to work with. 
So far this year, the studio has released a handful of films: 
The Wedding Ringer, the Kevin Hart comedy from its Screen 
Gems division, attracted $80 million worldwide. The sci-fi 
robot story Chappie leveled out at $102 million; Aloha, 
Cameron Crowe’s Hawaii- set rom-com, barely registered 
with $24 million; and the $30 million Mall Cop 2, while 
likely profitable, lagged behind the first film and has been 
overshadowed by comedies like Melissa McCarthy’s Spy and 
even Ted 2. 

The Pixels backstory provides insight into the stu- 
dio’s troubles. Based on an animated short, the project 
was developed by Sony and Sandler’s Happy Madison. 

When Chris Columbus 
was brought in to direct, 
he excitedly wrote to 
Pascal about a rewrite 
of the script, “This 
officially turns this movie 
into a perennial, a film 
that families can watch 
together for the next 
thirty years,” predicting, 
“It now feels like a gigan- 
tic four quadrant event.” 

But Lynton and Pascal 
fretted over its projected 
budget of $135 million. 
Looking for a financial 
partner, the studio put 
feelers out to Paramount, 
Fox and Warner Bros., 
with no takers. After 
wrangling concessions 
from the filmmakers, 
they got the budget down 
to $110 million, and LStar Capital — with which Sony 
has a three-year, $200 million co-financing deal — took 
a piece of the film, while the China Film Group made 
a small equity investment. (Sony execs were careful to 
excise any references, including an attack on the Great 
Wall of China, that might have endangered that sup- 
port.) Tax incentives — the film shot in Canada — reduced 
the cost further to $88 million, according to the studio, 
which declined to comment. 

Exactly when to launch the film then became a matter 
of debate. Sandler wanted a May 15 bow, and the film 
originally was penciled in to open against Mad Max: Fury 
Road until execs got nervous. Moving Pixels to July 24 
angered Judd Apatow, whose Trainwreck originally was to 





STEVE HARVEY 

The Celebrity Family 
Feud host ends his six-week run 
with summer’s biggest 
unscripted launch, scoring a 
2.0 demo rating for 
ABC’s final episode July 26. 



RYAN KAVANAUGH 

The Relativity chief faces 
layoffs, possible 
bankruptcy and an uncertain 
future as hisn-year- 
old mini-studio scrambles to 
avoid total collapse. 



MINA LEFEVRE 

The MTV veteran is elevated to 
executive vp, overseeing 
scripted development and 
programming — key to 
the struggling network’s future 
— as former chief Susanne 
Daniels exits for YouTube. 


eH 

BILLY CRYSTAL 

The former megastar’s FX series 
The Comedians is canceled 
after only one season, a rarity in 
cable and for the network. 


SHOWBIZ STOCKS 


O $531.41 (+8.9%) 
AMAZON (AMZN) 

The online retailer turns a 
surprise quarterly profit, in 
part because of the popularity 
of its Amazon Prime service 
that combines streaming 
video with discounted shipping. 


O $16.01 (-5.2%) 
WORLD WRESTLING ENT. 

(WWE) 

The sports entertainment 
company severs ties with Hulk 
Hogan, one of its most popular 
wrestlers, after audio of him 
making racist remarks surfaces. 
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have opened the same day. “I am not 
pleased that you all did that to me,” he 
complained in an email to Pascal. “And 
the [Amy] Schumer movie is spectacular. 
It wont be an easy comedy weekend. You 
miscalculated.” Trainwreck eventually 
moved up a week and notched a $30 mil- 
lion weekend, better than Pixels’ bow. 

Heading into the second half of the year, 
Sony’s fortunes will depend on a 
mix of Pascals legacy movies 
and Rothman s first efforts. There 
is one surefire hit on the horizon: 

The James Bond adventure 
Spectre, which Sony produced 
with MGM and Eon, arrives 
Nov. 6 (though Sony splits profits 
three ways). But Aug. 7’s Ricki 
and the Flash, starring Meryl Streep as 
an aging rocker, is a question mark and 
represents the first of the movies that 
Rothman oversaw during his two years 
running TriStar. His biggest 2015 gamble 
will be Robert Zemeckis’ The Walk, a 3D 
restaging of Philippe Petit’s 1974 high-wire 
act at the World Trade Center, which 
is opening the New York Film Festival 


in hopes of establishing an awards run. 

The animated Hotel Transylvania 2, 
(with Sandler and Selena Gomez) is slated 
for Sept. 25; Goosebumps, based on the 
kids horror title and originally set for sum- 
mer, was pushed to October. And Sony’s 
year-end offerings could be as problematic 
as last year’s. If The Interview upset 
North Korea, Seth Rogen’s The Night Before 
could prompt claims of siding 
in the war against Christmas. And 
Sony is courting more contro- 
versy with Concussion, starring 
Will Smith in a drama about 
NFL head injuries. NBC Sports 
reported July 25 that league 
owners already are plotting how 
to respond to the movie. 

If there’s a bright spot for Sony, it’s also 
connected to Pascal. She is now among 
the producers on the female Ghostbusters, 
scheduled for summer 2016, and the 
Spider-Man reboot, slated for the following 
year. “It takes time for new management to 
realign the whole operation,” says analyst 
Harold Vogel. “I don’t think you can expect 
too much for six months or a year.” JSM 




ADAM SANDLER: 
NETFLIX’S DAMAGED STAR 


F or years, adam sandier was pac-man at the 
box office, gobbling up grosses for critic-proof movies. 
But Pixels' soft $24 million domestic debut comes 
on the heels of a series of disappointments. Just don’t tell 
Netflix chief content officer Ted Sarandos, who July 28 
defended the streaming service’s lucrative four-picture deal 
with Sandler, declaring him a “huge international star.” Yes, 
several of Sandler’s U.S. duds have fared better overseas. 

Last summer, Blended bombed domestically with $46.3 mil- 
lion but earned a slightly better $80.5 million internationally. 
Sarandos says Sandler’s movies perform well on Netflix, 
and he expects the same from the controversial Western The 
Ridiculous 6 (out Dec. even after Native American actors 
complained about insensitivities in the script. And Sandler, 48, 
is filming The Do Over with David Spade, which follows two 
down-on-their-luckguys who fake their deaths and start over. 
Without box-office pressure, Sandler could continue to serve 
his core fan base even as his comedy becomes less mainstream. 
Or, notes Rentrak analyst Paul Dergarabedian, “Netflix 
could offer a small-screen sanctuary for Sandler, who could, if 
he chooses, reinvent himself.” — Pamela mcclintock 


Bachelorette: Did Sex Scandal Boost Ratings? 


HE BACHELOR REFUSES TO SETTLE DOWN. THE ABC DATING SERIES, 

never a smash hit, has held steadythrough 19 seasons (especially among 
women 18-to-49), and sister series The Bachelorette averaged a 2.5 rating 
in adults 18-to-49 during its nth season that ended July 27, a curious uptick from 
the previous season’s 2.2. What caused the jump? Marketing for this season cen- 
tered on star Kaitlyn Bristowe sleeping with eventual runner-up Nick Viall in an 
early episode, but execs are reluctant to credit the scandal for goosing viewership. 
Robert Mills, ABC senior vp alternative, specials and late-night, instead attributes 


a compelling love triangle as Viall vied with winner Shawn Booth for Bristowe’s 
affection. “When you have a lead [whom] the audience is extremely invested in, 
and that lead is really torn between several potential love interests, appointment 
TV follows,” says Mills. The star’s general likability also can play a role in luring 
viewers. Season 17 bachelor Sean Lowe, a “born-again virgin,” saw a ratings boost 
from his predecessor, Ben Flajnik (Lowe’s 500,000 Twitter followers also crush 
Flajnik’s 200,000). Still, a sex scandal (and accompanying celebrity weekly covers) 
probably doesn’t hurt. — ryan gajewski 
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Lowe’s courtship and 
marriage generated 
13 celebrity magazine 
covers, the 
most of any season. 


Anti-gay comments by Juan 
Pablo Galavis as the show was 
airing failed to boost ratings. 
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REPORT 


Summer TCA 


Hey, TV Network Chiefs: 
Here’s What the Press Is Gonna Ask 

with the Television Critics Association’s semiannual gathering underway in Beverly Hills, THR 
imagines the tough impending questions (clues: Colbert, Shonda, Empire, Neil Patrick Harris) 
that can feel like they’re coming from a firing squad in the current ratings environment 

By Michael O’Connell 



CBS A lot of us are just as excited about Supergirl 
as you, NinaTassler, but there still are mount- 
ing concerns about where it fits in CBS’ suite of 
procedurals. And who thought it was a good idea 
to schedule it against another superhero origin 
story, Fox’s Gotham, on Monday nights.? At least it’s 
a chance to age down your audience. Speaking of 
which, Stephen Colbert stands to bring a payload of 
adults 18-to-49 when he launches Sept. 8. What’s 
the plan to promote him, and how can you lure those 
younger viewers to primetime.? 


FOX It’s your second TCA, Gary 
Newman and Dana Walden, and 

your first to show off a schedule 
of your own making. So after a 
quick pat on the back for Empires 
astronomical rise, let’s get to the 
nagging questions: How is it going 
to dig you out of that deep No. 4 
hole.? Minority Report is your big 
swing, so what’s going on with all 
of the retooling.? And we’re sure 
this will be broached with as 
much sensitivity as this crowd is 
capable of mustering, but one 
of your big fall stars just got out 
of rehab. Is John Stamos ready 
to topline his own weekly sitcom 
(Grandfathered ) .? 


premieres her fourth ABC show. The Catch, but what’s 
going on with all of the changes there, too.? (At least 
adding Peter Krause can’t hurt.) You’ll find no absence 
of affection for The Muppets in the ballroom, so expect 
the skepticism to fall on freshman dramas Qjaantico 
and Blood and Oil. Can they, or anything, lift the net- 
work’s sagging Sunday.? 


Most Anticipated 
Panelists 

Trevor Noah July 29 
Expect the new Daily Show host 
to face questions about his 
controversial tweets and where 
he’s taking the beloved 
Comedy Central flagship. 


Miss Piggy Aug. 4 
The famous Muppet, joined 
by the rest of her new ABC 
comedy troupe, will need to try 
hard to top their well- 
received Comic-Con panel. 


NBC Rumor has it Best Time Ever With Neil Patrick 
Harris — why aren’t we allowed to call it a “variety 
show”.? — is getting expensive. 
What, exactly, do you plan to achieve. 
Bob Greenblatt, and will critics have 
any idea what it’s going to look like 
before it airs.? With just two half- 
hours this fall — on Fridays, no less 
— is comedy even a priority.? Heroes 
may have been a hit back in the day, 
but can Heroes Reborn really open 
Thursdays.? And have you forgotten 
about that Law 4 * Order reboot.? Also, 
are you still Yenewmg Aquarius when 
ratings weren’t even good enough to 
keep it from being banished to 
Saturday nights.? And who’s replac- 
ing Donald Trump on The Apprentice'^ 


ABC The drama Of Kings and 
Prophets didn’t get much buzz at 
upfronts and was the first fall 
show expelled to midseason, so, 
Paul Lee, what’s going on with the 
pricey South African shoot now 
that there’s talk of major rework- 
ing.? You won’t put your Shonda 
Rhimes hot hand to the test until 
2016, when the megaproducer 


Taraji P. Henson Aug. 6 
Critics’ favorite actress du jour 
will be on hand to tease the second 
season of Fox’s Empire. Will she 
address the show’s Emmy snubs? 


Stephen Colbert Aug. 10 
CBS’ incoming Late Show host 
has yet to face press and 
reveal what exactly he plans to 
do now that he’s abandoned 
his Colbert Report schtick. Will 
Trump be his first guest? 


AT&T-DIRECTV 

4 Megadeal 
Takeaways 

AT&T’s $49 billion acquisition of DirecTV 
received FCC approval July 24, 
creating the nation’s largest pay TV service, 
with more than 26 million subscribers 
— 20 million from DirecTV and 6 million 
from AT&T’s U-verse. Here are four 
reasons the deal matters. — paul bond 

1 ► More clout with programmers 

Unfavorable U-verse contracts 
with content owners eventually will 
be replaced with DirecTV’s better 
ones. Pivotal Research Group analyst 
Jeffrey Wlodarczak, though, still 
thinks Comcast, with its TV networks 
and its 22 million cable subscribers, 
will continue to boast more clout than 
the combined AT&T- DirecTV. 


2 ► A quadruple play 

The “triple- play” service of fixed - 
line telephone, TV and Internet offered 
by cable operators, AT&T and Verizon 
suddenly seems passe. AT&T makes about 
$170 a month from each triple-play 
subscriber, though newly merged with 
DirecTV, it seems poised finally to 
add a mobile-phone offering into the mix. 

After that, some observers predict a 
wireless OTT video service. Quintuple play? 


3 ► Underclass Internet access 

In exchange for its approval, the 
FCC has demanded the merged AT&T- 
DirecTV expand its deployment of 
high-speed, broadband Internet access 
to 12.5 million customer locations — 

10 times more than what exists today via 
AT&T — while also offering low-income 
consumers discounted broadband. 

It also must build out its capacity to more 
schools and libraries. 


4 ► Net neutrality wins 

The FCC also insisted that the giant new 
company play nice with Netflix, Hulu, 
Amazon.com and other streamers by not 
engaging in “discriminatory 
practices to disadvantage online video 
distribution services.” 


THE CW You Ve got one new 
series to show olf, Mark Pedowitz — 
and while Crazy Ex- Girlfriend 
clips went over well in May, those were 
cobbled from Showtime’s original 
pilot. How will your hourlong version 
play.? And while critics may love 
Jane the Virgin and The Flash, how 
are you going to get people to actu- 
ally watch.? There’s a disconnect 
between acclaim and audience, and 
your decision to renew nearly the 
entire 2014-2015 lineup still has many 
scratching their heads. ^SM 



AT&T-DirecTV may be a done deal, but 
regulators still are pondering 
a proposed three-way merger of Charter 
Communications, Time Warner Cable 
and Bright House Networks. Assuming 
that combination is approved, 
here’s how the players will divvy up the 
101 million pay TV customers in the U.S. 

Source: SNL Kagan 
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Weekend Numbers 


DOMESTIC 


Gross I Cume 


1. Ant-Man disney 

24.9 106.2®! 35.4"^ 120.4 j 226.6 


The Marvel pic 
fell 58 percent during its 
second weekend, 
a smaller drop than the 
first Captain America 
film (61 percent) 
but bigger than the first 
Thor film (47 percent). 



2. Pixels SONY 

24 24^^^ j 21.4^^^ 25.4 | 49.4 

3. Minions universal 

22.9 262.5® I 45.3^^ 499.4 | 761.9 

4. Trainwreck universal 

17.3 61.5® 224K^ 224K 61.7 

5. Southpaw WEINSTEIN 

16.7 16.7« I 3.5^ 3.5 I 20.2 


The boxing drama, 
starring Jake Gyllenhaal, 
drew more women 
than expected 
(50 percent), helping it 
exceed expectations 
despite surprisingly mixed 



6. Paper Towns fox 
12.7 12.7« 7.5^^ 


15.6 28.3 


The adaptation of John 
Green’s YA book was 
expected to debut above 
$20 million. Instead, it 
did about a quarter of the 
opening business of 
Green’s The Fault in Our 
Stars ($48 million). 



7. Inside Out disney 

7.4 320.4®! 28.3 ^^ 229.8 | 550.2 

8. Jurassic World universal 

7.2 624.1®! 8.3^^ 918.5 1,542.6 

9. Mr. Holmes roadside attractions 

2.9 6.5® I N/A N/A [ 6.5 

10. Terminator: Genisys paramount 

2.4 85.7® 10.7^4 219.4 305.1 

11. Magic Mike XXL WARNER BROS. 

1.9 63.1® I 6.2^2 39.9 I 103 


12. Bajrangi Bhaijaan eros 
1.6 5.6® N/A N/A 


5.6 


13. The Gallows warner bros. 

1.2 21.4® I 3.7"^ 39.9 | 61.3 

14. Ted 2 UNIVERSAL 

971 K 79.6® 3.8"= 73.9 153.5 

15. The Vatican Tapes lionsgate 

832K 832K(^^ | N/A N/A | 832K 


Source: Rentrak; box-office estimates in $ millions 
0 Weekends in release; ’Territories 



The World vs. Netflix 

Foreign outlets are creating originals, 
signing Hollywood deals and banding together to 
compete against the SVOD giant By Georg szaiai 

A s NETFLIX EXPANDS TO 200 COUNTRIES BY THE END OF 
2016, established players in foreign markets have begun to 
beef up offerings ahead of the new competition. Netflix ended 
June with 42.3 million U.S. and 23.3 million international 
subscribers, and Nomura analyst Anthony DiClemente predicts by 2020 
it will reach a whopping 94 million global subs. Here’s a look at key for- 
eign markets where Netflix can expect a flght. 


in October — around the time 
Netflix is expected to arrive. 

The nets — Nippon Television 
Network, TV Asahi, TBS 
TV, TV Tokyo and Fuji Television 
Network — each will supply 10 
shows a week, with episodes avail- 
able for seven days. In addition, 
Japanese TV networks and indus- 
try outlets have formed Japan 
Contents Group, which in the fall 
will launch an online pay-per-view 
service called Bonobo. 


ITALY Starting this fall, Netflix 
will be competing with Sky Italia’s 
Sky Go mobile platform and 
Sky Online as well as Mediaset 
Premium, which has 1.77 niil- 
lion subscribers. Mediaset 
recently closed multiyear 
deals with Warner Bros, and 
NBCUniversal, including 
digital rights to top Aims and 
TV series. 

While Netflix is touting its 
original series, Italians still prefer 
homegrown original programs, 
which have been a focus for Sky 
Italia. Its political drama 1992 
premiered to 725,000 viewers in 
Italy, compared with 130,000 for 
House of Cards, which also airs on 
Sky Italia’s Sky Atlantic network. 



SPAIN Netflix CEO Reed Hastings 

said in June that the company will 
launch in Spain in October. In 
anticipation, Telefonica’s Movistar+ 
and Wuaki.tv, the main providers 
of Spanish streaming video 
services, have been beef- 
ing up their content with 
deals that include HBO 
and CBS. When Netflix 
debuts, it will do so without 
some of its signature properties 
since House of Cards and Orange 
Is the New Blaek are available on 
Wuaki and Movistar. 

JAPAN The country’s top flve 
commercial TV networks in July 
partnered on a catch-up stream- 
ing service, dubbed TVer, to launch 


INDIA Netflix is expected 
to launch in 2016 and take on 
existing services like Eros 
International’s ErosNow, Fox’s 
Star India service Hotstar app and 
Hooq, backed by Warner Bros., 
Sony Pictures and Singapore 
telecom giant Singtel. Claiming 
more than 19 million registered 
users, ErosNow has the advantage 
of tapping into its parent com- 
pany’s vast library, which includes 
more than 3,000 Indian Aims. 

In July, ErosNow also unveiled its 
first set of originals. 

“Netflix will have a harder time 
of it in India than in other coun- 
tries,” says Macquarie Securities 
analyst Tim Nollen. “Eros has a 
large portion of Bollywood Aims, 
and that is what the local popula- 
tion watches.” 



How Low Can Summer TV Ratings Go? 

IT TURNS OUT RYAN SEACREST HAS ABOUT THE SAME APPEAL AS ENCYCLOPEDIA 

salesmen and evangelists in terms of whom Americans want to see show up at their 
doorstep. Fox’s feel-good Knock Knock: Live, emceed and produced byTV’sgo-to 
host, joined summer’s growing list of ratings losers when it debuted July 21 — leaving 
many to question the value in keeping so many soft performers on the air. “Every 
summer it seems like there’s a new threshold,” says media analyst Brad Adgate. "The 
floor is really low. There’s a strategy now to run originals, not reruns, so networks 
are going to air the full orders whether something is a hit or not.” — michael o’connell 


Knock Knock: 
Live 

FOX 

Apparently viewers 
aren’t home. Airing 
Seacrest’s charity game 
against Amen ca’s 
Got Ta/ent (NBC) was 
devastating. It averaged a 
0.6 rating and 1.75 million 
viewers, one of Fox’s 
lowest series debuts ever. 


Golan the 

Rectify 

Welcome 

Dates 

Insatiable 

SUNDANCETV 

to Sweden 

THECW 

FOX 

; The animated entry is 

Championed by critics, 
the third -year drama 

NBC 

NBC might not be 

; Things could not possibly 
be worse for this 

; averaging only a 

still can’t lure viewers. 

footing the bill on this 

: CW comedy. A 2-year- 

0.6 rating (with DVR) i n 

Rect/^ only pulls a , 

, Swedish import from 

. old British acquisition. 

the key demo — but 

280,000-strong audience 

Greg Poehler, but it won’t 

its first six episodes have 

: it had no original lead-in. 

with time-shifting, just 

keep the sophomore 

: averaged a bottom - 

; Plus, it’s the off-season’s 

74,000 of them 18-to-49, 

comedy on Sunday if it 

; of-the-barrel 0.1 rating 

: youngest-skewing 

making it the lowest- 

continues to average 

■ in the demo and 

i entry, with the average 

rated scripted program 

a sickly low 0.3 rating in 

little more than a half- 

: viewer] ust 39 years old . 

on TV. 

the key demo. 

million viewers. 
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7 DAYS OF DEALS 


KA-XHING! 


■who’s inkingV 

ON THE DOTTED LINE 


L 


THIS WEEK 


1 



EU VS. HOLLYWOOD: 
THE BATTLE OVER 
BUY ONE, GET 27 FREE’ 


IS THIS WAR? ON 
July 23, the European 
Commission — 
the European Union’s 
executive arm — sent 
an antitrust complaint 
to the six major US. film studios 
as well as Sky UK, a possible open- 
ing salvo against Hollywood. 

The EU claims Sky’s licensing 
deals with Disney, NBCUniversal, 
Paramount, Sony, 20th Century 
Fox and Warner Bros, that restrict 
access to their films outside of 
Britain and Ireland violate laws 
guaranteeing free trade among 
the 28 EU countries. “Consumers 
want to watch the pay TV channels 
of their choice, regardless of 
where they live or travel in the EU,” 
said Europe antitrust boss 
Margrethe Vestager in a statement. 

Europe is caught between a 
proposal to eliminate trade barriers 
among EU countries to create a 


“digital single market” and the 
traditional film licensing system 
that splits the continent into ter- 
ritories — so crucial to Hollywood 
studios. The US. and European 
film industries have warned that kill- 
ing territoriality would leave rights 
holders unable to protect copyrights. 
Any EU territory could buy a film 
for a pittance and make it available 
online throughout Europe. “It’s 
buy one, get 27 free,” says one vet- 
eran European film producer. Alfred 
Holighaus, president of German film 
umbrella organization SPIO, tells 
THR that EU copyright and compe- 
tition laws “could not be harmonized 
without destroying copyright.” 

The official complaint is called a 
statement of objections, which in 
an antitrust case often is followed 
by a fine of as much as 10 percent of 
a company’s most recent global 
annual sales. For Disney, that would 
mean forking over nearly $5 billion. 



Fox could pay more than $3 billion, 
Sony more than $7 billion. 

In a statement, Disney called the 
EU action “destructive of con- 
sumer value.” Warners and NBCU 
said they would cooperate with 
the EU’s investigation. Paramount, 
Fox and Sony had not commented 
at press time, and Sky UK said it 
will “respond in due course.” 

The EU investigation could take 
months, and Sanford C. Bernstein 
analyst Claudio Aspesi believes that 
if territoriality falls, studios would 
suffer huge losses because not many 
buyers could afford rights through- 
out the continent; plus, more “local 
competitors means higher revenues.” 

— SCOTT ROXBOROUGH AND GEORG SZALAI 






Rights Available! 

Hot new books with Hollywood appeal 

BY ANDY LEWIS AND REBECCA FORD 

The Accident Season 

(Kathy Dawson Books) 

BY Moira Fowley-Doyle 
AGENCIES UTA, the 
U.K.’s Knight Hall 

Pitched in the vein of 
the best-seller We Were 
Liars but with a super- 
natural bent, this debut YA novel features 
ghosts, magic and forbidden romance 
in a tale about a family that inexplicably 
becomes accident-prone every October. 

The Ambassador’s Wife (Doubleday) 

BY Jennifer Steil 
AGENCY CAA 

This Constant GardenerASke novel, from 
the real-life wife of an ambassador, centers 
on a diplomat’s spouse whose kidnapping 
in a Middle Eastern country on the brink 
of civil war sets off an unpredictable 
chain reaction. 


Legendary’s Secret 
Sports Movie Slate 

LEGENDARY PICTURES IS 
going small. The studio of 
Godzilla and Pacific Rim quietly 
is backing a slate of low-budget 
sports documentaries, inking a 
multipicture deal with Prospect 
Productions, an Emmy-winning 
banner whose credits include 
ESPN’s 30 for 30 and Sunday 
Night Baseball. Legendary chair- 
man and CEO Thomas Tull, 
an ardent sports fan, met with 
Prospect founders Colin Barnicle and Nick Barnicle and pro- 
ducer Jeff Siegel after seeing their 30 for 30 short Holy Grail, 
about the T206 Honus Wagner, the world’s most expensive 
baseball card (Tull owns one). The short inspired the first 
film under the pact, a $500,000 full-length doc about avid 
memorabilia collectors. Although Tull’s extensive collec- 
tion will not be shown, he helped facilitate interviews with 
his deep-pocketed brethren. The doc will feature the collec- 
tions of such notable industry figures as music attorney 
John Branca and Keith Olbermann, who “got outbid for a base- 
ball by Charlie Sheen in the mid-’90s,” says Colin Barnicle 
of one story in the doc. — tatianasiegel 



»»FILM 

Chris Pratt (UTA, Mosaic) and 
Bryce Dallas Howard (WME, 
Management 360, Ziffren 
Brittenham) will return for 
Universal’s Jurass/c World 
sequel, with Colin Trevorrow 
and Derek Connolly writing. 

LeBron James (WME, LRMR, 
Ziffren Brittenham) and his 

SpringHill have signed a deal 
with Warner Bros, for film, TV 
and digital content. 

John Green (UTA, Writers 
House) has signed a 
producing deal with Fox 
2000 and Temple Hill. 

Amy Poehler (WME, 3 Arts, 
Sloane Offer) and Ike 
Barinholtz (UTA, Principato 
Young, Morris Yorn) will 
star in a basketball comedy 
for Universal, with Barinholtz 
writing with The Mindy 
Project’s David Stassen. 

Ridley Scott (WME, Ziffren 
Brittenham) will direct Fox’s 
adaptation of Don Winslow’s 
novel The Cartel, with Savages’ 
Shane Salerno scripting. 

Brie Larson (WME, Authentic, 
Sloane Offer) will star opposite 
Tom Hiddleston in Legendary’s 
Kong: Skull Island. 

Michael Chabon (UTA, 

David Colden) is in talks to 
write Disney’s Bob the 
Musical, with The Muppets’ 

Bret McKenzie songwriting. 

Michael B. Jordan (WME, 
MGMT, Bloom Hergott) will 
star in Broad Green Pictures’ 
memoir adaptation Just Mercy, 
with Short Term 72’s Destin 
Daniel Cretton directing. 

Chloe Grace Moretz (WME, 

T Squared, Sloane Offer) will 
join Zac Efron and Seth Rogen 
in Universal’s Neighbors 2. 

Elle Fanning (WME, Echo 
Lake, Hansen Jacobson) will 
star in the YA adaptation All 
the Bright Places, with Miguel 
Arteta directing. 


Greg Kinnear (WME, Stone 
Meyer), Jennifer Ehle (UTA, 
the U.K.’s Independent) and 
Alfred Molina (WME, the U.K.’s 
Lou Coulson, Hyler) will star 
in an untitled drama directed by 
Love Is Strange’s Ira Sachs. 

Simon Kin berg (CAA, 
Jackoway Tyerman) will 
produce and write the 
treatment for Warner Bros.’ 
remake of Logan’s Run. 

MGM has bought the horror 
spec script Bed Rest by 
newcomer Lori Evans Taylor. 

Horrible Bosses’ Seth 
Gordon (WME, Brillstein, 
Sloane Offer) will direct 
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The Big Number 


Viewers of the Grateful Dead’s Fare Thee Well tour on ^ 
VOD since the first show June 27, breaking 
Backstreet Boys’ record 160, 000 viewers in 1999. ' 


400K 


S - 

o o 


Paramount’s Baywatch, 
starring Dwayne Johnson. 

It’s Always Sunny in 
Philadelphia creator Rob 

McElhenney (WME, 3 Arts, 
Sloane Offer) will direct 
Warner Bros.’ Minecraft. 

EuropaCorp and Vertigo 

will adapt the suspense novel 
The Girl in 6E, with Red Shoe 
Diaries’ Chloe King scripting. 

Veep’s Timothy Simons 
(UTA, Brillstein, Myman 
Greenspan) and Matt Walsh 
(UTA, Principato Young, 
Ginsburg Daniels) have sold 
the college football comedy 
script Red Shinto Paramount. 

True Blood’s Lauren Bowles 
(Innovative, Main Title, 
Stone Meyer) will star in the 
dark comedy Homecoming. 

Broad Green has signed a 
multiyear deal with Universal 
Pictures Home Entertainment. 



»»TELEVISION 

Khloe Kardashian (WME, Kris 
Jenner) will host the talk show 
Kocktails With Khloe for FYI. 


Bill Simmons (Dixon Talent, 
Hansen Jacobson) has signed 
a multiyear deal with HBO to 
host a talk show and produce 
podcasts and digital content. 

Cate Blanchett 
(CAA, Australia’s RGM) 
will direct the drama 
series Stateless for 
Australia’s Matchbox. 

Sherri Shepherd 
(ICM, Darris Hatch, 
Fox Law) will 


return to The View as a lead 
contributor. 

Michael Chiklis (WME, 
Management 360, 

Stone Meyer) will be a 
regular on Gotham. 

Naomi Campbell (CAA, 
Untitled) has joined Amer/can 
Horror Story: Hotel. 

CBS has ordered to series 
the political horror comedy 
BrainDead from The Good 


Wife’s Robert and Michelle 
King. ... NBC has ordered the 
Atlanta-set drama Buckhead 
from Will Packer. ... HBO has 
renewed The Brink. ... TV 
Land has ordered the comedy 
Friends With Melissa, with 
Melissa McCarthy and Ben 
Falcone producing. ... USA has 
ordered to pilot the drama Poor 
Richard’s Almanack, about an 
invasion of America, from Game 
of Thrones’ Miguel Sapochnik 
and Orange Is the New Black’s 
Jim Danger Gray. ... TNT has 



renewed RizzoU & Isles. ... Fox 
has renewed MasterChef. ... 
Syfy has acquired a Canadian 
series adaptation of the comic 
Wynonna Earp. ... Logo has 
revived RuPauTs All Stars Drag 
Race for a second season. 

Discovery has renewed its 
carriage deal with Comcast 
and will acquire the European 
sports network Eurosport. 

Starz and AT&T have renewed 
their carriage deal. 

»^DIGITAL 

Angelina Jolie Pitt (UTA, 

Sloane Offer) will direct a film 
of Loung Ung’s memoir 
First They Killed My Father: A 
Daughter of Cambodia 
Remembers for Netflix. 

Josh Duhamel (ICM, John 
Carrabino, Hansen Jacobson) 

will join James Franco in 
Hulu’s Stephen King adaptation 
n/22/63. 

Billy Bob Thornton (WME, 
Media Talent, Myman 
Greenspan) will star in David E. 
Kelley’s The Trial for Amazon. 

»»REAL ESTATE 

Donald Trump (Trump 
International Realty) has sold 
his penthouse on New York’s 
Park Avenue for $21 million. 

The owner of DreamWorks’ 
Glendale campus has sold the 
13-acre site for $215 million, 
with the studio taking $15 million. 
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A It’s Always Sunny 
in Philadelphia 
star Kaitlin Olson has 
signed with UTA. 

Star Wars star John 
Boyega has signed 
with Rogers & Cowan. 


NEXT BIG THING 


ai 

Name 

Joe Taslim 

Reps 

ICM 

Why He Matters 

The actor and martial 
artist will reteam 
with Fast ^ Furious 6 
director Justin Lin 
for Star Trek Beyond, 
playing a key role 
opposite Idris Elba’s 
villain. 
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REPORT 


YES, I 
DID SAY 
THAT! 

A look at who’s saying 
what in entertainment 

Compiled by Andy Lewis 


“I am not 
impressed at all. 
I tnink it s still 
completely shit, 
actually.” 

EMMA THOMPSON 

The actress, dismissing the idea 
that Hollywood has made progress 
in dealing with gender inequality. 



“If I’d have stayed 
there, I would have 
killed her. ... It’s hard, 
bro — really f— ed 
up — in your heart.” 

SHIA LABEOUF 

The actor, caught on video in Germany, 
after a heated July 24 argument 
with girlfriend Mia Goth turned violent. 


''Star Trek wasn’t 
political; I’m not 
political. I can’t even 
vote in the U.S. So 
to put a geocentric 
label on interstellar 
characters is silly.” 

WILLIAM SHATNER 

The Canadian actor, responding to 
presidential candidate Ted Cruz’s 
assertion that his character Captain 
Kirk would be a Republican. 



“If I were a pig... 
I would be a rude 
and thoughtless one, 
of course. 

IRELAND BALDWIN 

The model, posting on Instagram a photo 
of her and her father, Alec, reading the 
children’s book If I Were a Pig — a nod to 
the infamous 2007 leaked voicemail of 
Alec yelling at Ireland and calling her a “rude, 
thoughtless little pig” when she was 11. 


“I edit footage for a 
living. But anyone 
can see that this official 
video has been cut.” 

AVA DUVERNAY 

The Selma director, tweeting suspicion that 
video released by Texas police ofthe JulylO 
arrest of Sandra Bland, who died in jail three 
days later, was edited. A preliminary autopsy 
report ruled her death a suicide. 


^ “I’m going to mess 
your life up . . . for as 
long as you’re on this 
frickin’ planet.” 

MICHAEL COHEN 

The Trump Organization’s special counsel, 
threatening a reporter for The Daily Beast 
for resurfacing Ivana Trump’s marital-rape 
deposition from her 1990 divorce from 
Donald Trump. 


“The top of my 
bucket list always 
included a desire to 
sing. This was the 
result, and I don’t 
care what you say, 
I love it.” 


NORMAN LEAR 

The producer, on checking off making 
a music video from his bucket 
list to celebrate his 93rd birthday. 


“I’m a bad 
celebrity but a pretty 
good artist.” 

KANYE WEST 

The singer-songwriter, during a talk at 
the LACMA debut of his “All Day”/ 

“I Feel Like That” combined music video, 
directed by Steve McQueen. 














About Town 

HOLLYWOOD HITS THE RED CARPET 
Mission: impossibie - Hogue Nation 

Vienna, July 23 

T housands of fans spent hours outside 
Vienna’s State Opera in 89-degree heat to see 
Tom Cruise, Rebecca Ferguson and Simon Pegg at 
the premiere of the fifths*/ installment. Director 
Christopher McQuarrie, the producers and the cast got a 
big ovation onstage before the screening, the first-ever 
world premiere of a Hollywood film in the Austrian 
capital. The feel-good vibe continued as Ferguson shared, 
“I liked the days when Tom, Chris and Pegg were filming 
something and would come back giggling and shaking 
and retell all the stories.” Cruise graciously predicted 
“an extraordinary career” for Ferguson, noting, “You are 
so talented.” — georg szalai 




its 










1 From left: Pegg, Cruise 
and Ferguson at the 
afterparty at Sofitel 
Hotel Vienna. Said 
Cruise: “When you finish 
a Mission: Impossible ... 
you just feel you did it.” 

2 From left: Producers 
Don Granger, 

Dana Goldberg and 
David Ellison. 

3 German TV host 
Steven Gatjen spoke 
before the premiere 
and signed autographs 
on the carpet. 

4 Paramount vice 
chairman Rob Moore 
(left) and producer 
Bryan Burk. 

5 Paramount president 
of physical production 
Lee Rosenthal. 

6 Chinese actress and 
TV host Betty Zhou. 

7 Paramount president 
of postproduction 
Stephanie Ito. 





Wet Hot American Summer: First Dag of Camp New York, July 22 


1 The series’ Paul Rudd 
(left) and Netflix chief 
content officer Ted 
Sarandos at The Standard 
Biergarten afterparty. 


2 “It’s been really fun to 
work with everybody 
again,” said Amy Poehler 
of reuniting with the 
cast of the 2001 film. 


3 From left: Executive 
producer Peter 
Principato, creators David 
Wain and Michael 
Showalter and executive 
producer Jonathan 
Stern at the SVA Theatre. 


4 The comedy’s 
Nina Heilman (left) and 
Marisa Ryan. 
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Pdper [owns 

New York, July 21 


(in Saint Laurent and 
Alejandra G. sandals). 

4 “It’s a mystery, it’s 
a comedy, it’s a love 
story,” said producer 
Wyck Godfrey 
(with Fox 2000 president 
Elizabeth Gabler). 


1 Author and producer 
John Green at the 
premiere at AMC Loews 
Lincoln Square. 


2 The film’s Nat Wolff and 
Halston Sage. 


3 Star Cara Delevingne 




leonardo DiCaprio Foundation Gala 

St. Tropez, July 22 


3 John Legend and his wife, 
Chrissy Teigen, at the auction, 
which included art by Banksy, 
an Arctic trip with Prince 
Albert II of Monaco and private 
concerts with Elton John. 


2 Dicaprio (left) and Orlando 
Bloom at Domaine Bertaud 
Belieu vineyard in St. Tropez. 


1 Marion Cotillard at the 
second annual dinner, which 
raised $40 million toward 
helping the environment. 


POEHLER: CHARLES SYKES/INVISION/AP. DELEVINGNE. GREEN: EVAN AGOSTINI/INVISION/AP. DICAPRIO: GETTY IMAGES COURTESY OE SUNSHINE SACHS (3). PRINCIPATO. HELLMAN. RUDD: DAVE ALLOCCA/STARPIX/COURTESY OE PMK-BNC. WOLEF, 
GODEREY: DAVE ALLOCCA/STARPIX. ITO. ROSENTHAL, MOORE: ANDREAS RENTZ/GETTY IMAGES/COURTESY OE PARAMOUNT. PEGG, MCQUARRIE, GRANGER, ZHOU, GAETJEN: GISELASCHOBER/GETTY IMAGES/COURTESY OE PARAMOUNT. 
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RAMBLING REPORTER 


By Chris Gardner Rebecca Ford 



Sandler’s Family Values 

Pixels, which opened July 24, 
features not one, but five Sandlers. 
Adam Sandler stars in the Sony 
comedy as a man tasked with fight- 
ing video game alien invaders. 

As he does in many of his films, 
Sandler, also a producer, has gotten 
small roles for his wife, Jackie, 
and his children, Sadie and Sunny. 
The final Sandler in the mix is 
nephew Jared, who plays a White 
House aide. Sources say Jared, 22, 
who graduated from USC s School 
of Dramatic Arts in May, plans 
to follow in his uncle s footsteps. He 
already has a head start: Start- 
ing with 1999 ’s Big Daddy, he 
has appeared in eight 
movies produced 
by or starring Sandler. 

Plus, Uncle Adam also 
helped Jared sign 
with his agent, Adam 
Venit, at WME (Jared 
since has moved to 
the Gallagher Stewart 
Agency). Jared also 
shot a role in Sandler s 
first Netfiix film. The 
Ridieulous 6 and also 


is shooting the second. The 
Do Over. Branching out beyond 
the Sandler kingdom, Jared 
appeared as “Student #2” in the 
Jack Black starrer Goosebumps. 

Richard Gere, Among the 
First to Play Gay 

Martin Sherman s groundbreaking 
Bent — ihe 1979 Tony-nominated 
play about gay men trying to 
survive Nazi Germany — has been 
revived at the Center Theatre 
Group’s Mark Taper Forum in 
L.A. This was news to Richard 
Gere, who starred in the original 
1980 Broadway production that 
featured a sex scene between two 
male actors. “For me, 
it was a brilliant play 
about the human 
yearning for love and 
how irrelevant it is 
if you are a man or a 
woman or an insect or 
a dog,” recalls Gere, 
who often is cited as 
one of the first big 
names to act in a gay 
role. “Because it was 
two gay characters. 



Gere (left, with David 
Dukes) in 1980’s Bent. 



I did not think it was dangerous 
for me at all. I’ve never thought 
about it in career terms.” Benf^ 
opening night was July 26. 


Reinhorn’s art-installation horse. Riba, 
is treated with special care. 


Cara Delevingne Clarifies 
Her Modeling Career 

When Cara Delevingne parted 
ways with London-based Storm 
Models agency, it appeared that 
the “It” girl — with John Green’s 
Paper Towns and six upcoming 
films including Suicide Squad 
— was ditching modeling for good. 
Delevingne says that’s not true, 
minus any fashion-week presenta- 
tions. “I’m not stopping modeling, 
I’m not retiring. I’m just doing 
film for the time being,” the 22-year- 
old tells THR. “Careers change, 
and you develop and get older. I 
still have very close relationships 
with the people I used to work 
with. Maybe I’ll do fashion some- 
times, but at the moment, I 
have no time to do anything.” One 



of those she’s close to is Chanel’s 
Karl Lagerfeld. So what does 
Delevingne think of the designer.? 
“He was very nice to put me 
in his fashion film,” she says of 
the short she did with Pharrell 
Williams. “He’s always known that 
I’ve wanted to act.” 

Gotta See a Man About 
Rainn Wilson’s Horse 

On the heels of the buzzworthy 
first U.S. re-creation of Jannis 
Kounellis’ Untitled (12 Horses) — 
a 1969 artwork staged in Rome 
featuring 12 live horses tied to 
garage walls — comes an installa- 
tion that also features a horse: 
a tiny Hollywood one. L.A. gallery 
Tif Sigfrids is hosting A Painted 
Horse by Joe Sola (With Matthew 
Chambers, Sayre Gomez, Rudy 
K. Slobeek, and others). Owned 
by Rainn Wilson’s wife. Holiday 
Reinhorn, miniature horse Riba, 
11, roams the gallery, which is 
decorated to resemble the dining 
room of an art collector. No 
need to alert animal-rights activ- 
ists: Riba was shaved and dyed 
using animal- safe vegetable dye, 
says Reinhorn: “[Riba] gets to be 
in a lovely air-conditioned space 
with no flies, getting double 
the attention she would normally 
receive. It’s a lot more fun than 
her wild counterparts are hav- 
ing. It’s how I’d like to spend my 
summer.” EZZQ 


Power Dining 


Fox Searchlight’s Nancy Utley and Michelle Hooper broke bread 
at Hinoki & the Bird one day as CAA’s Michael Mand sat nearby. 
20th Century Fox co-chair Stacey Snider was in on another day. ... 
Producer John Lesher joined ICM’s John Burnham at Mr Chow, 
while Kiefer Sutherland and Lionsgate’s Rob Friedman also were in. 
Sony TV’s Jamie Erlicht and Zack Van Amburg were in together 
on another day, while Terry Semel, Bert Fields and director Joon-ho 
Bong also have stopped by. . . . Jessica Alba took a seat at Jon & 
Vinny’s. ... Leslie Moonves and Julie Chen visited Madeo Restaurant. ... Justin Bieber 
had the duck spring rolls at Bourbon Steak in Glendale. ... Christian Slater dropped 
by Terroni. ... Recent arrivals at Croft Alley: Nina Dobrev, Josh Charles, Diane Kruger, 
Antonio Villaraigosa and Ozzy and Sharon Osbourne. ... Nathan Fielder brought his 
Nathanfor You crew to Cooks County for a wrap dinner. ... In Chicago, Woody Allen and 
his Irrational Man actress Parker Posey visited RPM Steak. 




The Quick Pitch This Santa 
Monica restaurant has a relent- 
lessly on-trend look (antiqued 
oak floors and Chesterfield sofas) 
and a menu that’s all things to all 
people: afarm-to-table “global” 
bazaar that swerves from quinoa- 
and-baby-kale salad to braised 
pork ramen. Order the Canadian 
scallop spun in a crispy potato. 
The Inside Dish Director of ops 
Robert Melton was GM of industry 
mecca Pane E Vino at its heyday. 
7579 Wilshire Blvd. — Gary baum 
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Got tips? Email RAMBLING@THR.COM. 







—'FILMMAKING 

Susan Ruskin, Dean 


B.F.A. CONCENTRATIONS 

Animation; Cinematography; Directing; Picture Editing and Sound Design; 

Producing; Production Design; Screenwriting 

Coming Fall 2016 
M.F.A. CONCENTRATIONS 

Creative Producing; Screenwriting; Film Music Composition 

INTERVIEW LOCATIONS 

On campus; by Skype or phone for applicants outside of U.S. 


UNIVERSITY OF NORTH CAROLINA 

SCHOOL of the ARTS 

WWW.UNCSA.EDU ■ admissions@uncsa.edu ■ 336-770 


Your passion today. 
Your profession tomorrow. 

-3290 ■ Winston-Salem, N.C. 




About Town 

HITCHED, HATCHED, HIRED 



CARTERS SEYMORE 

Courtney Carter, an agent in digital talent and packaging and alternative TV at CAA, 
wed actor Kee Seymore on June 27 at The Foundry at Oswego Pointe in Lake Oswego, 
Ore. The couple, who became engaged in January 2014, will honeymoon in Costa Rica. 


HITCHED, HATCHED, HIRED 

Inside the industry’s celebrations and news 



Maguire and Schaberg 


WEDDINGS 

Marc Schaberg, co-president 
and COO of Sierra/Affinity, wed 
Robin Maguire on July 4 in 
Pebble Beach, Calif. The couple, 
whose six kids served as their 
wedding party, will honeymoon 
in Mozambique. 

BIRTHS 

Kevin McEleney, talent agent 
at Don Buchwald & Associates, 


and his wife, 

Victoria, 
welcomed 
son Daniel 
John on 
June 8 at 
New York Methodist Hospital 
in Brooklyn. 

CONGRATS 

Kenneth Kay was named CFO 
at MGM on July 27. 

Teri Everett was named 
executive vp global 
communications at Universal 
Pictures on July 21. 

Susanne Daniels joined 
YouTube as vp originals July 22. 

Original Media named Brenda 
Hurley COO of Original Media 
and True Entertainment; and 



tapped Nikki Borrelli senior vp 
production and operations, 
Todd Hurvitz senior vp current 
programming and Lisa Bloch vp 
current programming at Original 
Media on July 23. 

Philippe Maigret was named 
president of scripted 
programming for ITV Studios 
America on July 23. 


A+E Networks 
promoted 
Gabriel 
Marano to 
senior 
vp scripted 
programming July 23. 



Starz upped Judy Batenburg 
to senior vp IT services 
and Vince Hostak to senior 
vp postproduction July 22. 


Chris McCarthy was tapped 
GMofvm on July 22. 

Jon Penn was named 
CEO of media and entertain- 
ment business at Penn 
Schoen Berland on July 21. 

Christy Grosz joined 
Lisa Taback Consulting as 
vp publicity July 27. 

DEATHS 

Douglas Cook, who wrote 
the screenplays for the 
films The Rock and Double 
Jeopardy, died July 19 
of a heart attack or stroke 
while on the beach with 
family in Malibu. He was 56. 

Ingrid Sischy, former editor 
of Interview and a writer on pop 
culture, fashion and celebrity, 
died July 24 of breast cancer in 
New York. She was 63. 



Bikel, a noted folk singer, in 1959. 


Theodore Bikel, who defined 
the role of Tevye the Milkman 
during more than 2,200 
performances of Fiddler on the 
Roof, died July 21 of natural 
causes at UCLA Medical Center 
in Los Angeles. He was 91. 

Adam Bram, a production 
attorney who worked for 
Paramount, Leftfield Pictures 
and Cheri Sundae Productions, 
died July 6 of a heart attack 
in Los Angeles. He was 49. 

Al Checco, a comic actor 
who often appeared onscreen 
with his Army buddy, Don 
Knotts, died July 19 at his home 
in Studio City. He was 93. 

James L. White, who wrote 
the screenplay for the Ray 



TWO TEAM FOR 
AWARDS PLAY 


Veteran studio 
PR execs Julie Tustin 
and Meryl Katz 

are forming their own 
consultancy firm, 
THR has learned. 
Tustin and Katz, who 
collaborated on many 
Oscar campaigns 
while at Miramax and 
Paramount 
(Tustin worked under 
Megan Colligan 
at Fox Searchlight 
in between), 
have established Film 
Circuits, which will 
specialize in 
awards campaigning 
and tastemaker 
events. The duo will 
work out of New 
York but plan to have 
a presence in 
Silicon Valley and at 
film festivals as 

well. — SCOTT FEIN BERG 


Charles biopic Ray, died 
July 23 of cancer at his home in 
Santa Monica. He was 67. 

Mildred Joanne Smith, who 

portrayed Sidney Poitier’s wife 
in his film debut, 1950’s No 
Way Out, died July 19 in New 
York. She was 94. 

D. Constantine Conte, who 

produced the Eddie Murphy 
comedy 48 Hrs. and its sequel, 
died June 24 in L.A. He was 77. 

Bobbi Kristina Brown, the 

daughter of Whitney Houston 
and Bobby Brown, died July 26 
in Atlanta, six months after 
she was found unconscious in a 
bathtub. She was 22. 



Brown (right) 
with mom 
Houston in 2011. 
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COLLIN SCHIFFLI (BA ’09) 

Director: ANIMALS 

Debut feature; winner 2014 SXSW Grand Jury Prize; 
winner 2014 Chicago Film Critics Association 
Audience Award 

Tlieatrical and VOD distribution through Oscilloscope 

Director: Ghostophobia 

Second feature (in development) 


KYLE HELLER (BA ’08) 

Founder and Principal: Variant Pictures, 

Beverly Hills & London 

Producer: Medeas 

Official selection of the 70th Venice International 
Film Festival; winner of the Palm Springs 
International Film Festival’s New Visions/New 
Voices award; winner, Best Director at Marrakesh; 
sold to TFl International, France 

Founder and president: Cinematique 
An interactive platform to discover, shop, and 
share video content online. One of Fast Company’s 
top ten Most Innovative Companies 2015 


Columbia 

COLLEGE CHICAGO 



RHEA BOZZACCHI (BA ’12) 

Director & Writer: vCARD 

Debut feature in production; initially developed 
in Columbia College’s Semester in LA program at 
Raleigh Studios, Hollywood 

Director: The web series Between Friends 


Writer: Cheat, Cheat, Bang, Bang 

short film for Fulton Market Films 


Intern: Fulton Market Films, Chicago; Hutch 
Parker Entertainment, LA.; FilmEngine, LA. 



LEAH KILPATRICK (BA ’09) 

Internship: The Producers Guild of America 

Assistant to producers: The feature film Water 
For Elephants 

Line producer and performer: Free The Nipple 

Distributed by Paris-based WTFilms 


Actor: The web series 86’d 


Blossoming career: stand-up comedy, including in 
the Pretty, Funny Women ensemble 




inema Art + Science 


colum.edu/cinema 




John Hughes and the Story 
That Started Vacation 


In 1979, National Lampoon magazine published the future 
director’s fictitious tale that would birth a franchise, reprinted 
here and continued on THR.com, of a family trip gone awry 


I F DAD HADN’T SHOT WALT DISNEY IN 
the leg, it would have been our best vacation 
ever. We were going to Disneyland. It was a 
dream come true. The rides! The thrills! The 
Mouseketeers! I was so excited that I spent the 
whole month of May feeling like I had to go to 
the bathroom. When school finally let out on a 
Tuesday, I sprinted home as fast as I could, even 
though we weren’t leaving until Friday 
Dad picked up our brand-new 1958 Plymouth 
Sport Suburban Six station wagon on Thursday 
morning. The speedometer had only six and 
three-tenths miles on it. Dad said that it would 
be a pleasure to travel for six days in a car that 
smelled as good as our new Plymouth. It was nice 
to see Dad excited about our trip. For months. 
Mom had to act moody and beg to get him to drive 
out to California. “What good will it do the 
kids to see their country 
from an airplane seat.^” she 
wanted to know. Finally, 

Dad gave in and said we 
would get a station wagon 
and drive the 2,448 miles 
from 74 Rivard Boulevard, 

Grosse Pointe, Michigan, 
to 1313 Harbor Boulevard, 

Anaheim, California. 

It took almost all day 
Friday to pack the car. Dad 
loaded and unloaded it 
again and again to save a 
square foot here, a square 
inch there. Then he simo- 
nized the car and hung 
litter bags in the front and 
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back seats, attached a compass to the dashboard, 
and put a first aid kit in the glove compartment. 
Then he called everyone outside to take one item 
apiece out of the car so he could close the back. 

After dinner. Dad ran the Plymouth up 
to Richie’s Marathon Service to gas up and 
have Richie check under the hood and see 
if everything was A-OK. When Dad backed 
out of the driveway, the car scraped bottom. 

Not a little scrape but a sccccccrrrrraaaape! 

Dad got back at 8:00. We heard the 
scccrrrraaaaape! and knew it was him. Richie had 
said that everything was beautiful under the 
hood. The car was gassed up, there was plenty 
of oil, the tire pressure was perfect, the AAA 
maps were organized in the glove compartment, 
and the speedometer read exactly 20.00 miles. 

“OK, all you Indians! Time for bed!” Mom said. 

“But it’s only 8:30!” I 
protested. 

“We have to get up 
at 4:00 in the morning! I 
want to make Chicago by 
lunch!” Dad said, shooing 
us upstairs. 

The telephone rang at 
9:45 the next morning. 

It was Grandpa Pete call- 
ing to see why we hadn’t 
gone yet. We had all over- 
slept — even the baby. 
Dad was furious. I could 
hear him screaming 
and pounding his fists 
on the bathroom sink. 
“We’re five hours 


behind schedule!” he yelled. “And we haven’t even 
left the goddamn house!” 

“I wasn’t the one who sat up all night rearrang- 
ing the suitcases!” Mom yelled back. 

Everyone hurried downstairs, dressed and ready 
to go. 

“We don’t need breakfast. Mom,” I said. 

“I’m still full from last night,” Patty said, grin- 
ning in a way that she hoped would calm Dad. 
He was even angrier after he had tried to shave 
real fast. 

Mom insisted that we all sit down and have a 
good breakfast, and Dad argued that no one ever 
died from skipping one breakfast. We gobbled 
down our pancakes and bacon and chugged our 
juice. Dad sat outside in the car revving the 
engine. By the time we were ready to leave, the car 
had stopped, and Dad couldn’t get it going again. 

“Goddamn Plymouth Motors! I should have gone 
with a Ford — they know how to make an ignition! 
These damn Plymouths!” 

“Just calm down, Clark!” Mom snarled. 

“You’re making the whole neighborhood smell 
of gasoline!” 

After we sat for five minutes quietly listening to 
Dad breathe in and out of his nose, the car started, 
and we backed out of the driveway. Mr. McMillan 
came running up to the car. 

“Hey! You folks left your sprinkler on!” 

Not only did we leave the sprinkler on, but when 
we got to the Edsel Ford Expressway, Mom said 
she thought she left the oven on, and we had to 
turn around and go all the way back home only 
to find that she hadn’t left it on. While Mom was 
inside the house checking the oven, the phone 
rang. It was my Aunt Catherine calling to say that 
Great Aunt Edythe needed a ride to her son’s 
house in Tucson, Arizona, and would we mind 
taking her since we were going in that gen- 
eral direction anyway. 

It looked like we were finally on our way 
when Mom said that it was almost lunch- 
time and we could save some money by 
having lunch at home. 

She had thrown out all the milk so that it 
wouldn’t sour and smell up the refrigerator, so 
Dad had to go up to Kroger’s and get a fresh 
quart. That took almost an hour because Dad 
locked the keys in the car by accident and had to 
wreck the vent window to get in. 

Dad was so exhausted from being mad all morn- 
ing that when he got home, he said we would leave 
the next day. 

“But I told Catherine that we would be there on 
Sunday, and if we lose today and tonight, we won’t 
make it,” Mom said. 

“Call her back and tell her we’ll see her on 
Monday instead.” 

“Well,” Mom said cautiously, “Auntie Edythe 
wants to be in Tucson by Wednesday.” 

“What.?” 

“I told Catherine that we would drive Auntie 
Edythe to Normie’s in Tucson. It’s on our way, 
and she’s such a sweet thing.” ... 




From left: Skyler Gisondo, Helms, Christina Applegate 
and Steele Stebbins in the new Vacation. 
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@ HOLLYWOOD CENTER STUDIOS 


PRODUCING THE NEXT GENERATION OF STORYTELLERS 
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CHAIRMAN AND CEO, 
BUNIM/MURRAY PRODUCTIONS 

Gil Goldschein 

The man behind Caitlyn Jenner’s 
I Am Ca/t talks transgender politics, 
keeping franchises fresh and hopes 
for more Kardashians By Kate stanhope 

W HEN GIL GOLDSCHEIN TOOK 
over as head of Bunim/Murray 
Productions in April, he knew he 
had big shoes to fill. The com- 
pany’s well-liked co-founder, Jonathan 
Murray, 59 — partner Mary-Ellis Bunim 
died in 2004 from cancer — had stepped 
aside after spending nearly three decades 
as a reality TV pioneer, first by co- 
creating The Real World in 1992 and later 
producing Project Runway and Keeping 
Up With the Kardashians, among dozens 
of shows. However, just four months into 
his gig, Goldschein has a headline- 
making show with E! s I Am Gait, which 
debuted July 26 to 2.7 million viewers. 
In the months leading to the premiere 
of the eight-part docuseries centered 
on Caitlyn Jenner following her transi- 
tion from male to female, all eyes have 
been on Jenner (see: her Diane Sawyer 
special, a Vanity Fair cover and an 
ESPY courage award). Those eyes also 
have focused on Bunim/Murray after 
some criticized Jenner ’s decision to use 
the company behind the tabloid- staple 
Kardashian shows to chronicle her 
journey. But the 100- employee Bunim/ 
Murray, acquired in 2010 by European 
power Banijay Group, which on July 28 
merged with Wife Swap producer Zodiak 
Group, is no stranger to presenting social 
issues. Twenty years ago, it put one of 
the first openly gay men with AIDS 
(Pedro Zamora) on TV in Real World. 
Now, Goldschein, 41, a 14-year com- 
pany veteran (and married Orthodox 
Jew with three children) who got 
his start in business and legal affairs 
after graduating from Brooklyn Law 
School, hopes to parlay the Jenner buzz 
into such new territories as culinary 
TV (Food Network s upcoming Valeries 
Home Cooking Valerie Bertinelli), 
male-focused programming and the 
growing Latin market. He invited THR 
to his office to talk transgender issues, 
whether Real World ever will return to its 
seven- strangers -in-a-house roots and 
reality TV’s recent consolidation trend. 

What made you confident that Bunim/Murray 
could best tell the story of I Am Cait? 
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Bunim/Murray 
began producing 
Project Runway 
when the fashion 
reality show moved 
from Bravo to 
Lifetime in 2009. 


Digital has become 
a priority for the 
company. ItwonaCINE 
Golden Eagle award 
for the fashion web 
series Lookbook. 


Obviously, when producing the 
Kardashian series for lO-plus seasons, I 
had a very close relationship with the 
family, and with Bruce specifically. So 
because of that, there’s a trust factor, 
and that’s something that’s very impor- 
tant when we work on those type of 
shows. But the other thing is, if you look 
at the span of Bunim/Murray and all 
of the shows, we’ve been telling diverse 
stories since the first season of The Real 
World. We had a transgender castmem- 
ber on Real World: Brooklyn [in 2009]. 
We’re the perfect company for it. 

But Caitlyn’s four older children were vocal 
about wanting a new company to produce 
the show because of that involvement with 
the Kardashians. How do you respond? 

This is Caitlyn’s show. Caitlyn wanted us 
as a production partner. So ultimately, 
that’s her decision. We think it’s the right 
decision. The family members are 
more than welcome to join. There’s still 
an open invitation for them to be a part 
of the show. 

When did you first hear about Caitlyn’s 
transition? 

The first discussion was when [BMP 
executive vp development and pro- 
gramming] Jelf Jenkins came to see me 
about a year ago and basically said. 


“It isn’t every day 
that you get to do a 
show where there 
are positive messages 
or education,” says 
Goldschein of I Am Cait. 
He was photographed 
June 23 in his office 
at Bunim/Murray in 
Van Nuys. 


“Look, there are very few people that 
know this, but this is what’s going on” 
and described to me what was happen- 
ing. This was something that Bruce, 
at the time, was thinking of doing, and, 
again, I was just there to support it. 


How much say does she have in the final edit? 

A lot. Again, this is her life, and obvi- 
ously this is something where she has a 
lot to say about how she wants her story 
to be told and exactly how she’s going to 
be living her life, and we’re there to docu- 
ment it. You’ve got your ups, your downs. 
You’ve got the serious moments. You 
have the fun moments, so we’re there to 
document it and play it out as her life 
plays out. 



PHOTOGRAPHED BY SCOtt Witter 
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How do you handle the balance of tone in 
this series? It’s a sensitive subject, but you 
want to make an entertaining show. 

We re going to do everything we can to 
find that balance. It just depends on 
what s happening at that moment in that 
scene. We recognize that there are 
important educational aspects — but at 
the same time recognizing that she’s 
human and wants to have a good time. 

You’re now running this company. How 
much is Jonathan involved? 

He’s remaining involved in a lot of the 
legacy shows like Real World, The 
Challenge, Project Runway , Bad Girls 
Club, Project Runway: All Stars, and 
he continues to develop. We’ve become 
big, and there’s a lot going on. For Jon, 
he was at a point in his career where he 
just wants to be a little bit closer to the 
product and the creative and not have to 
worry about all that other stuff that 
now I get to worry about. 

What is your biggest goal for the company? 

To expand the brand and get into other 
areas where people wouldn’t necessarily 
think that Bunim/Murray is in. We’re 
doing some more stuff in the specials 
area. We also have a Latin division we 
started a few years ago, which I think is 
really starting to take shape, and we’re 
getting some traction in some areas. 
Digital, obviously, that’s been a very 
important area for us. 

Consolidation has been a trend in reality TV. 
As one of the first companies to be bought, 
what are the upsides and downsides? 

If somebody would have told me 10 years 
ago that the reality business was going 
to be a multibillion-dollar industry, I 
would’ve probably laughed at them. It 
is important to Bunim/Murray to try to 
hold on to as many rights, and the way 
to do that is obviously the scalability and 
the size [of the parent company]. That’s 


the first point. The second point is, in 
the event that one of our sister compa- 
nies is the one to create that next big 
hit, regardless of where it came from, 
whether it was from France, Italy, 
Germany, Scandinavia, we would be 
the ones in the U.S. producing that. 

Is there one network that you’d like to see 
your series on? 

The male space is an area we’ve been 
focusing on. I’d love to see our shows on 
a Discovery or a National Geographic. 
We’ve been developing several projects 
in that space and got pretty close on a 
couple of them. 

You’ve been pushing to sell shows 
internationally. What is working overseas? 

It’s really on a case-by-case basis. 
Because we’re owned by Banijay, we 
have a very good working relationship 
with a lot of sister companies. We have 
a very good, open dialogue and are 
aware of one another’s development. 
Each of the partners within our over- 
all group knows its market very well, so 
upon hearing the ideas from other 
territories, we’ll know whether those 
projects will work in that specific terri- 
tory. Docuseries don’t typically translate 
— maybe once they’ve become very 
successful in an English-speaking coun- 
try, then they tend to travel. It really is 
about what is that next big format and 
finding something that connects with 
the audience. That’s what everybody 
around the world is trying to find. 

How much do you worry about 
oversaturation in the celebrity reality genre? 

It depends on who those characters 
are. We have our own weeding-out pro- 
cess, if you will, to really make sure 
that these people are invested for the 
long term, because I don’t believe in 
one-offs. I believe in building brands. 
I’m not just thinking about season one. 




That didn't suck. 

That's my highest compliment. 

-Mike Darnell 


1 Memorabilia from 
season 18 of The Real 
World, which took 
place in Denver. The 
show’s 1992 launch 
kicked off the modern 
reality TV era. 

2 “I’ve taken something 
from all of those 
books,” says 
Goldschein, pointing 
out Built to Last. 

3 Colorful quotes line 
the Bunim/Murray 
walls. This one, from 
the then -Fox reality 
chief, references 2013’s 
Stars in Danger. 

4 Someone asked 
Goldschein what his 
inner animal is, and 

he said a cheetah: “The 
next day I saw this, 
so I knew it needed to 
be in my office.” 


TOP-RATED 

SHOWS 



In Kardashian world, has there been any talk 
about a Kendall and Kylie spinoff? 

We would love the opportunity to do that 
show. There haven’t been any discus- 
sions, but if that were of interest to them, 
certainly I would hope that they would 
talk to us about that possibility. 

What do you think is the key to keeping 
aging franchises like Kardashians and 
The Challenge fresh? 

At a certain point, you have to add new 
creative elements. It’s funny, because 
you also have people say, “Look, if it’s 
not broken, why fix it.^” But as an exam- 
ple, we really spent a lot of time before 
we did Real World: Ex-plosion, and it was 
something where we needed to shake this 
up. Sometimes, it’s just little elements, 
little changes. Real World was a pretty 
extreme change. 


A Keeping Up With 
the Kardashians 

El’s flagship 
averaged 3.3 million 
viewers in season 10. 


Project Runway 

Season 13 of Lifetime’s 
fashion competition 
averaged 2.2 million. 


Do you ever see Real World going back to 
seven strangers living in a house now that 
you’ve done these big twists? 

Probably not. At this point, looking 
at the landscape as it exists, it would 
be very difficult to go back to that. 


The Chaiienge 

Season 26 of the Real 
World spinoff drew an 
average of 1.8 million. 


Totai Divas 

Season four of El’s 
female WWE hour 
averages 1.5 million. 


The Reai Worid 

The MTV staple’s 
30th season averaged 
1.4 million viewers. 


How do you envision Kardashians changing? 

They get it. They understand and 
they’re accessible and let the viewers 
in and they’re vulnerable. There are 
good times and there are hard times. 
That’s what the audience recognizes, 
and that’s why it’s been so successful. 
As long as that continues, the show 
will continue to be relevant and reso- 
nate with its audience. EZZQ 
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Congratulations on 17 Great Years, Jon. 

NEP has been privileged to provide the studio for you 
and The Daily Show for the whole wonderful ride. 

Thank you for the honor. 
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THE BUSINESS 




1. Houser tried to flee The Grand after 
shooting 13 rounds from a handgun into the 
crowded theater, but security intervened. 

2. Louisiana Gov. Bobby Jindal addressed 
the media after the shooting but declined to 
discuss the gun-control issue. 

3. A memorial formed outside a store owned 
by Jillian Johnson, one of the victims. 


} 

I 
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Why Metal Detectors Aren’t Coming to Theaters 

Three dead in another movie-house shooting, but insiders say better security training (and gun control?) will be the 
strategy over adding costly screening tools: ‘I don’t want to feel like I’m walking into a fortified structure’ By Pamela Mcciintock 


I N THE AFTERMATH OF THE 
July 23 shooting deaths of two 
women and the injuring of nine 
others at The Grand 16 multi- 
plex in Lafayette, La., many have 
questioned whether metal detec- 
tors could have prevented John 
Russell Houser from entering the 
7:10 p.m. screening of Trainwreck 
with a .40-caliber semiautomatic 
weapon and opening fire. But 
while metal detectors and other 
security measures temporarily 
have been deployed through the 
years in some big-city theaters 
playing gang-related films, exhibi- 
tors are nearly unanimous in 
opposition to such costly tactics. 

Absent a widespread surge 
in violence, “It does not seem like 
there is an urgency to resort to 
such measures,” says Rentrak ana- 
lyst Paul Dergarabedian, noting 
that the Lafayette shooting did not 
noticeably affect moviegoing dur- 
ing the July 24 weekend. Instead, 
he says, “Theater managers will 
most certainly be more aware, vigi- 
lant and conscious of the safety 
of their patrons.” 

Why the reluctance to take major 


steps.? Tellingly, neither the MPAA, 
National Association of Theatre 
Owners chief John Fithian nor any 
of the major exhibitors had com- 
mented publicly on theater safety 
at press time. But many insid- 
ers privately cite increased 
costs and say adding metal 
detectors would detract from 
the moviegoing experience. 
Instead, most say gun control is 
the real problem (concealed 
weapons are allowed in Lafayette), 
and Hollywood figures have become 
more willing to state opinions on 
that issue. Modern Family co-creator 
Steve Levitan, echoing many on 
social media, tweeted: “Theater 
shooter reportedly bought the 
gun legally despite history of men- 
tal illness. NRA wins.” 

Security consultant Michael 
Dorn does not believe metal detec- 
tors are a practical solution. 

The cost of the equipment is only 
about $5,000, but personnel 
to run a proper checkpoint can cost 
$250,000 a year in smaller mar- 
kets and $1 million in big cities. 
“Also, it s very slow,” he says. “You 
will have to tell your customers 


to come a half-hour early to wait 
in a security line.” Dorn recom- 
mends theaters instead hire more 
security personnel and better 
train employees “how to be aware 
of suspicious activity and spot 
a weapon.” Todd McGhee, 
another security consultant, 
believes armed security 
details are the best course of 
action. “Metal detectors would 
impede commerce,” he says. “If 
I’m going out on a date or am with 
my family, I don’t want to feel like 
I’m walking into a fortified struc- 
ture. And it creates a choke point.” 

Some larger cinemas in big cities, 
including the AMC Empire 25 in 
New York and the AMC Universal 
CityWalk 19, hire off-duty police 
officers to provide security. During 
the July 24 weekend, on-duty police 
throughout the U.S. were deployed 


victims Johnson, 33, and Mayci Breaux, 21. 


to help watch theaters (and sources 
say some theaters plan to increase 
security for Universal’s N.W.A 
biopic Straight Outta Compton, out 
Aug. 14). Cinemas, as they did 
after the 2012 theater shooting in 
Aurora, Colo., also are being 
more vigilant about checking bags. 

Security was a larger issue 
in Aurora because James Holmes 
snuck out an emergency exit 
at a Cinemark-owned theater and 
returned to a screening of The 
Dark Knight Rises with multiple 
weapons, killing 12 and injuring 
70 others. Holmes was convicted 
July 16 and is eligible for the death 
penalty. Civil lawsuits against 
Cinemark for allegedly not provid- 
ing proper security are pending. 

But in Lafayette, a police 
patrol already was on duly at the 
multiplex and quickly inter- 
cepted Houser, who then killed 
himself. “Theaters are doing 
their best,” says Dergarabedian, 
“and to be fair, it is really tough 
to be prepared for the illogical, vio- 
lent act of a mentally unstable 
person hell-bent on wreaking havoc 
in a public space.” EZZZa 
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Limited Edition 
Clear Vinyl + 
Lithographs 







Limited Edition Clear Vinyl + Album Art Lithographs of The Rolling Stones 12x5, Let It Bleed, and Get Yer Ya-Ya’s Out! 
Only 2,500 hand-numbered and embossed museum-quality lithographs signed in the plate by band members 
Exclusively authorized and licensed from ABKCO Records • 20” x 24” includes mat and ready to frame 
Includes a certificate of authenticity • Order now to get the lowest numbers! 


Available now at SpotlightGallery.com/Reporter or 1-800-710-7967 


SPOTLIGHI 



About Us Spotlight Gallery, a new business from the parent company of Time Life, features a selection of distinguished entertainment memorabilia 
and collectibles from renowned music icons, legendary artists, and acclaimed performers from stage and screen. Each item is a piece of history to 
be treasured for a lifetime by any collector, art enthusiast, or fan. Spotlight Gallery is owned and operated by Spotlight Collectors Gallery^ 
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GREENLIGHT IT 

Prada leather 
duffel (19.6 by 10.2 
by 10.2 inches). 
David Beckham 
has traveled with 
the brand’s 
luggage; $2,650, 
at Barneys New 
York, Beverly Hills 


TIMELESS 

BLACK 

Givenchy 


STYLE 

FASHION 


ROYAL BLUE 

Serapian 
Evolution duffel 
(20 by 11 by 9.75 
inches); $1,650, at 
Barneys New 
York, Beverly Hills 


Nylon gym duffels? Not for top athletes like 
Tom Brady and Kobe Bryant, whose postgame 
(and airplane) gear gets designer treatment 

By Carol McColgin 
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CLEAN SLATE 

Valextra Cabina 
pebbled- 
leather hold-all 
(18 by 10 by 10 
inches); $4,120, 
mrporter.com 


I BROWN BAG 

Aspinal of London 
Harrison Weekender 
travel tote (18 
by 11 by 8 inches). 
Colin Firth carries the 
British brand; $1,100, 
aspinaloflondon.com 
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You Cant Cheer at an SAT Exam 

L.A. parents scream from the sidelines, hiring professional coaches ($400 an hour?!) as they relive glory days 
they may have never had and playground games give way to competition for the ultimate prize: a great college 

By Alexandria Abramian 



HEN KAREN 
Thomas’ 10-year- 
old son wanted 
to try tackle 
football, she was 
happy to enroll him in a Pop Warner 
program. “There are a lot of rules 
about weight limits and age to keep 
it as safe as possible,” says Thomas, 
an entertainment market research 
consultant. Still, “it was really hard 
to watch these little kids slamming 
into each other,” she recalls, not to 
mention the aggression on the side- 
lines. “Parents would yell things like, 
‘Crush him!’ It was so intense.” 

That level of intensity seems to 
be growing among L.A. parents, 
who will do just about anything — 
and spend just about anything — to 
ensure their children’s athletic suc- 
cess, sometimes whether their kids 
want it or not. Starting sports classes 
as young as 18 months, conscript- 
ing professional athletes as personal 
trainers, targeting the right sport- 
specific private school to boost a kid’s 
college prospects and even having 
middle schoolers repeat eighth grade 
so that they’re bigger, stronger and 
more agile for their freshman year of 
high school now have become com- 
mon practices among a certain set of 
L.A. parents, whose ambition on 
their kids’ behalf can be as aggressive 
as their workplace dealmaking. 

Driving the dream are such stand- 
outs as John Mellencamp’s son Hud, 
who plays football for Duke, and Jon 
Bon Jovi’s son Jesse Bongiovi, who 
plays football for Notre Dame. Then 
there’s LeBron James’ son Bronny, 
who, at just 10 years old, already is 
fielding college offers. 

“Kids used to play sports in parks. 
Then they’d play in high school, then 
college coaches would come to high 
school games to watch,” says West 
Los Angeles teen and adult therapist 
Larry Green. “That’s all changed. 
Now coaching kids has become an 
incredibly specialized business, and 
a big part of this is driven by celebrity 
culture: Sports heroes are also celeb- 
rities now. Parents want that status 
for their kids.” And for themselves, 
he adds: “I’ve had to work to help 
parents accept when their kid stops 


playing ball because Mom or Dad 
were so involved. ... They love watch- 
ing the games,” which, he notes, give 
parents a public forum to celebrate 
kids’ achievements. “You don’t get to 
cheer at an SAT exam.” 

Psychiatrist Robin Berman, a 
parenting consultant based in 
Brentwood, says parents often tell 
her their child “can’t” quit basket- 
ball. “ ‘Why can’t he quit.?’ I ask. 
‘Because I didn’t play basketball!’ 
That’s what the parents say.” 
Meanwhile, their children are 
telling her: “I want to quit 
swim team. But it would kill 
my parents.” The American 
Youth Soccer Organization 
encourages Silent Saturdays 
to calm heated competition, 
she notes. “It’s one day during 
the season when parents aren’t 
allowed to scream from the sidelines. 
Kids say that is the best day because 
it’s the one day they can breathe and 
just play the game.” 

Many sports leaders and pro 
athletes, notably former L.A. Laker 
Steve Nash, are vocal opponents 
of such heightened pressure on kids 


— especially when that pressure 
now can start earlier than ever 
before. Launch Soccer in La Canada 
Flintridge offers classes beginning 
at 18 months. In Pasadena, former 
football pro Steve Clarkson, who 
has trained such A-list quarterbacks 
as Ben Roethlisberger, Terrelle Pryor 
and Matt Leinart, offers one-on-one 
coaching to would-be QBs as young 
as 8. The going rate.? Four hun- 
dred dollars an hour. Clients 
have included Joe Montana’s 
sons Nick and Nate as well as 
Cordell Broadus (son of Snoop 
Dogg), who will play for 
UCLA this fall, along with 
Justin Combs, son of Sean. 

At the 5-year-old Velocity 
Sports Club Brentwood, 
where parents take their kids 
for training beyond the 
hours of school and club practices 
and games, all of the performance 
coaches are former college, pro or 
Olympic athletes. “We’re the miss- 
ing piece in training kids,” says 
sports performance director Matthew 
Mosebar, who played football at 
UCLA. “Kids have their high school 


coach, their club coach, their skills 
position coach. What we fulfill here 
is the performance strength-training 
component that you really don’t 
get anywhere else.” Kids as young 
as 6 come to the 13,000- square-foot 
gym for private instruction that 
starts at $120 an hour. And in its just- 
opened Lab, they now can receive 
a full fitness assessment with a series 
of state-of-the-art machines that 
includes 3D body mapping, core 
biofeedback testing and hydromas- 
sage. “This provides parents with a 
HIPAA-compliant database of infor- 
mation that can then be shared 
with doctors, dieticians and coaches 
to optimize health and perfor- 
mance,” says Lee Brandon, director 
of the Lab and the NFL’s first 
female assistant strength coach. The 
cost for an assessment: $280. 

Lester Cook offers private tennis 
instruction for kids and adults 
starting at $100 an hour at the Larry 
Ellison-owned Malibu Racquet 
Club. “A lot of the parents come to 
me and say, ‘I want my kid to be 
No. 1 in the world,’ ” says Cook, who 
once dated Kaley Cuoco and now 
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ILLUSTRATIONS BY Wren McDonald 




Aron Bothman has presented his second-year short, Still, a stop-motion work about 
a famous pre-Raphaelite muse, at the American Cinematheque and numerous 
animation showcases. 



Eliza Hittman’s MFA thesis. Forever’s Gonna Start Tonight, screened at Sundance, 
among other festivals. Her next film. It Felt Like Love, earned a nomination for the 
John Cassavetes prize at this year’s Independent Spirit Awards. 
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trains LMFAO s Redfoo. “I say, ‘Let s 
first see if they can get a tennis schol- 
arship. If you can get an education 
out of this, that’s a true success.’ ” 

Individual sports like tennis can 
generate a special type of parental 
frenzy, notes Rodney Marshall, 
strength and conditioning special- 
ist for player development at the 
USTA, which identifies and coaches 
promising young players but doesn’t 
train them. “Parents call us 
and almost beg us to teach 
their kids, which gets weird,” 
notes Marshall, who is based 
in L.A. “You see parents 
become too attached to their 
kids’ performance. The worst 
parents are the ones who 
have never played themselves.” 

Says Corey Vann, a former 
Harvard-Westlake varsity football 
player whose high school teammate 
Jonathan Martin went on to play for 
the Miami Dolphins: “I was obsessed 
with sports ever since I can remem- 
ber, but I didn’t do any kind of 
private training until I was 11.” Vann, 
who now works as an instructor 
and coach for Corona del Mar High 
School’s varsity football team, sees 
the change firsthand. “Parents have 
me train their kids as young as 6 
years old. They want me to coach 
them in footwork, which is a pretty 
advanced skill for that age,” says 



Vann, now 24, whose stepfather is 
CAA agent Rick Kurtzman and whose 
aunt is Olympic figure skater Nancy 
Kerrigan. “By the time I hit eighth 
grade, I knew I wasn’t going to play 
professionally. I’m a 6-foot-tall, 
150-pound Jewish guy. But I knew 
football could get me into a great 
university,” says Vann, who played 
all four years at Dartmouth. 

That sports-to-universily pipeline 
is a key force, says Nat Damon, a 
former head of school for 
a private elementary school 
in West L.A. “This current 
craze isn’t about getting your 
child into the NBA,” he says. 
“It’s about getting them into 
Penn. This is something 
that’s changed dramatically 
over the past 10 or 20 years as 
colleges have become increas- 
ingly competitive. Parents see sports 
as not just a way into a great univer- 
sity but, more specifically, a way into 
East Coast colleges.” 

Paramount vice chairman Rob 
Moore’s son Riley, now 19, opted to 
attend all-male Loyola High School, 
the better to hone his volleyball 
skills. “It has one of the best vol- 
leyball programs in the country,” 
says Moore, who often traveled 
with his son’s team to matches and 
even fielded business calls from 
the sidelines. “The hardest part of 


watching is when the referees are 
bad,” he says. “But I do want the 
record to state I have never received 
a yellow card!” Beyond his paternal 
pride, Moore also notes the sport’s 
value as a gateway to academic 
opportunity: Riley now plays volley- 
ball for Harvard. Producer Steven 
Siebert brags that Santa Monica’s 
Crossroads tennis team, which 
includes his son Henry, 16, “has the 
highest GPA of any tennis team 
in L.A.” But Siebert won’t be piling 
extra coaching hours on his kid this 
fall. “Eleventh grade is so intense, 
so he’s going to devote more time to 
schoolwork,” says Siebert. “He 
wants to go to an Ivy. And that takes 
more than just sports.” 

Still, sports hysteria has infected 
L.A. private schools, which now must 


compete on the field, not just in the 
classroom, to score with parents 
and college admissions committees. 
“At most private schools, teach- 
ers used to be expected to coach 
sports as well,” says Damon. 

“Now these schools are hiring pro- 
fessional athletes to coach the 
kids.” At Sierra Canyon School in 
Chatsworth, eight-time gold 
medal Olympic swimmer Matt Biondi 
now coaches the swim team, while 
Brentwood School tapped basket- 
ball coach Ryan Bailey, formerly 
an assistant coach at athletic pow- 
erhouse Loyola. And at Westlake 
Village’s Oaks Christian School, 
College Football Hall of Famer 
Bill Redell has coached Nick Montana, 
Wayne Gretzky’s son Trevor, and Trey 
Smith, son of Will Smith. 

Another factor that’s professional- 
izing kids’ sports: “Hold-back” years 
are becoming more common in 
L.A. The practice of repeating a year 
of middle school — to buy a year of 
growth, training and strength before 
entering the more competitive high 
school level — is common on the East 
Coast, says Green. “Kids do this in 
Washington, D.C., for lacrosse schol- 
arships. Many parents there see it 
as a meal ticket into the Ivies. Now 
I’m starting to see hold-backs here, 
too. I recently heard two moms talk- 
ing, and one said her son told her 
that if she didn’t hold him back, he’d 
hold her responsible for not making 
it into the NBA.” 

But given the choice, not all kids 
will get caught up in the acceler- 
ated-sports frenzy; Karen Thomas 
wasn’t sorry to see her son say 
goodbye to the Pop Warner football 
program after one season. “He 
was a little taken aback by it all,” she 
says. “We wanted it to be his deci- 
sion, but we were very relieved when 
he decided not to pursue it. It was 
stressful to watch.” EZZZ3 



“This current 
craze isn’t 
about getting 
your child 
into the NBA. 

It’s about 
getting them 
into Penn.” 

DAMON, former head of school at 
a private Westside elementary 


Dadspotting on the Sidelines 

Who’s in those sweatpants? Star coaches and 
fans are a common sight in L.A.’s Saturday leagues 

THOUGH WILL FERRELL DRESSED IN SPORTS GEAR FOR THE 2013 EMMYS, 

and invited sons Mattias and Magnus to make an onstage appearance with him 
(in their soccer uniforms), he didn’t always suit up for Saturdays when coach- 
ing his kids’ AYSO teams. "He often showed up for practice in crazy Hawaiian 
print shirts, long shorts, black socks and a 10-gallon cowboy hat,” says fellow 
coach and visual effects artist Justin Blaustein, whose son played on a team 
with Ferrell’s. The boys’ grandfather Roy Lee Ferrell attended every game, adds 
Blaustein. "Even if it was an 8 a.m. game in Pasadena, he’d drive up from Irvine 
to see it.” Another familiar face on the sidelines was Fred Savage, who coached a 
team in the same league. "He’s the mellowest guy. He makes the kids laugh, and 
they love him,” says Blaustein, praising Savage’s pep skills over his fundamentals. 
"He didn’t know a thing about soccer, but he was the ultimate rah-rah rally guy 
with the 8-year-olds.” 

Things were a lot more buttoned-up at Oaks Christian School in Westlake 
Village. There, its then- head football coach Bill Redell (he’s now the school’s 
director of football operations and soon will have the campus’ field named after 
him in honor of starting its football program) had a policy for parents who 
wanted to help out on the field: Stay away. But Redell made two exceptions when 
Nick Montana and Casey Matthews — sons of NFL legends Joe and Clay, 
respectively — were playing on his team. The elder Montana assisted Redell 
when Nick played quarterback at Oaks Christian in 2008 and 2009; though his 
son has graduated and gone on to the NFL, Matthews still serves as the program’s 
defensive coordinator. — a.a. 
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Man of Steel, directed by alum Zack Snyder 
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Students at Chapman University's Dodge College of Film 
and Media Arts learn not only how to tell a compelling story, 
but how the business works — how films are made and marketed. 


They enjoy: 

• Learning from the top industry professionals in our 

Filmmaker-in-Residence program, master classes and more. 

• A bridge into the industry through Chapman Filmed 
Entertainment, an alumni-based, feature film production company. 

• Close mentoring by award-winning full-time faculty 

with a filmography of more than 300 feature films. 

• A production-oriented program that puts a camera in their 
hands day one. 

• Using state-of-the-art equipment in the Chapman Studios 
campus open 24/7. 

Graduate and undergraduate programs in film production, producing, 
television writing and production, film studies, production design, 
screenwriting, digital arts, broadcast journalism, documentary filmmaking, 
and PR and advertising. 
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“We’re not chasing headlines, 
we’re telling stories,” says 
Jeter, describing the simple 
but disruptive mission of 
The Players’ Tribune. He was 
photographed July 14 at 
The Standard in Los Angeles. 
Opposite page: Jeter and 
Alex Rodriguez celebrated a 
ninth-inning rally in 2007. 



Derek 

Jeter 

Wants 

Another 


ON A WARM TUESDAY EVENING 
in mid- July, dozens of elite ath- 
letes pack a rectangular patch of 
faux grass turf on the roof of The 
Standard hotel in downtown Los 
Angeles. Among the partygoers: 
New York Rangers goalie Henrik 
Lundqvist; tennis star Caroline 
Wozniacki (in a white Grecian gown); 
race car driver Danica Patrick; 
tight end Julius Thomas (in a black 
fedora), who in March signed 
a $46 million contract with the 


Jacksonville Jaguars; 14-year-old 
Little League sensation Mo ne 
Davis (with her mom, Lakeisha 
McLean); new Los Angeles Clipper 
Paul Pierce; and Alex Morgan, 
fresh from a World Cup victory. 
Though it s an exclusive affair, the 
menu is curiously unhealthy (mini 
cheeseburgers, fried mac-and-cheese 
balls, bratwurst hunks on tooth- 
picks). And snippets of overheard 
conversation reveal frustrations 
of the athlete’s life. Obstacles to 


romantic entanglements (“I tell her 
I’m going to crawl into bed with 
you at 3 a.m. and I’m out at 8 a.m.,” 
a football player relays to a bespec- 
tacled pal). The sometimes mundane 
nature of the job (“I want to tell the 
truth,” says an MLB veteran, “but 
how do I explain to a fan that I could 
give two shits about what’s happen- 
ing in the third inning.?”). 

These are the kind of admissions 
that would never pass the lips of the 
party’s host — the tall, slim man 
in the bespoke Nigel Curtiss jacket 
nursing ice water from a plastic cup 
at the end of the bar — at least not in 
the open where a reporter might 
be near. In fact, Derek Jeter — the 
revered New York Yankees shortstop, 
a 14-time All Star who led his team 
to five World Series titles — spent 20 
years playing baseball in the most 
intense media market in the country 
without revealing much of anything 
about his personal life, save for what 
could be gleaned from the occasional 
paparazzi photo. 

“I always knew that my job was 
to limit distractions for my team 
and not cause headlines,” reasons 
Jeter, who retired after last season. 
“So I kept a lot of things to myself.” 

But on this day, the man who 
perfected the polite shutdown is put- 
ting himself out there in an effort 
to convince more athletes to share 
their stories on his website. The 
Players’ Tribune (TPT). Launched 
in October, the site lets athletes 
speak in their own words — in written 
pieces, video interviews and pod- 
casts — directly to fans, eliminating 
the interpretive agenda of the press 
pack. The site has become a source 
for first-person athlete accounts 
that increasingly are making news 
and driving headlines in a rapacious 
media environment: Los Angeles 
Lakers guard Steve Nash announced 
his retirement in a letter; Red Sox 
slugger David Ortiz refuted wide- 
spread PED allegations in a revealing 
as-told-to account; Milwaukee 
Bucks center Larry Sanders talked 
openly in a video interview about 
the anxiety disorder that caused him 
to bolt the NBA. 

“It’s a trusted place, a place where 
they can speak freely and not have 
to worry about how their words are 
twisted and turned,” says Jeter, 41. 
And then, perhaps remembering 
he’s talking to a journalist, he adds, 
“I’m not saying everyone twists 
and turns. But when they can speak 
openly and honestly, it’s pretty 



Less than a year after 
retiring, the Yankees 
legend is helping 
others (Tiger Woods, 
DeAndre Jordan) 
make headlines with 
The Players’ Tribune, his 
platform for athletes 
to tell their stories. And 
it may just transform 
(or piss off) the sports 
media establishment 
By Marisa Guthrie 
Photographed by 
Austin Hargrave 
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Five TFT Stories That Went Viral 

Jeter’S site scored with posts ranging from DeAndre Jordan’s explanation of why 
he re-signed with the Clippers to Race Imboden’s criticism of the NCAA 
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amazing what people talk about.” 

Of course, the media raised a 
collective eyebrow when TPT 
launched, viewing it as an incursion 
on journalistic turf where hard 
questions and objectivity rule. That 
the site’s first big get was a 
November piece by Tiger Woods 
excoriating a mocking faux inter- 
view by golf writer Dan Jenkins 
(Woods called it “a grudge-fueled 
piece of character assassination”) 
only advanced this narrative. 

“Tve never said that we’re trying 
to eliminate the media,” asserts 
Jeter. “We’re not covering day-to-day 
sports scores. We don’t have sports 
highlights. This is completely differ- 
ent. We’re starting the conversation. 

I think we can coexist.” 

And if the assumption was that 
Jeter himself was suddenly going to 
become “chatty,” as The New York 
Times speculated in a headline, the 
media got that wrong, too. 

“Yeah, Tm so chatty,” laughs 
Jeter, who so far has only posted a 
few publisher’s letters. “Their reac- 
tion was, I never said anything for 
20 years and now all of a sudden 
I was going to be telling my whole 
life story. But this was not built 
for me. It was built for the athletes.” 

THE $40 BILLION SPORTS 
industry has changed dramatically 
since the New York Yankees signed 
Jeter in 1992, right out of high school 
in Kalamazoo, Mich. Social media, 
mobile devices and the explosion of 
digital content have put fans closer 
than ever to the athletes they idolize. 
For the players, it means a direct 
pipeline to consumers and the ability 
to capitalize on their personal brand 
in a way the obligatory endorse- 
ment deal never could. Meanwhile 
Hollywood, long a moonlighting 
destination for athletes, is no longer 
satisfied to watch from the sidelines, 
as evidenced by WME’s $2.45 billion 
deal last year for sports agency IMG, 
creating a behemoth with tentacles 
in every facet of the media industry. 

And so the timing would appear 
to be right for something like TPT. 
“Derek had this vision for creating 
a company that leverages technology 
to bring athletes closer to fans,” 
says Jon Sakoda, managing part- 
ner at Silicon Valley venture capital 
firm NEA, who first met Jeter in 
October at a Goldman Sachs tech- 
nology and Internet conference in 
Las Vegas. “Athletes are looking for 
a trusted platform they could work 
with to tell their stories. He clearly 
tapped a nerve.” 


In June, NEA announced 
$9.5 million in Series B funding for 
TPT, marking its first round of 
venture capital funding. Original 
investors Legendary Entertainment 
and its CEO, Thomas Tull — an 
avowed Yankees fan and an owner 
of the Pittsburgh Steelers — have 
contributed about $7 million. “He 
described to me a forum where 
athletes would have multiple reach 
points to speak directly to fans. 
Unfiltered. And I literally said to 
him, T’m not sure exactly what the 
business plan is, but if you can pull 
this off, it will be very interesting,’ ” 
says Tull. “And we wrote the check.” 


And Jeter — whose career salary 
with the Yankees amounted to 
$269 million — also has put his 
own money into the venture, 
though (in classic form) he won’t 
reveal how much. 

FEW ATHLETES ARE AS WELL 
positioned as Jeter to craft a second 
career off the field. Endorsements 
still are the easy money for athletes, 
and Jeter’s unimpeachable brand 
made him the top-grossing endorser 
in baseball, with $130 million in 
career earnings through deals with 
Nike, Gatorade, Movado and others. 
And while many of his peers have 


failed to craft post-playing careers, 
Jeter had a plan. “I didn’t want 
to wake up one day and say, ‘What 
am I going to do now.?’ ” he says. 

The attributes fueling Jeter’s 
entrepreneurial projects — his focus, 
optimism, work ethic — served 
him well during his playing days. “In 
baseball and in life, it’s about how 
consistent you are. And his consis- 
tency level is off the charts,” says 
Casey Close, who has been Jeter’s 
agent since 1993. 

He approached the game with 
“a blue-collar mentality,” notes Joe 
Torre, the Yankees manager from 
Jeter’s rookie season in 1996 until 
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2007 . He would struggle to give his 
shortstop a day olF, and even a slump 
could not send Jeter to the bench. 

One such slump dogged Jeter 
in April 2004, when he was stuck 
in a O-for-32 skid, the longest of 
his career. “He couldn’t buy a hit,” 
recalls Torre. “Til never forget this: 
We were in Baltimore, there was a 
runner at second and there were two 
out. Now any time there’s two out 
and there’s a runner on base, you’re 
not going to bunt. You’re going to 
knock the run in. So he tries to bunt 
and he’s thrown out at first.” 

When Jeter returned to the 
dugout, his incredulous manager 
demanded an explanation. “I 
said, ‘What the hell are you doing.?!’ 
And he said, ‘I needed a hit, Mr. T. 

I needed a hit.’ And you couldn’t 
help but laugh because he’s just so 
honest. It was just desperate straits. 
And even during that time, I said, 
‘Derek, let me sit you for a day. Why 
don’t you take a day off.?’ He wanted 
no part of it. He wasn’t going to 
break out of a slump on the bench. 
So he always looked it in the eye. 
You couldn’t help but admire it.” 

By the end of his career, Jeter was 
the Yankees’ all-time leader in games 
( 2 , 747 ), at-bats ( 11 , 195 ), hits (3,465, 
sixth most in history), doubles (544) 
and stolen bases (358). 

On Sept. 29 , Jeter played his final 
game at Fenway Park, home of the 
arch-rival Boston Red Sox. He was 
honored with a pregame ceremony 
that included on-field congratula- 
tions from Boston sports greats (Carl 
Yastrzemski, Bobby Orr, former New 
England Patriot Troy Brown and 
erstwhile Celtics forward Pierce). But 
the highlight might have occurred 
when Jeter left the field after his final 
career at-bat, as he received a 
prolonged standing ovation from 
the Boston faithful. Throughout 
Jeter’s final season, similar scenarios 
played out at ballparks across the 
country. He was presented with gifts 
in every city the Yankees visited, 
while opposing players stood at the 
top of their dugouts and applauded. 

IT’S THAT MASS APPEAL AND 
the ability to transcend rivalries as 
a sort of sports god emeritus that 
make his plans for TPT seem like a 
potential game changer. TPT was 
hatched in 2013 by Jeter and Jaymee 
Messier, the then-chief marketing 
officer of Jeter’s agency Excel Sports 
Management and current president 
of TPT. Jeter was sitting out the 
postseason, having aggravated a dev- 
astating 2012 ankle injury sustained 


during the first game of the 
American League Championship 
Series. They had an idea to build 
a new media company that would 
leverage Jeter’s trusted brand and 
capitalize on Messier’s deep contacts 
among athletes. (She was one of 
the original employees at New York- 
based Excel, having arrived there 
with Jeff Schwartz, who started the 
agency in 2002 when he left Michael 
Ovitz’s AMG.) 

Around the same time, in 
November 2013, Simon & Schuster 
announced Jeter Publishing and 
Jeter Children’s imprints. The first 
book — The Contract, a middle - 
grade reader inspired by his youth as 
a Little League striver and co- 
written with noted kids author Paul 
Mantell — debuted last fall to 
moderately healthy sales. So far 
there have been more than half a 


dozen books, including a just- 
released autobiography by Patriots 
tight end Rob Gronkowski and 
Seeing Home: The Ed Lucas Story, 
about a blind sportswriter, which 
has been optioned by Hollywood pro- 
ducer Elliot Abbott (Awakenings, A 
League of Their Own). 

The imprint grew out of Jeter’s 
interest in content, he says. “I’m 
interested in people’s stories, in how 
they made it. I think a lot of times 
people assume you’re successful 
overnight. But I like to hear about 
all the speed bumps that you’ve 
encountered along the way.” (It’s 
why a recent favorite was Andre 
Agassi’s unvarnished autobiography 
Open', “I didn’t know any of that 
stuff,” says Jeter.) 

And TPT would be another way to 
tell stories. Their goal was to have 
the site up and running by the time 


Jeter retired. And on Oct. 1, two days 
after Jeter played his final game 
in the major leagues, TPT launched. 
The media reaction was predictable. 
“For the first six months, people 
would talk about us as a vanity site,” 
recalls Messier. 

But athletes jumped at the oppor- 
tunity to own the narrative. Indeed, 
when Woods and his agent Mark 
Steinberg, a partner at Excel, wanted 
to refute the Jenkins piece — which 
ran in Golf Digest complete with 
photos of a Woods look-alike posed 
in front of a Cadillac Escalade — 
they reached out to TPT. And many 
of the athletes on the company’s 
board, including Kevin Love, Pierce 
and Patrick, are Excel clients, 
which early on fueled the perception 
that TPT was some sort of in-house 
PR vehicle. Messier stresses that the 
site is “agency agnostic,” though 
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she admits that educating the agent 
world has been “a process.” And she 
notes that only about 20 percent of 
the athletes who have contributed to 
the site are Excel clients. 

Nearly 300 athletes have supplied 
600 written pieces, podcasts or 
video interviews. The site has aver- 
aged 1.1 million unique viewers each 
month from January through June, 
according to Google analytics, 
while July is tracking to be TPT s best 
month yet with 2 million uniques. 
Those are hardly home-run numbers 


are fact-checked, but potential 
land mines persist. Ortiz, the Red 
Sox designated hitter, has been 
under a cloud of suspicion since his 
name appeared on a list of MLB 
players who tested positive for ste- 
roids in 2003, before the league 
began mandatory drug testing. He 
has denied taking steroids, attrib- 
uting the positive result to 
over-the-counter substances that 
were not then banned by baseball. 
“In some people’s minds, I will 
always be considered a cheater. And 


board members have equity.) And 
the site is getting them to discuss the 
kind of issues that they formerly 
would have only felt comfortable 
obliquely referencing in less con- 
trolled media avenues. 

“Instead of going through a 
[reporter], you actually get to tweak 
it and make changes and really get to 
voice your truth,” says Blake Griffin, 
who has penned several pieces for the 
site, including a revealing narrative 
about former Clippers owner Donald 
Sterling, whom he called a “known 
racist” who screamed at his players 
from the stands in a voice that 
“sounds like a combination of Walter 
Matthau and Michael Jackson.” 

And in keeping with the company’s 
for-the -athlete mission, Jeter is 
recruiting retired players to join an 
advisory board that will aid athletes 
in the often-rocky transition out 
of the game. Michael Strahan, Billie 
Jean King, Jason Kidd and Mark 
Jackson are among those who have 
already committed. 

TPT has distribution partner- 
ships with AOL.com, which reaches 
92 million uniques each month, 
and SiriusXM, which airs a weekly 
radio show hosted by Ben Lyons 
(who has worked with ESPN and 
is perhaps best known for his brief 
stint as Roger Ebert’s replacement 


‘‘I’ve never said that we’re trying to 
eliminate the media. We’re starting the 

conversation. 1 think we can coexist.” Jeter, on TPT 


(top sports site ESPN pulled in 
72.4 million uniques in June), but the 
site has an average time on page 
of five minutes, more than double the 
media standard. TPT also is mak- 
ing news and increasingly being 
cited by the mainstream sports press, 
as when Love announced July 1 
that he would return to the Cleveland 
Cavaliers in a five-year, $110 mil- 
lion deal or when DeAndre Jordan 
explained in a July 21 piece why 
he backed out of a verbal commit- 
ment to the Dallas Mavericks and 
instead re-signed with the Clippers. 
“I thought [free agency] was going 
to be fun,” wrote Jordan. “I thought 
it was going to be like when I got 
recruited during college. But as it 
turns out, deciding what your 
future is going to be like is mostly 
a headache.” 

Athletes work with editors to 
craft bylined pieces, which in most 
cases are culled from interviews; 
they get final approval over any- 
thing that goes on the site. Pieces 


that’s bullshit,” Ortiz wrote on 
the site. “Mark my words: Nobody 
in MLB history has been tested for 
PEDs more than me. You know how 
many times I’ve been tested since 
2004.? More than 80.” 

Editors attempted to fact-check 
Ortiz’s assertions with Major League 
Baseball, but the league declined to 
comment. What if Ortiz is found to 
have taken steroids.? “That’s a tough 
one,” admits Gary Hoenig, TPT’s 
editorial director and a founding 
editor of ESPN The Magazine. “If it 
happens, we’ll deal with it. I don’t 
know how we’ll deal with it, but 
we’ll ask him to make a statement. 
And something will happen.” 

Of course, athletes can talk 
directly to fans through Eacebook 
and Twitter, but social media has 
proved a minefield for many celeb- 
rities, so having a team of editors 
available to distill and polish words 
is a big draw — even if someone else 
owns that content. (Athletes are not 
paid for their submissions, but some 


on At the Movies). Soon, the com- 
pany will launch TPT Assist, a 
platform in which athletes can pro- 
mote their charities. And it is 
exploring producing content such 
as documentaries for traditional 
media outlets. TPT also is seeking 
to distribute sports -related films, 
possibly through the Legendary 
partnership. Right now, the small, 
Manhattan-based staff of roughly 
20 editors and producers puts up 
about six pieces of content each 
day. The site has lined up sponsor- 
ships; for instance. Dove sponsored 
a series about March Madness. 
Industry observers suggest that a 
partnership with an established 
vertical is the key to growth. But 
Messier notes that the company 
is “not rushing to do any kind of big 
partnership.” 

Jeter stays out of the day-to-day 
editorial minutiae, though he was 
in the trenches when TPT was in 
the beta stage, proselytizing in 

CONTINUED ON PAGE 61 
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“I just want this to be fun,” says 
Michelle Beadle, host of ESPN’s 
First Take and an increasingly 
serious commentator on matters 
of gender and race. She was 
photographed July 23 at L.A. Live. 
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MOST 


POWERFUL VOICES 


IN SPORTS 

Who can hammer Floyd Mayweather, hang up on a caller and get under 
Goodell’s skin? These professional big mouths, pundits and analysts who, 
when it comes to leading the conversation, take the ball and run 

By Andy Lewis 


O TO HEAR HOW MICHELLE BEADLE FOUND HER VOICE AND SPOKE OUT ABOUT DOMESTIC VIOLENCE, GO TO THR.COM OR THR.COM/IPAD. 



PORTS DRIVES THE BEST ARGUMENTS. NOT JUST THE USUAL 
ones (Who is No. 1 in college hoops? Is Serena the best women’s 
tennis player ever?), but the real drama that unfolds outside the 
locker room: Did the NFL go easy on Ray Rice in his domestic 
abuse case? What is the state of race in America? And while 
there are lots of voices — the sports networks have wall-to-wall 
programming, and every major market has 24/7 talk radio — only a handful 
ready lead the conversation. Looking at ratings, social media footprint, 
influence and the quality of commentary, TIlR paused the shouting long 
enough to pick the most powerful sports pundits right now. The unranked 
list reflects the power of ESPN and ascendance of women, the rise of digital 
and the pivotal nature of social and cultural issues in sports. 


CHARLES BARKLEY 
and KENNY SMITH 

TNT’s Inside the NBA 


Thanks to this odd couple. Inside the NBA is 
one of the highest-rated shows on cable. Not 
surprisingly. Turner just signed the pair (and 
co-host Shaquille O’Neal) to five-year extensions. 
Barkley, 52, and Smith, 50, have been friends 
since their NBA days, but they rarely agree, 
leading to such moments as when Barkley kissed 
a donkey’s rear after losing a bet about Yao 
Ming’s scoring. But sometimes the banter turns 
serious, as it did when Smith objected to Barkley 
calling protesters in Ferguson, Mo., “looters” 
and “scumbags,” which led to a powerful on-air 
conversation about race in America. 

Power stat Inside the ABA’s 2015 conference finals 
postgame show averaged 3.2 million viewers. 


MICHELLE BEADLE 

ESPN 

Hosting the morning show First Take, Beadle 
effortlessly goes from commenting on Kim 
Kardashian’s booty (“Are we done talking about 
giant, greasy poo-makers yet?”) to who’s going 
to win the Super Bowl. But this year. Beadle, who 


returned to ESPN in 2014, solidified her place 
as one of the most powerful female voices in 
sports. She hammered Florida State for its easy 
treatment of Jameis Winston (charged with 
sexual battery), colleague Stephen A. Smith 
for his suggestion that women bring violence 
on themselves and Floyd Mayweather Jr. for 
banning her from the Manny Pacquiao fight 
after she talked about his record of domestic 
abuse. Beadle, 39, says the biggest personal 
surprise was that “I had a voice. I think I’m just 
a girl who hosts a funny, goofy sports show.” 
Power stat Those 1.1 million Twitter followers. 


JAY BILAS 

ESPN 

The Duke grad, 52, who played on Mike 
Krzyzewski’s first Final Four team 30 years ago 
(and still calls him “Coach”), long has been 
popular for his ability to make the complexities 
of college hoops understandable to casual 
fans, elegantly diagramming plays onscreen. As 
ESPN’s lead college basketball analyst, he 
hosts the network’s NCAA Tournament studio 
show and does NBA Draft commentary. Since 
2013, Bilas has become a prominent champion 
of change in college athletics, arguing on every 




T 


The Smartest 
Specialists 

Insiders say these are the most 
influential media voices who lead the 
conversation in 10 major sports 


TENNIS 


Mary 

Carillo 


NBC, CBS, Tennis Channel 



Edging colleague 
John McEnroe, Carillo 
has earned respect 
for fighting for reporting 
over cheerleading 
and flashy graphics. 


NFL 


Cris 

Collinsworth 

NBC 



With three Super Bowls 
and 15 Sports Emmys 
to his credit, Collinsworth 
has filled the void left by 
John Madden as football’s 
best color analyst. 


COLLEGE BASKETBALL 


Seth 

Davis 

CBS 



The Duke graduate writes 
for Sports Illustrated, 
has penned a book on 
legendary UCLA coach 
John Wooden and hosts a 
show on Campus Insiders. 


GOLF 


David 

Feherty 

Golf Channel, CBS 



With a subversive 


worldview, the opinionated 
former pro is known 
for his keen analysis of the 
game and occasional PR 
speed bumps. 
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ILLUSTRATIONS BY Kyle Hiltoo 




COLIN COWHERD 

Fox Sports 


available platform that student athletes should 
be paid. Says Krzyzewski about his former 
player, “He can go in-depth, and he’s not afraid 
to tackle any issue.” 

Power stat What’s taking on the NCAA worth.? 
In social media currency, a doubling of Twitter 
followers to nearly 1 million. 


Power stat The 2016 Rio Olympics will be the 
11th games he has hosted, one short of the record 
held by the legendary Jim McKay. 


RACHEL NICHOLS 

CNN 


Nichols’ 2013 move from ESPN to CNN, where 
she now is the network’s sole sports host, argu- 
ably has amplified her influence. Celebrated 
for asking tough questions, she has won respect 
(and legions of fans on Twitter) for grilling Roger 
Goodell on multiple occasions over conflict-of- 
interest issues. Nichols, 41, the daughter-in-law 
of the late Mike Nichols and Diane Sawyer, 
has used her new soapbox to challenge Floyd 
May weather Jr. about his history of domestic 
abuse as well as NBA commissioner Adam Silver 
about former L.A. Clippers owner Donald 
Sterling. On the aspirational front, she also has 
spoken out to draw attention to the San Antonio 
Spurs making Becky Harmon the league’s first 
full-time female assistant coach. Last year. 
Sports Illustrated called Nichols “the most impact- 
ful and prominent female sports journalist.” 
Power stat 739,000 Twitter followers and 
counting. 


BOB COSTAS 

NBC 


The dean of pundits, Costas, 63, 
has covered every major sport, 
hosted a late-night talk show, day- 
time radio show, called games on 
MLB Network, contributed to NBC’s 
Rock Center (where his Jerry Sandusky 
interview made national headlines) 
and anchored 10 Olympics (2012’s London 
Games drew a record 219 million viewers). Don’t 
look for him on Twitter (Costas refuses to use 
social media because “it is just vitriol and igno- 
rance”), but his role as NBC’s go-to sports guy 
for Today and Nightly News means that when he 
does speak (like criticizing the NFL for its 
handling of Deflategate or calling ESPN exploit- 
ative for giving Caitlyn Jenner an ESPY), his 
comments reverberate like those of few others. 


Cowherd, 53, has charmed fans with his 
smarts and impatience for sports 
figures who cough up platitudes, 
but his ugly July 23 comments 
implying that Dominicans are 
intellectually inferior earned 
him an early release from ESPN, 
where he had been since 2003 
and most recently hosted a mid- 
day radio show. In truth, ESPN did 
not have much to lose by jettisoning 
Cowherd, who already had told the net- 
work he was leaving. Despite an aggressive offer 
to keep him at the cable sports leader. Cowherd 
will defect to Fox Sports, where he’s expected 
to host a daily show on Fox Sports 1. His radio 
show will move from ESPN Radio to Premiere, 
and it will be simulcast on ESI. 

Power stat His radio show averaged more than 
2.5 million listeners, a big number for a non- 
drive-time slot. 


JIM ROME 

CBS Sports Radio 

Rome has managed to make his high-octane 
CBS show, which airs live for three hours on 224 
stations nationwide, the rare national program 
that feels local. His mantra is “have a take and 
don’t suck,” and he’s merciless to weak callers, 
but fans (“clones” in Rome-speak) love him 
anyway, especially when he turns his acerbic wit 
to deflating big sports egos — NFL quarterback 
Jim Everett famously threw a table at Rome 
after repeatedly being called “Chris” (as in Chris 
Evert), and former NBA commissioner David 
Stern got so frustrated at Rome’s grilling about 
whether the draft was fixed that he snapped, 
“Do you still beat your wife.?” (Rome never has 
been accused of domestic abuse.) The show 
draws millions of listeners, and the 50-year-old 
host has more than 1.38 million Twitter follow- 
ers. As part of the deal he signed with CBS 



COLLEGE FOOTBALL 


BOXING 


NHL 


NBA 


SOCCER 


MLB 


Barry Jalen Taylor 

Melrose Rose Twellman 

ESPN, NHL Network ABC, ESPN ESPN 


Kirk 

Herbstreit 

ESPN, ABC 



Herbstreit’s opinions are 
so widely respected, 
he often influences hiring 
decisions in the coaching 
ranks (as well as his 
750,000 Twitter followers). 


Jim 

Lampley 

HBO 



After covering 14 
Olympics and years 
of blow-by-blow coverage 
on HBO, Lampley has 
a series on that network 
called The Fight Game. 



The first coach to lead 
the Kings to the Stanley 
Cup Final is TV’s top 
hockey analyst, known 
for his loud suits and 
on-point commentary. 



With 1.6 million Twitter 
followers, the retired 
pro is entertaining without 
being bombastic. 

And he writes an insightful 
column on Grantland. 



Twellman, who scored 
109 goals in the MLS, 
anchored recent World 
Cup coverage and has an 
eight-year deal as ESPN’s 
lead soccer analyst. 


Tom 

Verducci 

Fox, MLB Network 



Often the moral 
arbiter of the nation’s 
pastime, Verducci is a 
longtime Sports Illustrated 
journalist and reigning 
Sportswriter of the Year. 
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Where 
Art Thou, 
Keith? 


“I’ve done all the damage I can do here. Bye, Felicia,” said Keith Olbermann as he left ESPN for a second time July 24. 
It was an uncharacteristic kumbaya moment for the walking baseball encyclopedia, who showed video tributes 
from Jonathan Banks, Michaei Rapaport and others. Despite iow ratings, Olbermann remained a force — his anti-Roger 
Goodeli commentaries attracted wide attention, as did his arguments that fans should boycott the Mayweather fight 
due to the fighter’s history of domestic violence. His next move remains unknown. MSNBC says it has no interest in 
his return. Olbermann joked he’d become “Donald Trump’s campaign manager.” 


“We have a don t-give- 
a-damn element to 
what we do,” says Wilbon 
(right), with Kornheiser 
on July 22 on the Pardon 
the interruption set in 
Washington, D.C. 
f 

PHOTOGRAPHED BY 

Dustin Cohen 


when he jumped to the network from ESPN 
in 2012, Rome, who has a thriving side career 
as a horse breeder, also hosts a monthly show 
on Showtime. 

Power stat His radio show draws 
3.3 million viewers a week. 


BILL SIMMONS 

HBO 

With Simmons, HBO, which signed 
the 45-year-old host to a new con- 
tract July 22 after ESPN dropped him 
11 weeks earlier, is betting it gets a one-man 
sports division. Since he made the jump from 
being a local Boston blogger to an ESPN 



columnist in 2001, few have had as much influ- 
ence in as many different areas as Simmons 
— whether its via Twitter (he has 4.43 million 
followers), podcast (32 million downloads 
for The BS Report), in his role as 
30 for 30 executive producer (the 
sports documentary series has 
won an Emmy and a Peabody) and 
Grantland creator, or even his 
deep-dive history tome. The Book 
of Basketball. Still, it s his blister- 
ing attacks on Roger Goodeli for 
his handling of everything from 
the Ray Rice case to the Tom Brady 
suspension that show the strength of 
Simmons’ voice and the breadth of his influence. 
Power stat Simmons’ The Book of Basketball 
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debuted at No. 1 atop The New York Times best- 
seller list and sold more than 200,000 copies in 
its first three months. 


STEPHEN A. SMITH 

ESPN 

Smith, 47, relishes his role as sports talk’s reign- 
ing provocateur — whether it’s on ESPN2’s First 
Take (where highlights of his debates with Skip 
Bayless always end up on YouTube), his SiriusXM 
radio show or Twitter, where he has 2.4 million 
followers. He pushes the envelope, defending 
Dallas Mavericks owner Mark Cuban after he said 
he would cross the street if he saw a black kid in 
a hoodie and criticizing Tom Brady for skipping 







the White House ceremony in April honoring the 
New England Patriots for their Super Bowl vic- 
tory to celebrate his parents’ anniversary. Said 
Smith to The New York Times, “I have opinions 
that are based on the facts that are presented to 
me. I don’t apologize. I stand by it. If I’m hated, 
so what.? If I’m loved, so what.?” 

Power stat Take is ESPN2’s most watched 

studio show. 


MICHAEL WILBON and 
TONY KORNHEISER 

ESPN’s Pardon the Interruption 

“I know we play people on television, but we’re 
still just sportswriters,” says Wilbon of himself 
and his friend of 35 years (and longtime colleague 
at the Washington Post), who together co-host 
Pardon the Interruption, among the most influ- 
ential 30 minutes on sports television. In its 
14th year, the show’s rundown of the day’s most 
important stories (displayed in a right-hand scroll) 
sets the agenda as the lead-in to ESPN’s flag- 
ship 6 p.m. SportsCenter, capable of debating the 
frivolous (Was a tweet from Mark Cuban about 
makeup sex TMI.?) as well as the serious (Gary 
Player’s call for more black champions in golf). 
The program often is light and combative, but 
it sees sophisticated conversations about topics 
like violence in sports (“We grew up in a world 
where we weren’t partners with the leagues,” says 
Wilbon) and race (“It helps that one of us is white 
and the other is black,” jokes Kornheiser). Few 
A-list guests turn down an opportunity to do “Five 
Good Minutes,” a midshow interview, despite 
being bashed by Wilbon and Kornheiser. Each 
retains a powerful individual brand: Wilbon, 56, 
as co-host of ABC/ESPN’s NBA halftime show 
and on social media (1.81 million Twitter follow- 
ers), and Kornheiser, 67, via a radio show on 
ESPN’s D.C. station (and popular podcast) that 
is known for its smart conversation — he favors 
such sportswriters as Bob Ryan, Sally Jenkins and 
Richard Justice over athletes (“I hate people who 
are prone to cliches”) — and passionate fans. 
Power stat After 14 seasons, PTI still draws about 
1 million viewers a night. 



Football 
in L.A.? 
Sure, But 
Only If 
Taylor Swift 
Is an Owner 

As the NFL moves 
toward a return to the 
city after 20 years, it ^ 

must court Hollywood ■ 
cachet if it really 
wants to compete 


By Jim Rome 


T here isn’t a day that goes by that someone doesn’t ask me, “who’s 

your favorite teann, Ronne?” And my answer is always the same: “I don’t have 
one.” I have a three-hour radio show every single day, and the only thing I 
root for is something to talk about. So no one is more pumped for the NFL’s 
eventual return to Southern California than yours truly. And the only thing better than 
one team would be two teams, which is a distinct possibility. 

Question is, do we really want and need the league in Los Angeles? Face it, we’ve got- 
ten along pretty nicely for 20 years without it. But I’m not here to hate — I’m here 
to help, so here’s a primer on what we’ll need for the NFL to succeed in this town again. 

First, a great team. Other cities like to crack on L.A. for being a bad sports town, and 
they’re wrong. L.A. isn’t a bad sports town; it’s a great town, one where catching a game 
is one of a dozen things you do could do on a Sunday. An NFL team here isn’t just com- 
peting with Peyton Manning and Tom Brady. It’s also competing with Runyon Canyon 
and the rooftop bar at The Standard. Nobody’s walking off Zuma Beach for a 4-12 team. 
You know the old saying: one drink, one stop. There’s a better party, and we’re not at it yet. 
And if the NFL isn’t a great party, L.A. won’t be at it. 

Furthermore, the cynic would tell you, “We already have a team here. In fact, tens of 
thousands of teams — fantasy teams.” At this point, do you know anyone who doesn’t 
play fantasy football? And trust me, unless they’re great, the Los Angeles Rams won’t get 
fans nearly as excited as “Revis & Butthead” or “Turn Down for Watt.” 

But again, I want this to work, so here’s one way to do it. I know the hard-core fans will 
be there, but in this town, we need the full Hollywood buy-in. Think of the glory days of 
the Showtime Lakers. The A-listers sitting courtside brought a certain cachet and glam- 
our to the game. The NFL needs that, too. And it starts with a crazy, badass house. Every 
team has luxury suites. An L.A. team needs a luxury stadium, Hollywood-style. Let 
Mr Chow handle the concession stands, have the ArcLight drop in a Jumbotron, Amoeba 
curates the stadium playlist and J.J. Abrams can produce halftime. Get Leo and Wahiberg 
some 50-yard-line seats, and no one will even care who’s in the huddle. 

And it sure would help if the community could identify with the owner of the team. 

So if I’m the Rams, Chargers or Raiders, I know this going in and chip off a few percent- 
age points to each of the following. 

^ The icon Magic Johnson. The Dodgers have been spending and winning since he 
jumped in. He may actually be better at business than he was at basketball. 

^ The leading man Chris Pratt. Everything this guy touches turns to gold right now. 
Give Pratt a taste, and this team, whichever it is, could run the table. And with all that 
crazy Jurassic dough, he could probably buy it himself. 

-> The queen Taylor Swift. A worldwide brand, a sports fan, Apple takes orders from 
her, and an army of 60 million tweeters follows her. The league needs a millennial 
mogul in the owner’s box. 

-> The legendary L.A. family The Pinks. If they can get locals to line up on La Brea for 
hot dogs, they can certainly get them to crawl down the 405 for football. 

Point is, it’s not going to be easy. This town has survived for two decades without 
the NFL, and vice versa. But this is one Hollywood couple worth reconciling. Now it’s 
just a matter of showing both sides that they really do need each other. Do it the 
right way, we’ve got a blockbuster. But mail it in, this sequel will flop, and L.A. goes 
right back to the beach. 


ILLUSTRATION BY Chris Philpot 
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FEMALE JOCKS: ^ 
EARNING RESPECT 
BUT NOT A LIVING 


The Women’s World Cup drew bigger ratings than Game 7 of the 
NBA Championship. Yet LeBron James’ annual salary is 10 times that 
of the $2 million the entire American team took home for their win. 
Now, an ESPN anchor argues that the time has come to rethink the 
equation: ‘Most female stars can’t earn a living’ By Hannah storm 




HOPE 

SOLO 

U.S. WOMEN'S 
NATIONAL 

SOCCER GOALKEEPER 
AGE; 33' 

^OLYMPIC GOLD MEDALS 


Solo on July 24 
at Memorial Stadium 
in Seattle. 


PHOTOGRAPHED BY 

Christopher Patey 


ACKSTAGE AT THE ESPYS 
on July 15, 1 found myself in a heated 
discussion with a male sports agent 
about the most dominant athlete of 
our day. Just having returned from covering 
Wimbledon, my opinion was that Serena Williams 
— on the verge of the rare feat of a calendar Grand 
Slam (the last woman to achieve one was Steffi 
Graf in 1988) — is the athlete who has separated 
herself the most from her peers. 

My opponent was making his case for UFC 
star Ronda Rousey, who is undefeated in 11 bouts, 
often dispatching her opponents in less than 
the amount of time it takes to type this sentence. 

Surprisingly, the argument got rather heated, 
until the realization dawned that we actually 
weren’t discussing two men (LeBron James 
or Michael Phelps, anyone.?) but instead engaged 
in a heated discussion about two female athletes. 

Therein lies a win. 

And then, there’s this victory: At 26.7 million 
viewers, ratings for the Women’s World Cup this 
summer were bigger than the last game of the NBA 
Finals and nearly equal to Game 7 of last year’s 
World Series. History shows that events such as the 
World Cup, Grand Slam tennis, Olympic Games 
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and NCAA basketball and softball championships 
rate and resonate with the general sports audi- 
ence. The same goes for magical stories like that 
of pitching phenom Mo’ne Davis (see opposite 
page), playing on a boys team in last year’s 
Little League World Series. 

Fans watch sports because they are pas- 
sionate about them. They care either about a 
team or an individual. UConn basketball draws 
attention for its sheer dominance, which ranks 
with John Wooden’s legendary UCLA teams. But 
simply putting women’s sports on TV doesn’t seem 
to matter, unless the person or team stirs passion 



and becomes relevant in the everyday sports con- 
versation, whether it be print, talk radio or TV. 

But herein lies the rub: Most female stars can’t 
earn a living even closely approximating those 
of their male counterparts. Consider that 
for its historic Women’s World Cup victory 
earlier this month (with star goalie Hope 
Solo guarding the nets), FIFA awarded U.S. 
Soccer a total of $2 million. A year ago, 
Germany was awarded a whopping $35 million for 
its Men’s World Cup victory. 

Diana Taurasi, one of the biggest stars in 
the WNBA, is skipping the current season to 


STOP MAKING CENTS 

The top salaries GENDER SOCCER BASKETBALL AUTO RACING 

(not including 

f I $450K I $109K I $7.8M 

women in three 

t I $52M I $20.GM I $3GM 


I 


Sources: Forbes, WNBA Players Assn, and SportsGoogly.com 
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Hope for 
Equality 

The best female goalie on the 
planet felt the full triumph of the 
recent World Cup win, but Solo 
knows that women still have a long 
way to go. “The increase in 
viewership is proof that America 
has turned its head, not only 
toward soccer, but women’s sports 
worldwide,” says Solo, who 
reportedly makes a seven-figure 
income through endorsement 
deals but can quickly itemize the 
disparities women face: low 
salaries, the inability to negotiate 
individual contracts with pro teams, 
even access to 401(k) plans. “It’s a 
constant battle, one that happens 
in baby steps, but debating 
the topic is a step forward,” she 
says. “I do believe this moment can 
be a catalyst for real change.” 


stay healthy for her team in Russia, UMMC 
Ekaterinburg. UMMC pays her $1.5 million; her 
2015 WNBA salary would Ve been right around 
the maximum of $109,500. Taurasi’s comments 
are telling: “I want to be able to take care of 
myself and my family when I am done playing.” 

And yet that WNBA salary is as good as it 
gets for women in an American team sport. Ninth 
grader Davis can t even dream of a career as a 
pitcher, since there are no professional women s 
baseball teams. She’s well aware of this and is 
instead setting her sights on basketball, where 
she might have at least a shot at a future. The 
biggest payday for women still comes in the form 
of college scholarships, and for a lucky few, the 
endorsements that follow success. But the dispar- 
ity even at the elite level is huge. 

Among Forbes 50 highest-paid athletes, two are 
women. Maria Sharapova is No. 26, and Serena 
Williams is a shocking 47th. Our periodic obses- 
sion with women s sports, however positive, 
is not enough to overcome the pay chasm or even 
offer female athletes more viable career choices. 
For the foreseeable future, a ticker tape parade 
trumps a different kind of paper: the money that 
fuels security — and dreams. £2223 


Mo’ne Davis: A Life in 
the Big Leagues 
After Littie League 

The 14-year-old pitcher who stunned last year has 
a Disney movie in the works and wise choice words 
for Hollywood: ‘Start showing more women’s sports 
on TV so that more girls join’ By Matt Beviiacqua 


L ast year, 

the most 

respected 

baseball 

player in Philadelphia 
was all of 13 years old. 
While the Phillies lan- 
guished at the bottom 
of the NL East, South 
Philly’s own Mo’ne 
Davis became a pitch- 
ing sensation as she 
nearly led her team (all 
boys, other than her), 
the Taney Dragons, 
to the Little League 
Baseball championship. 
Although Taney was 
eliminated in the semi- 
finals, Davis captured 
the hearts of her city 
— and of the nation — 
as the first girl to win 
a game, not to mention 
pitch a shutout, in 
the Little League World 
Series. Now 14, Davis 
has a future full of pos- 
sibilities. The Disney 
Channel is making 
a movie based on her 
life, and the Harlem 
Globetrotters recently 
drafted her to join 
the novelty bailers after 
she graduates from 
college. (Yes, she also 
excels at basketball. 
Soccer, too.) THR sat 
down with Davis to find 
out what sports’ bright- 
est new star already 
knows about the media 
limelight. “It happened 
so fast that I couldn’t 
really think about it, 
whether I wanted to do 
this or not,” she says. “It 
wasn’t really a choice.” 

What’s your next big 
move? 

I’m going to keep play- 
ing the same sports 
that I’ve played and not 
change anything. 
Sometimes the media 
take it a different way, 
and they ask me ques- 
tions as if I’m older 
than 14, as if I control all 
of the events in my life. 
Some things about the 
movie, they think I know 
parts of that. I’m like, 

“I don’t know anything 
about that because 


I’m here [in Philly] most 
of the time.” 

Are there sports that 
you have absolutely 
no interest in at all? 

Boxing, and — what is 
it? — MM A. I’m not a big 
fan of swimming. And 
nothing that includes 
running, because I’m 
not fast and I don’t like 
to run, unless it has to 
do with another sport. 

Women’s sports are 
getting a lot more 
attention lately, but 
they still lag behind 
men’s sports in terms 
of public interest. 
What’s it like from your 
perspective? 


I know there are a lot 
of girls doing basket- 
ball, so they’re going 
to have to build more 
teams so that every- 
one can play. Women’s 
basketball is more 
fun to watch. You don’t 
usually see a man 
score 40-plus points in 
three or more games 
[like WNBA star Elena 
Delle Donne]. You don’t 
see a lot of men doing 
that, and they don’t 
give women recogni- 
tion for it. I mean, they 
show WNBA games 
on TV, but not as much. 
They Just started 
paying attention to the 
Women’s World Cup, 
and some people didn’t 


know what it was until, 
like, the final game. 
They have to start show- 
ing more women’s 
sports on TV so that 
more girls will Join. 

The Disney Channel is 
making a movie about 
you. Did you ever 
imagine that your life 
was like a movie? 

I always thought that 
my life was like a video 
game — that some- 
one was way up in 
the sky and they were 
controlling me and 
everything I did. But it 
wasn’t someone else 
in the sky. It was me. 

If you could meet 
yourself a year and a 
half ago, what would 
you say? What advice 
would you give? 

I would say, “Be 
aware,” and just leave 
it at that. I wouldn’t 
want to say what hap- 
pens, because that 
can change everything. 
So I would Just say 
be aware, and be ready, 
and be friendly. I think 
that’s it. EZ2Z3 







NBC’S GOLD 
FUTURES: 
RIO’S STARS 
OF 2016 

The Games are only a year away, as the network 
intensely tracks the athletes, both returning 
and rookie, whose ratings could help recoup its 
$1.2 billion investment By Natalie Jarvey 








G ymnast gabby douglas 
trained in relative ano- 
nymity until 2012, when she 
vaulted (and flipped and 
tumbled) into the spotlight with gold- 
medal performances at the London 
Olympics. The media instantly took to 
the l6-year-old with the big smile, dub- 
bing her “Golden Gabby” and making her 
a household name. “I remember being 
in London, and I was in a bubble,” says 
Douglas, now 19. “I didn’t know what 
was going on back in the States.” The 
three years since have been a whirlwind 
of media appearances and magazine 
cover shoots. And now, as Douglas sets 
her sights on more gold at the 2016 
Games in Rio de Janeiro, U.S. Olympics 
broadcaster NBC already has begun to 
identify its next set of breakout stars — 
and to lay the programming groundwork 
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for what always is a major TV milestone. 

NBCUniversal broke even on its $1.2 bil- 
lion investment in the London Games, 
which became the most watched event in 
U.S. television history with 219.4 million 
total viewers during its 17-day run. With 
another $1.2 billion invested in Rio, the 
broadcaster is seeking even bigger audi- 
ences next summer. Because Rio is only 
one time zone ahead of New York, the com- 
pany will be able to air live events across 
multiple NBCU channels, though specifics 
are being ironed out. 

On Aug. 5, exactly a year out from Rio s 
Opening Ceremony, NBCU will air a 
60-second promo at 8 p.m. ET across 18 of 
its networks. The spot highlights the host 
city and reintroduces viewers to stars they 
watched win gold in London, including 
Douglas, swimmers Michael Phelps and 
Missy Franklin and sprinter Allyson Felix. 


GABBY 

DOUGLAS 


U.S. WOMEN'S 
GYMNAST 
AGE; IS 
2 OLYMPIC 
GOLO MEOALS 


“It hasn’t really 
sunk in yet how many 
people I’ve reached 
and how many people 
I’ve impacted,” says 
Douglas, photographed 
July 22 at Buckeye 
Gymnastics in 
Westerville, Ohio. 

PHOTOGRAPHED BY 

Wesley Mann 


“Mostly we are selling the excitement that 
people remember from the Olympics,” 
says NBC Sports Group chief marketing 
officer John Miller. The marketing effort 
will ramp up in waves; the next big push 
will kick off 100 days from the start of 
the Games. 

In November, the United States 
Olympic Committee will bring about 100 
Olympic hopefuls to a studio in West 
Hollywood, where the athletes will sit for 
portraits and interviews NBC will use 
to build compelling narratives before and 
during the Games. “There are always 
a few stars that emerge from the Games 
that you never really quite see coming,” 
says Miller of the early research. “Then 
there are people you highlight where 
your predictions come true.” Some poten- 
tial stars are easy to identify, including 
Simone Biles, an 18-year-old gymnast 


O for more on biles’ typical training day, go to thr.com or thr.com/ipad. 




SIMONE 

BILES 

U.S. WOMEN'S 
GYMNAST 
AGE; 18 
2 WORLD 
CHAMPIONSHIPS 







“Sometimes I think 
of myself as a leader, but 
then sometimes I’m 
just an everyday, normal 
kid that trains 32 hours 
a week in the elite world,” 
says Biles, photographed 
July 22 at her hometown 
gym. World Champions 
Centre, in Conroe, Texas. 

PHOTOGRAPHED BY 

Brent Humphreys 


who has won all-around golds at back- 
to-back World Championships. Phelps’ 
return to swimming will be a major 
story, says Miller, as will the attempt of 
Jamaica’s Usain Bolt to three-peat 
Olympic golds in the 100- and 200-meter 
dashes and the 4Xl00-meter relay. 

But even as the NBCU marketing team 
is pinpointing who might break out in 
Rio, those future stars are keeping their 
focus on the steps between now and 
then. Take Biles, who is more concerned 
with perfecting her balance-beam 
routine for the Worlds in October than 
whether she will return from Rio wear- 
ing gold. “We can’t even think about the 
Olympics, even though everyone shoves 
it down our throats,” she says. “I can’t be 
going into Worlds thinking about the 
Olympics — I don’t have time to think 
about it.” thr 


4 More to Watch 

NBC and Olympic insiders think these U.S. athletes 
will vie for gold-medal glory 


AJEEWIISON 

8DD-METERRUN 

The 21-year-old, who clocked 
the world’s fastest time 
in 2014, took up the sport at 
the urging of her younger 
sister. Before she can imagine 
Olympic glory, she will 
run at this summer’s World 
Championships in Beijing. 


ASHTON EATON 


The Olympic champion 
in London and world- 
record holder (9,039 points), 
Eaton, 27, is attempting 
to repeat as gold medalist 
in the event, a feat no 
American has accomplished 
since 1952. 



BOBBA WATSON 


The Rio Games will mark 
golf’s return as an Olympic 
sport for the first time since 
1904. As the No. 2-ranked 
American, Watson, 36, who 
says he is self-taught and 
never had a golf lesson, would 
qualify automatically. 


KATIE lEOECKY 


In her Olympic debut in 2012, 
Ledecl^, 18, unexpectedly 
won gold in the 800-meter 
freestyle, but insiders say 
she’s poised to win multiple 
events and find fame in Rio. 
She has broken seven world 
records in the past two years. 



DOUGLAS 
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1. In the pole vault, the 
eighth of 10 decathlon 
events, Jenner soared 
15 feet, 9 inches to rise 
into first place. 

2. On the night of July 30, 
1976, Jenner sealed the 
gold medal and a world 
record (8,618 points) in 
an exultant moment at the 
end of the 1,500-meter 
run, the final event. 

3. He displayed the gold 
medal and easy charm 
at a press conference. 

4. Even landing in the 
long-jump pit, Jenner 
displayed a grace and 
fitness that captivated 
casual viewers. 

5. Soon after the gold- 
medal victory, Jenner’s 
wife, Chrystie, rushed 
from the stands onto the 
track to share the 
moment and a kiss. (They 
divorced in 1981.) 

6. With the crowd in 
Montreal’s Olympic 
Stadium roaring, Jenner 
grabbed an American 
flag and Jogged around the 
stadium. Some observers 
think the tradition of 
flag-draped victory laps 
started that night. 


Long before Caitlyn became an icon of transgender 
awareness, there was this star turn in an unforgettable 
reality show called the Montreal Olympics, as recalled 
by those who were there By Rebecca sun 


JENNER 




9 




50 I THE HOLLYWOOD REPORTER | 08.07.15 





O F THERE IS ANYONE 
event designed to iden- 
tify the world s greatest 
athlete, it is the Olympic 
decathlon. And long before becom- 
ing famous as a reality TV star or as 
a transgender icon, Caitlyn Jenner 
(then known as Bruce) went to 
Montreal and came away with a place 
in sports history. 

Jenner had been to the summer 
Olympics as a relative unknown 
who placed 10th in Munich in 1972. 
Upon returning home to San Jose, 
Calif., he spent the next four years 
training for eight hours a day while 
selling insurance at night to make 
ends meet (Jenner ’s then-wife, 
Chrystie, worked as a flight atten- 
dant). By 1976, Jenner, 26, was one 
of the favorites. Meticulous to the 
end, he had set personal goals for 
each event and hoped to complete 
the first of two days in fifth or sixth 
place. After hitting or surpassing 
each mark, Jenner was ahead of 
the pace, finishing Day One in third, 
just 35 points behind leader Guido 
Kratschmer. 

Now, four people who witnessed 
the legendary victory tell the story 
of Jenner ’s triumphant two days. 
SEAN MCMANUS, CBS Sports 
chairman I was a student at the time, 
hanging out with my father [sports- 
caster Jim McKay] while he was in 
the studio hosting the games for 
ABC. A major focus was certainly on 
Jenner and his quest to win gold, 
and there was a lot of anticipation 
among the crew, hoping that a good 
story would develop. 

KEITH JACKSON,/ormer ABC 
Sports sportscaster Jenner was more 
or less a loner, very focused. There 
was a question of whether he could 
stay relaxed and save his adrenaline. 
FRANK DEFORD, Sports Illustrated 
senior contributing writer and senior 
cor respondent for Real Sports, HBO 
It s almost interminable, the decath- 
lon. There are other events going on 
in the stadium, but when Jenner 
was the contender, people who knew 
track and field would look to see him 
throw the javelin. 

MCMANUS One analyst had pre- 
dicted what Jenner needed to do in 
the pole vault to maintain a gold- 
medal pace. He was exactly on that 
number. That and the high jump 
are two specialty events that many 
great athletes never master. 
DEFORD I found it fascinating that 
he left his pole-vault pole back by the 
pit because he was never going to 
do it again. Everybody else picked up 
their apparatus and moved on. He 


just left it there. It shows that kind 
of mindset: all or nothing. 

The decathlons final event, the 1,500- 
meter race, took place on the evening of 
July 30, with Jenner atop the standings. 
‘Tfhe runs the 1,500 at four minutes, 
35.8 seconds, he will have his new world 
record, said Jackson on air. Jenner ran 
it at lb:12.6l. 

JACKSON He had more than the 
others did. In the course of his train- 
ing, built into his mind and body, 
he had enough to run them down. 
MCMANUS In the broadcast center, 
it was as close to rooting as is pos- 
sible for men and women who are 
supposed to be objective journalists. 
People were trying to be objective, 
trying not to be jingoistic, but it was 
impossible not to root for Jenner. 
WALTER lOOSS, Sports Illustrated 
photographer That was the biggest 
moment of the ’76 Games. That face, 
his hair — he had it all. It’s not 
so often that someone fits that bill. 
DEFORD When Jenner came down 
the stretch and clearly was going to 
be the gold medalist, people really 
came to life then. It was in Montreal, 
so an exceptional number of 
Americans were there, and when he 
won, he grabbed that little flag and 
did a victory lap. 

Recapping the event for viewers, 
McKay remarked of Jenner s final lap: 
'Strong though he is ... this is the face 
of a tired, breathless man, reaching 
for reserves not used until now, and 
that’s the purpose of the decathlon: 
to test the total man, body and spirit, 
for the last ounce of energy. ” 
DEFORD When he crossed the 
finish line, that was it. Now he was 
going to be: “Bruce Jenner, celebrity.” 
MCMANUS Coming out of the 
Olympics, he was as big a star as 
there was in American athletics. 

He was the perfect combination of 
great athletic ability, good looks, 
very personable, very articulate 
and winning the event that people 
associated with being the greatest 
athlete in the world. The waving of 
the flag, and the way that was cap- 
tured on the Wheaties box, it was a 
perfect ending to a perfect story. 

"You cant believe the ojfers that 
poured in the first two days, ’’Jenner 
said after the games. He parlayed 
his photogenic looks, charming per- 
sonality and that gold medal into 
a career in endorsements (General 
Mills, Tropicana) and TV (including 
a recurring role on CHiPs). Eleven 
other Americans have won decathlon 
gold, but only Jenner transcended 
sports to enter the pop culture main- 
stream. EZZZD 
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The Big^g^est Players 

Top earners in 8 major sports 


0 FOOTBALL 



iuiiUaiBua 

$46.4M 


SALARY 

$2.5M 

ENDORSEMENTS 


<Q BASEBALL 



lillUlllUUil 

$30M 


SALARY 

$1.2M 

ENDORSEMENTS 


# BASKETBALL 



$20.6M 

SALARY 


$44M 

ENDORSEMENTS 


@ SOCCER 



UQUiUliUliB 

$52.6M 


SALARY 

$27M 

ENDORSEMENTS 


a TENNIS 



$9M 

WINNINGS 


$58M 

ENDORSEMENTS 



$2.8M 

WINNINGS 


$48M 

ENDORSEMENTS 



$12M 

SALARY 

$4.5M 

ENDORSEMENTS 



BliHiiiMM 

$285M 


WINNINGS 

$15M 

ENDORSEMENTS 


9TENKIS 



$6.7M 

WINNINGS 


$23M 

ENDORSEMENTS 


9 golf 



$4.5M 

WINNINGS 


$1M 

ENDORSEMENTS 
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THIS MAN 



MADE 
50 CENT* 
$100M 

^BEFORE HE LOST IT 

How ttie sports world’s 
‘brandfattier’ of deals gets Stiaq, 
LeBron and Kobe to sLiill for 
staggering sums By Gary Baum 


I N A CLASSIC TV SPOT, DAVID 

Ortiz of the Boston Red Sox and 
Brian Urlacher of the Chicago 
Bears play a badminton game that 
ends with a shuttlecock lodged in an 
opponent’s leg. Tagline: “Vitaminwater! 
Try it!” Sure, they looked silly — as did 
Shaquille O’Neal, in the same campaign, 
clowning as a Kentucky Derby jockey — 
but the jocks, recruited by Vitaminwater ’s 
then- marketing head Rohan Oza, were 
in on the joke as equity partners when 
parent company Glaceau sold the brand 
to Coca-Cola for $4.1 billion. Oza also 
added Kobe Bryant, LeBron James and 
50 Cent (who, before filing for bank- 
ruptcy protection July 13, reportedly made 
some $100 million on the deal). 

“Most of the time when you sign with 
companies, you don’t have a say in how you 
do things,” says Urlacher. “With this, you 


have creative input.” Adds Ortiz: “Now, I 
only do deals with products I love, people 
I like and always look to be an owner or 
investor if possible.” 

Oza, 42 and running his own venture 
firm. Idea Merchants Capital, specializes 
in turning A-list athletes and actors into 
equity players — who net seven- to -eight- 
figure paydays if and when the invest- 
ments succeed — for what he terms the 
“better-for-you brands.” That includes, 
he tells THR, a new deal that makes Green 
Bay Packers quarterback Aaron Rodgers 
an investor for Chef’s Cut Real Jerky. 

In an era when stars and their manage- 
ment teams ceaselessly talk of building 
personal brands, the behind-the-scenes 
Oza mints fortunes by aligning com- 
modities with them. 

“He’s a wildly creative brand-builder,” 
says CAA commercial endorsement 
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agent Christian Carino, who has worked 
on several projects with Oza — their lat- 
est effort is WTRMLN WTR. 

While at Coke as a top marketing execu- 
tive (he worked with Bryant and Tim 
Duncan at Sprite), Oza made his name 
when he was shifted to lagging energy 
drink Powerade, where he targeted promi- 
nent athletes in different fields, from 
James to tennis player Andy Roddick to 
controversial quarterback Michael Vick 
(“before the dogs!” notes Oza). Despite 
surpassing growth targets, Oza says he 
butted heads with superiors. “I would have 
probably gotten fired from Coke if I had 
stayed,” says the single, Zambian-born son 
of Indian descent who was educated at 
the posh British prep school Harrow (other 
alums include Churchill, Nehru and 
Cumberbatch). 

Oza s formula may seem simple, pairing 


celebrity names and deep brand pock- 
ets. (He says the deal he orchestrated 
between Smartwater and Jennifer Aniston 
worked out so well in part “because she 
ended up using it as a paparazzi shield: 
One liter was perfect for that.”) But it’s 
easy to whiff. Case in point: PureBrands’ 
(Oza-unaffiliated) $10 million marketing 
campaign in 2011 that launched James’ 
line of caffeinated energy tongue strips 
called Sheets. Doesn’t ring a bell.^ Exactly. 

Oza, who doesn’t maintain a formal 
office and has only five dedicated staffers, 
seems to have a gift for finding that “per- 
fect fit” between a celebrity and a product. 
“Madonna already drank coconut water 
at the gym, and she looks half her age,” he 
says of the pop star, who latched onto Vita 
Coco. (Other investors include Rihanna 
and surfer Kelly Slater; he declines to say 
how much they make but shares in general 


Oza, photographed 
June 18 at his home 
in Beverly Hills, recalls 
that after pitching 
Vitaminwater to 50 Cent, 
the rapper’s team 
asked for a piece of the 
brand rather than a 
big upfront payday. “I 
said to Fifty, ‘Do you 
believe in yourself?’ He 
said, ‘Yeah, I do.' That 
was the beginning.” 



Oza has made investors out of: 

1 The Cleveland Cavaliers’ James, who backed Vitaminwater 

2 Green Bay’s Rodgers, who recently got behind Chef’s Cut 
Real Jerky 

3 Ortiz, of the Boston Red Sox, another Vitaminwater investor. 



terms that deals range from half a point 
to 10 percent.) “A lot of what I look for 
is if the celebrity is or could be a fan of 
the product.” 

Oza, who frequently holds court at Soho 
House, also seeks stars with an entrepre- 
neurial streak — and a huge social media 
following. He’s eager to court Taylor 
Swift and Ifylie Jenner. “Ashton [Kutcher] 
was a fantastic partnership,” says Keith 
Belling, co-founder of PopChips, whose 
Oza-abetted celebrity equity partners 
have ranged from Katy Perry to TV 
trainer Jillian Michaels. “At one meeting, 
he jumped up and said, ‘What if we 
announced I was PopChips’ president of 
pop culture and held a contest to be my 
vice president.^’ ” 

Oza, who’s unabashed to call PopChips 
a “truly disruptive” force or anoint a col- 
league as the “brandfather” of his growing 
antioxidant infusion drink investment 
Bai 5, is riding a big enough winning streak 
that he can afford to tell a “fun story” 
about a bungled investment opportunity 
in Uber, in which he lost “probably 
$60 million” because he transposed digits 
of Sherpa Ventures’ Shervin Pishevar’s 
cell number (Kutcher had hooked them 
up) and didn’t process the buy order in 
time. “Things have worked out well in life 
with my main thing,” he says with a wide 
smile from inside his $12.5 million Beverly 
Hills mansion (the front door is fianked 
by marble elephants), where he rolls calls 
when not at his other homes in Tribeca or 
the Hamptons. “So I can’t complain.” EZZZ3 
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“Like anything else, you 
do it long enough, you 
will take it for granted, or 
there will be aspects 
of it that are grinding,” 
Stewart, photographed 
in New York in 2014, told 
THR. “I can’t say that 
following the news cycle 
as closely as we do 
and trying to convert that 
into something either 
joyful or important to us 
doesn’t have its fraught 
moments.” 





Jon Stewart’s final Daily Show 
airs Aug. 6, leaving behind a legacy of 
razor-sharp criticism that made 
Megyn Kelly cry, got Crossfire canceled 
and gave hypocrites nowhere to hide 

by BILL CARTER 
photographed by WESLEY MANN 



From CNN to Fox 
News . . . It’s Now Your 
Moment of Zen 



Illllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll^ 


ON NOV. 4, 2008, THE NIGHT 
Barack Obama was elected 
president, I was sitting with the 
audience of The Daily Show 
With Jon Stewart in its studio on 
the west side of Manhattan. No 
one would have been gobsmacked 
by the rooting interests that 
night of both the guests or the host. 
Stewart has never hidden his 
point of view; and on this night he 
looked, to put it simply, pumped. 

The show was a live election- 
night special. Stephen Colbert 
of The Colbert Report co- 
anchoring, and, as the returns 
came in, the celebratory mood 
grew in intensity. When the news 
networks called enough states 
to make it official, Stewart looked 
straight into the camera and 
told his audience: “At 11 o’clock 
at night. Eastern Standard Time, 
the president of the United States 
is ... Barack Obama.” 

As the crowd unleashed a roar 
of approval (and Colbert did his 
best faux harrumphing, sa 3 dng it 
was still only a “maybe”), Stewart 
exerted a visible effort to swallow 
down the grin that threatened to 
explode across his face. It was only 
after he left the air a short while 
later that the explosion came, as 
first he and Colbert shared what 
looked like a victory hug, and then 
Jon met his wife, Tracey, who 
was in the audience, and they also 
embraced. 

That night was momentous 
both for Obama and Stewart, 
who cemented his position as 
the comic voice (and conscience) 
of the political left-of-center 
in 21st century America. Since 
then, Stewart has used that 
position to become the left s most 
trusted critic of political hypoc- 
risy and mendacity. 

Stewart usually was seen as an 
ardent defender and friendly host 
during frequent (seven) Obama 
appearances — though he took 
on the president over several 
issues where he was disappointed, 
including veterans affairs and 
the massively botched launch of 
Obamacare. So it certainly rang 
a bit discordantly July 23 when 


the former correspondent (and 
the show s only black writer at the 
time), Wyatt Cenac, described 
a charged confrontation with the 
host over what Cenac perceived 
as a racially insensitive impression 
of 2012 Republican presidential 
candidate Herman Cain. Cenac 
recounted a shouting match that 
ended with Stewart telling him he 
was “done with him.” 

Stewart’s bona tides as a pro- 
gressive on race are legit and 
long. Most recently he won huge 
praise for his heartfelt commen- 
tary on the slaughter of black 
churchgoers by a white suprema- 
cist in Charleston, S.C.; he also 
was singularly responsible for 
promoting black comic and writer 
Larry Wilmore — first on The 
Daily Show and then as Stewart’s 
handpicked successor to Colbert 
on the 11:30 p.m. Comedy Central 
program The Nightly Show, which 
Stewart produces. Wilmore has 
been effusive to me in his praise 


for Stewart’s generosity and 
leadership. 

The Cenac episode stirred 
a round of surprised reactions, 
though veterans of the show 
know well that Stewart can be a 
demanding boss. But the incident 
is likely to have little impact 
on Stewart’s legacy as he heads 
for his exit from the show on 
Aug. 6. Mainly that departure is 
expected to leave a void for 
loyal followers of liberal causes, 
though it also may inspire sighs 
of relief from the horde of public 
officials Jon has eviscerated over 
the years. 


The only place those sighs will 
echo louder is within the 
newsrooms of the major media 
enterprises, which have, if any- 
thing, endured an even worse 
bludgeoning thanks to Stewart’s 
relentless scrutiny. It is no exag- 
geration to say it: When Jon 
Stewart goes, the country will 
be losing the most focused, fierc- 
est and surely funniest media 
critic of the past two decades. 

As one longtime executive 
at CNN put it to me: “The irony 
always was that most people in 
the place truly enjoyed his show, 
never missed it. So it was always 
incredibly painful that he would 
attack us the way he did.” And 
oh he did. When Larry King asked 
him directly why he picked on 
CNN so much, Stewart memora- 
bly fired back: “You’re terrible!” 
Terrible, in Stewart’s view, for 
blowing stories (like “poop cruises’" 
or missing planes) out of propor- 
tion; for substituting holograms 


of reporters in place of substan- 
tive news; for foisting on viewers 
what he perceived as poseurs 
(favorite Stewart pinatas included 
Tucker Carlson, Rick Sanchez 
and Eliot Spitzer — none of whom 
survived long after the eviscera- 
tions); but mainly for not living up 
to Stewart’s — and by extension 
his viewers’ — expectations. 

Inside CNN, many felt Stewart’s 
barbed contempt tilted unfairly in 
their direction — and it may have, 
because it sprang from chagrined 
disappointment more than pure 
disdain. Colleagues reported that 
Wolf Blitzer took Stewart’s 


hectoring especially hard. 
(Among other instances, Stewart 
memorably spit-roasted Blitzer 
the night CNN jumped the gun 
to report the Supreme Court 
had overturned Obamacare, only 
to backtrack with Blitzer citing 
“widely different” reports.) 

But CNN hardly was lonely 
inside the Stewart bull’s-eye. The 
litany of Stewart takedowns 
of media figures and institutions 
extended across the television 
and print landscape. In June, 
Stewart kicked The New York 
Times around for nitpicking at 
Marco Rubio for his traffic tickets 
and buying a boat while in debt. 
“Paying off law school loans. How 
dare you.?” Stewart jabbed at 
the Times. “At long last, senator, 
have you no sense of insolvency.?” 

The Fox News Channel took 
Stewart’s wrath particularly hard. 
Officially, Fox News has been 
largely dismissive of Stewart as 
just another lefty ideologue who 
mocked the conservative-leaning 
channel to gin up ratings. But 
star anchor Megyn Kelly once 
acknowledged that an especially 
comprehensive takedown of 
her by Stewart had reduced her 
to tears. 

Stewart never has disputed 
his ideological differences with 
the network, conceding, as he 
did in an interview with Rachel 
Maddow on MSNBC, that there 
was “a special place in our hearts 
for Fox.” Nor has he run from 
his identifiably progressive point 
of view. “My comedy is informed 
by an ideological background,” 
he told Chris Wallace on Fox. 

He argued, though, that he was 
neither a rigid ideologue nor an 
activist. His friendly interaction 
with Fox’s Bill O’Reilly seemed 
genuine (which consistently sur- 
prised his harder-left fans), and 
he took O’Reilly’s jibes (“You have 
an audience of stoned slackers 
who love Obama”) with apparently 
unflappable good humor. Both 
hosts clearly benefited from the 
cross-cultural exchanges. 

MSNBC got ladled into 
that soup as well. Stewart told 
Maddow her network was just 
as guilty of the sin of setting 
out to “amplify division” in the 
country. When the network’s 
Chris Matthews visited to pump 
his memoir, Lifes a Campaign, 
Stewart’s jaundiced reaction led 

I THE HOLLYWOOD REPORTER | 55 


www.thr.com 


T1IK DAILY SUOW wrniJimSrEWMT 


YOUR MONTH OF ZEN 

JANUARY 11. 1999 

% 

COMCOY 




L ^ 

Welcome to 


The Daily Show. 

Craig Kilborn 
is on assignment in 

Kuala Lumpur. 

Tm Jon Stewart. 

1 J 


Stewart’s first words as host when he took over The Daily Show on Jan. 11, 1999. 
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1 One of President 
Obama’s seven appearances 
with Stewart, this one 
during Comedy Central’s 
Indecision 2010 special, 
shot in Washington, D.C. 

2 Fox News star — and 
frequent Stewart 
sparring partner — O’Reilly 
on The Daily Show \n 
September 2013. 

3 With Colbert (right) at 
the Rally to Restore Sanity 
at the National Mall in 
Washington in October 2010. 
The gathering drew a 
crowd of more than 200,000. 

4 Going after a favorite 
target — CNN — during a 
July 2014 segment. 

Stewart once went on CNN’s 
Crossfire and called 
co-host Carlson “a dick” on 
the air to his face. 


TF YOU LAUGH 
DURING THE TAPING, 
YOU’RE FIRED’ 



Stewart’s soon-to-be ex-colleagues spill on 
working with the soon-to-be ex-host 



Matthews to accuse the host of 
“trashing my book.” No, Stewart 
said, he wasn’t trashing the book, 
he was “trashing your philosophy 
of life.” 

And then there was CNBC, 
whose host Jim Cramer came in 
for perhaps the most classic 
Daily Show disemboweling. With 
Cramer having denied he pro- 
posed a buy on Bear Stearns after 
the investment firm s epic col- 
lapse, Stewart pulled the clips. 
“Very big upside, very limited 
downside,” Cramer was caught 
saying on tape. When Cramer 
appeared as a guest to defend 
himself, arguing that there was 
a market on television for stock- 
touting, Stewart responded: 
“There’s a market for cocaine 
and hookers!” (Stewart later 
acknowledged he probably went 
too far chewing on Cramer.) 

Stewart clearly has had an 


impact on other media careers 
and decisions, most notably 
on the termination of the political 
debate show Crossfire on CNN. 
The then-CEO of the network, 
Jon Klein, said when he canceled 
the show in 2005 that he was 
“firmly in the Jon Stewart camp” 
on the issue of cable news offer- 
ing too much partisan arguing. 
One veteran CNN executive told 
me that Stewart’s determined 
efforts to hold that network’s feet 
to the fire had had an impact all 
the way to the top of CNN’s man- 
agement. “The purists at the 
network” began to make the argu- 
ment that Stewart was “not a 
comic curmudgeon but a truth- 
teller.” 

Truth is often subjective in con- 
temporary media, of course. 

Fox News’ Kelly accused Stewart 
of having “no foothold in the 
facts.” Few other charges would 
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Ed Helms 

Daily Show correspondent, 
2002-09 


Larry Wilmore 

Daily Show correspondent, 
2006-14 

lllllllllllllilllllllllllllllllliililllllllllllll 
“There’s extra pressure when 
you’re working with Jon. 

It’s infuriating because he’s 
usually right. Even if you 
disagree, you go, ‘I know that 
motherf — er is right.’ And 
then later you say, ‘Yep, he 
was right. How did he know 
that?’ It’s like being coached 
by Magic Johnson or Michael 



Rob Corddry 

Daily Show correspondent, 2002-06 
lllllllllllllllllllllllllllllllllllllllllllllllll 

“In 2006, 1 was on the subway and a stranger asked me what 
we were ‘planning on doing to the vice president on Monday.’ I 
thought Cheney must have had another heart attack when he 
said, ‘Cheney shot his friend in the face.’ If there had been a bat- 
pole on the A train, I would have hopped on and slid right into 
Monday morning. That Monday night, I was promoted to Senior 
Vice Presidential Firearms Mishap Analyst and of all the dumb 
things I did on that show during my five years there, those three 
minutes top my list of favorites. There’s no greater feeling than 
being ‘in on it’ with Jon, barely holding back your own laughter 
as Jon fails to contain his. The show is as good as it is because 


“I remember doing my second 
segment. I was still so green 
and nervous. The bit was that 
I had a little mole removed 
from my nose, but we treated 
it as this big, heavy medical 
segment. Katie Couric’s on-air 
colonoscopy was the 
inspiration. I had this jar with 
a huge sausage floating in it 
that was supposed to be the 
mole. It was a dumb bit, but 
I could not keep it together. 

I was laughing really hard 
during rehearsal, and I was 
terrified because I didn’t want 
to laugh during the taping. 

So, at the end of rehearsal, Jon 
looks me in the eye and goes, 
totally deadpan, ‘If you laugh 
during the taping, you’re 
fired.’ My heart Just dropped. 
Then he burst out laughing. 
By making ajoke that played 
on my biggest fear, he knew 
how to make me relcixed and 
comfortable. It was a very 
gracious move.” 


Jordan. Jon can be tough 
when it comes to criticism, but 
he’ll give you his praise, 
too. He’s the first to say, ‘Man, 
you’re f — ing killing it.’ ” 



Jon inspires those around him to try and be as good as he is.” 


John Oliver 

Daily Show eorrespmdent, 2006-13 

lllllllllllllllllllilllllllllllllllllllllllllllll 
“The worst day [while guest hosting] was 
the Trayvon Martin verdict. I felt that the 
audience was looking for Jon to help them 
feel better. And I felt his absence hard that 
day. I said to him beforehand, ‘If something 
comes down, if something enrages me, 
it’s unearned. My anger is unearned.’ And he 
said, ‘Now is when you earn it.’ ” 




Doug Herzog 

President ofViaeom Entertainment Group 


^ ^ I remember the first time I noticed him. 
We were testing a game show at MTV, 
and he was one of three hosts. As I walked 
out of the room, I said, ‘The show isn’t very good, 
but that guy in the baseball cap is really funny. We 
need to be in business with that guy.’ Before too 
long we had him on the air. Is he leaving too early.? 
Absolutely. He’s got a lot of game left. It’s like he’s 
pulling a Sandy Eoufax.” 


be more likely to raise Stewart s 
hackles. Some of his most effective 
media critiques have been built 
around scrupulous fact-based 
research, the kind other media 
outlets might have done had they 
been as thorough. 

In May, in response to what he 
saw as deliberately skewed Fox 
News coverage of Obamas policies 
on poverty, Stewart tossed the 
Fox host Stuart Varney on his grill. 
After a shot of Varney saying Fox 
never criticized the “recipients” 
of welfare, Stewart showed clip 
after clip of Varney disdaining 


the poor, saying they aren’t really 
poor because they own things 
like refrigerators and microwaves, 
and what they really lack is “a 
richness of spirit.” 

“If you see a boy on crutches, 
push him down,” Stewart said, in 
his best Dickens voice, as though 
shouting out the window as 
Scrooge on Christmas morning. 
“He’s not crippled. He’s crippled 
at heart. He lacks a richness of 
legness.” How could Fox News be 
so unaware of these “glaring con- 
tradictions,” he said, in how their 
protestations of innocence were 


undermined by a raft of previous 
coverage.? “Is it a product of lack 
of self-awareness, or cynicism or 
stupidity or evil.?” Stewart asked, 
clearly boggled. 

Stewart then expanded the 
critique to include commentary 
on MSNBC by Mike Barnicle, 
who said he had never heard the 
poor described on Fox in terms 
like “lazy, sponges and leeches.” 
“Well, I guess it’s time for our 
favorite game show: Did You Even 
Try to Research This.?” Stewart 
said, incredulous, introducing 
clips where Fox commentators 
used those exact words. Time 
and again. The Daily Show under 
Stewart embarrassed other quar- 
ters of the media as its assiduous 
video researchers ferreted out 
precise examples of hypocrisy or 
outright lying. 

Presumably the holdover staff 
can keep up that standard after 


Stewart is gone. (Comedy Central’s 
talent drain — with Stewart, 
Colbert, John Oliver and Key & 
Peele all gone in the span of about 
a year — has left much of the rest 
of the television business boggled.) 
But replacing the filter of his 
high expectations and righteous 
anger will be much more difficult. 

Stewart always twisted himself 
into a knot denying that he held 
a significant place in the world of 
journalism or media — or criti- 
cism. He professed to be a comic, 
first and always. “There is no 
honor in what I do, but I do it as 
honorably as I can,” said Stewart 
(getting it half right). “I don’t 
take any satisfaction in just being 
a critic.” Many of his viewers 
certainly did. 


Bill Carter has covered television for 
40 years, mostly at The New York 
Times, and is a CNN contributor. 


^ ^ The irony was that most people at 
CNN truly enjoyed his show, never 
missed it,” says one news executive. 
“So it was always incredibly painful that he 
would attack us the way he did.” 
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Mission: Impossible 
— Rogue Nation 

The fifth entry in the franchise crackles thanks to a gripping mystery plot, 
spectacular set pieces and Tom Cruise in full action-star glory By Todd McCarthy 


ITH ASHARP 
script that 
springs a sur- 
prise or two 
and a pace that 
never slackens, Mission: Impossible 
— Rogue Nation rates second-best 
among the summer s franchise 
titles, behind Mad Max: Fury Road. 
Armed with an absorbing plot 
that does more than connect the 
dots between action sequences, 
writer-director Christopher 
McQuarrie maintains the uptick 
in M:I quality established by the 
previous two entries in the Tom 
Cruise-headlined series. 

The filmmaker benefits dramati- 
cally from extending the IMF 
team’s ostracization to a point of 
disenfranchisement from the U.S. 
government: In an early scene, the 
CIA chief (Alec Baldwin) gets the 
stealth group shut down, forcing 
Ethan Hunt’s (Cruise) partners 


from the previous film, Brandt 
(Jeremy Renner) and Benji 
(Simon Pegg), to work at CIA 
headquarters. And this is the 
thanks Ethan gets after jumping 
onto the wing of a plane during 
takeoff in a stunt the actor appar- 
ently performed himself. 

For his efforts at thwarting the 
delivery of chemical-weapons 
material, Ethan is strung up like 
a hog for butcher by members 
of international terrorist organi- 
zation The Syndicate, which 
the CIA refuses to believe actually 
exists. The wild card is a young 
woman named lisa Faust (Rebecca 
Ferguson, of British TV series 
The White Queen). Even if it’s not 
difficult to guess whose side she’ll 
wind up on, lisa’s ability to keep us 
wondering about her allegiances 
is a high-wire act she sustains to the 
end — helped in no small mea- 
sure by Ferguson, whose poise 


recalls that of 1940s movie stars. 

Of the various directors who 
have tackled the series, McQuarrie 
doesn’t have the most practiced 
hand at milking action sequences. 
But he has deepened the drama 
by casting Ethan to the wolves 
so thoroughly that the spy is a man 
without a country or partner — 
which is why he is forced to believe 
lisa will stand with him at the 
end of the day, despite the fact that 
her loyalties flip-flop during two 
impressive set pieces. In the first, in 
order to snatch a crucial computer 
chip from an underwater source, 
Ethan must hold his breath con- 
siderably longer than expected. The 
second has him chasing lisa 
— and being chased by Syndicate 
goons — through Casablanca 
and into the desert on fast motor- 
cycles driven at extreme angles. 

The formula is familiar, but some 
cocktails go down better than 


others — and McQuarrie and com- 
pany have gotten theirs just right 
here. Cruise, now 53, looks great, 
acts with unassuming confidence 
and credibly conquers innumerable 
physical challenges. Baldwin is on 
the money as the smooth-talking 
CIA chief. 

Along with great international 
locations, the film benefits from 
ace creative contributions down the 
line — particularly Joe Kraemer’s 
score, which seamlessly blends 
strains of Lalo Schifrin’s original 
TV theme and Puccini into his 
rambunctious but never overbear- 
ing work. The presentation in 
Imax format looked and sounded 
terrific at the screening I attended. 


Opens Friday, July 31 (Paramount) 
Cast Tom Cruise, Rebeeea Ferguson, 
Alee Baldwin 

Director Christopher MeQuarrie 
Rated PG-13, 131 minutes 
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Vacation 

The National Lampoon's reboot has a handful of funny bits 
but mostly confuses grossness with drollness By Stephen Farber 

P ROBABLY EVERYONE HAS HAD THE EXPERIENCE OF SITTING 
stone-faced at a comedy as others whoop with laughter. So it was 
for me at Vacation, the reboot of the 1983 Chevy Chase comedy 
National Lampoons Vacation, a hit that launched a franchise. 

In the original, written by John Hughes and directed by Harold Ramis, 
Chase and Beverly D’Angelo played Clark and Ellen Griswold, who took 
their son and daughter on a road trip to the fictional theme park Walley 
World. Now Clark’s son. Rusty (Ed Helms), decides to mimic Dad’s 
adventure with wife Debbie (Christina Applegate) and their two boys. The 
first movie was frequently hilarious thanks to the talents of Hughes and 
Ramis. But the filmmakers here, Jonathan M. Goldstein and John Francis 
Daley, in their directorial debut, substitute coarseness for cleverness. 
(Their earlier writing credits. Horrible Bosses and Cloudy With a Chance of 
Meatballs 2, didn’t exactly set a high bar.) 

A sequence during which Debbie visits her college sorority, which ends 
in a burst of vomiting, is a prime example of this film’s overreliance on 
gross-out humor. The massacre of a cow, leaving Rusty covered in bloody 
bovine intestines, is another. Then there’s the scene in which the Griswolds 
luxuriate in a hot spring filled with raw sewage. 

Amid the tastelessness, a few moments hit the mark. The opening, 
which shows Rusty’s job as a pilot for a carrier called Econo Air, says 
something biting about the nightmare of fiying on a bargain-basement 
aircraft. A sequence with a suicidal tour guide who takes the Griswolds 
rafting in the Grand Canyon is another pleasing bit of dark comedy. Best 
of all is a visit to Rusty’s sister (Leslie Mann) and cheerfully right-wing 
brother-in-law (Chris Hemsworth). Hemsworth reveals an unexpected 
fiair for comedy, as well as an impeccable Southern accent. 

The performers make valiant efibrts. Helms channels Chase effectively, 
playing the same bumbling, essentially sweet doofus, and Applegate is 
appealing, even if her role is sketchy. Skyler Gisondo creates an endearing 
character as the literary-nerd older son, and Steele Stebbins, as the bul- 
lying younger brother, is funny even when his insults fall fiat. Chase and 
D’Angelo pop up for cameos, though one wishes the writers had come up 
with better comic business for them. 


Opens Wednesday, July 29 (Warner Bros.) 

Cast Ed Helms, Christina Applegate, Leslie Mann, Chris Hemsworth 
Directors Jonathan M. Goldstein, John Francis Daley 
Rated R, 99 minutes 
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Jason Segel 

The 35-year-old star of A24’s The End of the Tour (out July 31) 
gets grilled on Jesse Eisenberg, industry pet peeves, playing 
David Foster Wallace and L.A. lawn care By Pamela Mccimtock 


What do you hate most about 
Hollywood? 

How you feel like you’re being judged 
and ranked and compared to 
your peers in some quantifiable way. 

What do you hate most about 
seeing yourself on the big screen? 

It can be equated to when you 
hear your voice on a tape recorder, 
and you say, “That is not what I 
sound like.” Unfortunately, that is 
what you sound like, and that is 
what I look like. 

What was the scariest thing 
about playing David Foster Wallace? 

How I Met Your Mother is on TV, 
like, three times a day, so one of the 
things that was scary was the chance 
viewers refuse to accept me [in this 
role] no matter how good a job I did. 

What surprised you most about 
your co-star Jesse Eisenberg, who 
plays writer David Lipsky? 

That I think I found a new lifelong 
friend — which is not always the case 
in movies because it’s a very intense, 
compressed relationship where gener- 
ally you have the best intentions to 
stay in touch, but you don’t. 


Which food trend annoys you? 

Recently I would have said this whole 
kale bullshit, but now I live on a farm 
[in Santa Barbara], I grow kale, and I 
feel better than I’ve ever felt in my life. 

Have you let your lawn die? 

I don’t have a lawn, but this week I 
watched a man clean his sidewalk 
— a job that should be done with a 
broom — with a hose. Spraying water, 
standing absentmindedly, having 
a conversation. It was frustrating. 

What’s your best tip for avoiding 
traffic in L.A.? 

Pick a route, and stick to it. Now people 
think, "Oh, I’ll use Waze.” Everyone 
else is using Waze, too. There are no 
more shortcuts. Just deal with it — 
leave 15 minutes earlier. 

What’s the worst road -rage 
experience you’ve ever had? 

I don’t understand road rage. You’re 
sitting, you have music on, yet people 
get furious at someone on a bicycle. 
That person is working much harder 
than you, and you speak to him in a 
way — if you spoke to another human 
like that in the supermarket, you’d be 
taken to a mental institution. 


Wallace and Lipsky eat a lot of 
junk food in the film. What’s your 
favorite? 

I don’t know if it’s junk food, but it 
turns out when I eat this, it’s very 
fattening: a giant bowl of cashews 
and dried fruit. I think I’ve zeroed in 
on the problem: the size of the bowl, 


What’s the weirdest dream you’ve 
ever had? 

I had a recurring nightmare about 
witches eating my toes from ages 8 to 
14. 1 think it’s because when you’re a 
baby, adults stand over your crib and 
tell you they’re going to eat your toes. 
This is very terrifying. 




JETER 

CONTINUED FROM PAGE 40 


meetings with athletes including 
Nash, Griffin, Andrew McCutchen 
and Russell Wilson. The Seattle 
Seahawks quarterback was among 
the first contributors with a piece 
about domestic violence that was 
posted last fall when the NFL 
was reeling from a spate of violent 
off-held incidents involving several 
players, including Adrian Peterson 
and former Baltimore Ravens run- 
ning back Ray Rice. Asked if the site 
has been approached by athletes 
looking to publicly scrub their repu- 
tations, Jeter laughs ruefully. “No. 
Scrub their reputations.^ We want 
athletes to be open and honest.” 

The baseball world is await- 
ing a full-throated explanation 
from Jeter’s former teammate 
Alex Rodriguez, who weathered an 
unprecedented 162-game suspen- 
sion — the entire 2014 season — for 
doping and misleading investiga- 
tors. Would Jeter ever pick up 
the phone and ask Rodriguez to 
contribute.^ 

“No, I’m not going to start call- 
ing people like I’m a member of 
the media and say, ‘Hey, I’ve got 
this idea for you.’ I would not be 
comfortable doing that with anyone. 
I don’t view myself as being a mem- 
ber of the media.” 

While playing, Jeter studiously 
avoided the media, which paid 
considerable attention to his dat- 
ing life (he had relationships with 
Mariah Carey, Minka Kelly, Jessica 
Biel, Adriana Lima and Jordana 
Brewster and is now dating model 
Hannah Davis). “I was always 
scared that I’d see my name and 
then scroll to see what they’re say- 
ing,” he recalls. “And I didn’t want 
to deal with that when I was play- 
ing. I’d tell my family and friends, 
Tf you read something or hear 
something, don’t tell me about it.’ I 
didn’t want to read negativity.” 

ANYONE WHO KNOWS JETER 
credits an upbringing where 
achievement and discipline were 
paramount. “We weren’t allowed 
to come home with anything less 
than a B,” says his sister, Sharlee, 
who is five years younger than 
Jeter. “My mom wasn’t having it.” 
His mother, Dorothy, worked as 
an accountant, while his father, 
Charles, was a drug and alcohol 
abuse counselor. And if there was 
the obligatory amount of sibling 
rivalry, loyalty trumped jealousy. 

“We would argue a lot,” says 
Sharlee, who also was an athlete 


in high school, playing volleyball 
and softball. “But if we couldn’t 
stand each other inside the house, 
outside the house you better not 
say anything about either one of 
us. We were very protective of 
one another.” 

And Jeter’s biracial heritage — 
his mother is white and his father 
is black — has only added to his 
appeal; he appears the embodiment 
of post-racial aspirations in an era 
that is decidedly not. 

“Derek and I talk about this all 
the time,” says Sharlee. “We believe 
we have the best of all worlds. It 
has exposed us to so many different 
things just within our family. We 
were raised in a house where you 
didn’t have one group of friends. 
You didn’t have all black friends, all 
white friends, all Spanish friends. 
You had good friends.” 

Jeter still consults his parents 
about the major decisions in his 
life. “They were always present, 
and they were always honest,” says 
Jeter. “I think you need people 


JETER NOW LIVES FULL-TIME 
in Tampa, where he recently has 
taken up golf; former teammates 
Tino Martinez and Gary Sheffield 
are frequent golfing partners. “I’m 
very bad,” he says unconvinc- 
ingly. Jeter checks in with Messier 
on most days and discusses ideas 
with editors via phone and text. 

Messier has given up trying to 
convince Jeter to open a Twitter 
account. “I pick my battles,” she 
sighs. But that doesn’t mean the 
editorial team wouldn’t like to see 
him contribute more to the site. 
“They’re always pitching me ideas,” 
Jeter says. One is to have him 
randomly show up at a corporate 
team softball game in Central 
Park, surprising the office drones 
suited up in their company T-shirts. 
Alas, admits Messier, “That’s one 
idea that doesn’t seem to be getting 
any momentum.” 

But in other ways, Jeter is 
embracing change. Today, less 
than a year after getting stand- 
ing ovations in ballparks all across 


in your life who are going to tell you 
when you’re doing good, but more 
importantly, when you’re doing 
wrong. I still lean on them today.” 

Sharlee runs the Turn 2 
Foundation, which Derek started 
with the help of his father dur- 
ing his rookie year. Based in 
Manhattan, Turn 2 has awarded 
more than $20 million toward 
programs for young people in New 
York, Kalamazoo and Tampa, Fla. 
In June, the foundation partnered 
with the cyber-bullying app Stopit 
(which Jeter has personally invested 
in). “It aligned with what we were 
trying to do [at the foundation],” 
says Sharlee. “And it was some- 
thing that Derek wanted to back 
financially because he thought it 
was an important issue.” 


America, he sits in a second- 
floor event space at The Standard, 
making a surprising revelation: 

“I don’t miss playing.” But he 
admits that the feeling is “kind of 
strange” and allows that maybe 
in a few years he’ll feel differently. 
He still has aspirations to own 
a team. “I want to be able to call 
the shots.” 

But right now he’s enjoying the 
mundane activities that the rest of 
us take for granted. “I went to my 
grandparents’ house. The last time 
I was there in the summer was when 
I was 11,” he says. “And I had a bar- 
becue at my house on the Fourth of 
July. First time ever.” 


Additional reporting by 
Scott Feinberg. 
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THE TOP 25 AMERICAN FILM SCHOOLS 

How did Joss Whedon pick Wesleyan? ‘The weather was nice that day, and people had weed/ 
Scores of alums of the nation’s best programs remember their salad days for THR’s fifth annual rankings 



S o, YOU WANT TO BE A DIRECTOR. OR A SCREENWRITER. OR A SOUND ENGINEER. OR MAYBE YOU 
just want to take a class on independent movie producing taught by Matthew McConaughey. Whatever your 
dream, there’s a film school in the United States — or abroad (see sidebar on page 68) — that wants your 
tuition check. But, of course, not all film schools are created equal. That’s why THR has been ranking the 
top 25 programs every year for half a decade. To assemble this year’s list, the magazine toured campuses, 
met with deans and educators, talked to academic and industry experts and observers, and interviewed scores 
of alums. Multiple factors were weighed during the assigning of these rankings — prestige, practical experi- 
ence, inspirational teachers, potential career connections and access to cutting-edge equipment (like the VR 
cameras USC recently acquired). The results on the following pages are nothing if not educational. 


J^USC 

USC always has kept an eye 
on the future, exploring new ideas 
and technologies even before 
Hollywood learns about them. 
That’s one reason why it’s THR’s 
No. 1 pick for the third year in a 
row. “They’ve always been cutting 
edge,” says Marvel president Kevin 
Feige (class of ’95). “When I went, 
they had Moviolas, video machines, 
something called EditDroid — the 
first-ever digital editing machine 
— and these new machines called 
Avids. A year after I graduated. 


I was interning at a big production 
company at Warner Bros. The edi- 
torial team was just starting to talk 
about digital. I remember thinking, 
‘Oh you got to use Avids. I learned 
about this a year ago at USC.’ ” 
Another reason USC is at the top of 
this list: location, location, location. 
Being in the belly of the Hollywood 
beast — in Exposition Park — gives 
USC access to some of the best 
teachers in the industry, or at least 
some of the coolest. Like James 
Franco, who has been lecturing on 
independent producing for the last 
three semesters. 



► TUITION $49,464 a year 
(undergrad) 

NOTABLE ALUMNI Judd ApatOW, 
Doug Liman, George Lucas, 

Neal Moritz, Jason Reitman, Bryan 
Singer, John Wells 

New York 
University 


NYU has been churning out 
auteurs since 1939, but age isn’t 
the only thing that makes it old 
school: It’s among the few graduate 
film programs that still requires 
students to shoot at least one proj- 
ect on I6mm film (though graduate 
Sean Baker’s Tangerine, which 
premiered this year at Sundance, 
was shot entirely on an iPhone). 
“In my senior year, I got offered a 
job from Brian Grazer to be his assis- 
tant,” recalls Brett Ratner (’91; his 
classmates included Todd Phillips, 
Philip Seymour Hoffman and Bennett 
Miller). “I went to see my professor 
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experiences that stretch from New York to LA to the birthplace of modern animation 
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TOP 25 AMERICAN FILM SCHOOLS 


and said, ‘I got offered a job from 
the biggest producer in Hollywood/ 
He said: ‘Whatever you do, don’t 
take it. You’re not meant to work for 
anyone.’ I said: ‘So what do I do.? 
I’m graduating.’ He said, ‘Go make 
a film.’ Best advice I ever got.” 

► TUITION $49,962 (undergrad); 
$52,194 (grad) 

NOTABLE ALUMNI Joel Coen, 

Chris Columbus, Steve McQueen, 
Martin Scorsese, M. Night Shyamalan, 
Oliver Stone 


3 American 
Film Institute 
►►►►►►►►►►►►►►►►►►►►► 

Years of improvements to the 8-acre 
enclave overlooking Hollywood — 
including renovations to the library 
and screening room — finally 


narrative workshop, where every- 
one responds to them and you’re 
not allowed to talk,” recalls Ed Zwick 
(’75). “That is a very interesting 
moment for anyone who’s been 
coddled by a sweet, touchy-feely 
liberal arts education. My first 
project was roundly savaged, and 
my second project was only slightly 
less reviled.” 

► TUITION $47,030 (first year); 
$58,216 (second year) 

NOTABLE ALUMNI Darren Aronofsky, 
David Lynch, Terrence Malick 



UCLA 

►►►►►►►►►►►►►►►►►►►►► 


When Alexander Payne (’90) was 
a young college grad trying to 
decide where to go for his MFA, 
he spent a couple of days in L.A. 



are complete. And the new dean, 
former German Film and Television 
Academy director Jan Schuette, 
already has made one big change: 
For the first time, this year’s incom- 
ing class in the directors program 
— 28 students in total — includes 
more females than males. As with 
use, one of AFI’s big draws always 
has been its proximity to the 
industry, with local talent driving 
up the hill for guest lectures (in 
February, Bennett Miller held a 
directing workshop). But AFI’s 
tradition of “narrative workshops,” 
during which students sit silently 
as their classmates tear their 
film projects to shreds, has been 
known to send some aspiring 
filmmakers fleeing for law school. 
“The first year, you make several 
short films and bring them to the 


visiting UCLA and USC. “At USC 
they told me, ‘You have to come 
to USC — it’s just like Hollywood,’ ” 
recalls Payne. “And at UCLA 
they told me: ‘Why would you go 
to use.? It’s just like Hollywood.’ ” 
While USC is known for a pragmatic 
approach to teaching — encourag- 
ing students to specialize — UCLA is 
a more free-range campus, immers- 
ing students in every aspect of 
filmmaking, from lighting to sound. 
Lately, UCLA has been focusing 
more on socially active filmmaking. 
This year, it sent a graduate stu- 
dent on the International Antarctic 
Expedition to shoot a doc on climate 
change. In November, it inaugu- 
rated UCLA’s Skoll Center for Social 
Impact Entertainment, which — 
with a $10 million endowment from 
Participant Media’s Jeff Skoll — will 
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conduct research on socially 
minded media. 

► TUITION $15,131 (in-state under- 
grad); $15,662 (MA); $25,196 
(MFA); $15,308 (Ph.D.) 

^ NOTABLE ALUMNI Jack Black, 
David Koepp, Mike Medavoy, 

Rob Reiner, Tim Robbins, Darren Star 



California Institute 
of the Arts 


You don’t have to go to USC to have 
James Franco as a teacher. This 
fall, the actor returns to CalArts’ 
Valencia campus for his fourth 
One Act to Cinematic Event, a 
class in which students will adapt 
Tennessee Williams’ The Glass 
Menagerie into a live multimedia 
performance. Of course, CalArts 
— founded in 1961 by Walt Disney — 
is most famous for producing A-list 
animators (John Lasseter, chief 
creative officer of Walt’s company, 
studied here). But even filmmak- 
ers who prefer live action can learn 
a lot at CalArts. “When I was there 
in the 1980s, it reminded me of the 
high school in Fame, says Wolverine 
director James Mangold (’85). “There 
was a kind of electric energy.” 

► TUITION $43,400 

► NOTABLE ALUMNI Frozen 
co-director Chris Buck, Tim Burton, 
Big Hero 6* director Don Hall, 

Inside Out director Pete Docter 



Columbia 

University 


►►►►►►►►►►►►►►►►►►►►► 


Columbia offered its first film stud- 
ies class way back in 1915, when 
the box-office hits were The Birth of 
a Nation and The Tramp. Its cur- 
rent faculty is made up of such indie 
luminaries as former Focus Features 
head James Schamus, director 
Ramin Bah rani {99 Homes) and pro- 
ducer Anne Carey {Adventureland), 
so it’s not surprising that many of its 
students gravitate toward upscale 
fare (graduates of its screenwriting 
program frequently wind up with 
scripts on the Black List). But its 
Upper Manhattan campus pro- 
duces filmmakers of all stripes, from 
the first woman to win a directing 
Oscar (Kathryn Bigelow, MFA, ’81) to 
the guy who wrote X-Men: Days of 
Future Past, Simon Kinberg (MFA, 
’03). “I’d never written a single page 
of a script before I got to Columbia,” 
he says. “But I immediately felt 


like I would be supported. There’s 
a spirit of creative collaboration 
there, which itself was a great prep 
for movie sets, where you’re 
balancing all these different per- 
spectives and opinions.” 

^TUITION $49,300 (MA); 

$55,356 (MFA) 

^ NOTABLE ALUMNI Lisa Cholodenko, 
Jennifer Lee, Kimberly Peirce 


7 


chapman 

University 


►►►►►►►►►►►►►►►►►►►►► 


The paint is barely dry on 
Chapman’s $45 million, 76,000- 
square-foot Marion Knott Studios 
(complete with soundstages, high- 
def broadcast equipment, Foley 
stages and motion-capture studios) 
and already the Orange, Calif., 
school is getting ready to unveil 
another new facility. In fall 2016, 
the doors will open on Chapman 
Studios West, a 38,000-square- 
foot production center. With all 
that space, it’s not surprising the 
school has created its own produc- 
tion company. Chapman Filmed 
Entertainment, designed to give 
students true hands-on experience 
in making, marketing and distrib- 
uting films. Says Tristen Tuckfield 
(MFA, ’06), now an agent at CAA, 
“The adage ‘you get what you put 
in’ was never more clear to me than 
when I was at Chapman. You had 
a lot of great tools at your disposal, 
and great mentors, but at the end 
of the day, it all came back to how 
much time and effort you put 
toward your goal.” 

► TUITION $47,040 (undergrad); 
$1,175 per credit (grad) 

► NOTABLE ALUMNI The Amazing 
Raee producer Darren Bunkley, 
Masters of Sex editor Rebekah 
Parmer, Dear White People director 
Justin Simien 


8 Loyola Marymount 
University 


“I applied to a couple of schools, 
but after I toured Loyola, I actu- 
ally canceled my applications to the 
others,” recalls The Hunger Games: 
Moekingjay — Part 1 and 2 director 
Francis Lawrence (’91) of his time 
at this picturesque campus nestled 
in the bluffs over West L.A. But 
there’s more to Loyola than a pretty 
setting; the school is wired into 
the industry like few others, with 


eLONDON 

FILM SCHOOL 



“What we most want 
to know about a student 
is, who is this person? 

Is this person likely to 
make anything that 
should be foisted off on 
the world?” says Daley, 
photographed this 
year at her DSC office. 


Pop Quiz! 4 Questions for 
the Dean of USC 

A brief lecture from Elizabeth Daley on 
how Hollywood needs to keep up 

W HEN ELIZABETH DALEY TOOK OVER AS 

dean of USC in 1991, the campus was 
crumbling, the equipment was ancient and 
the school was operating at a deficit of $8.8 million a 
year. Today, USC operates out of a gleaming compound 
and has a budget of more than $80 million a year. No 
wonder alum Robert Zemeckis calls her "the greatest 
dean the film school has ever had.” 


What’s the biggest 
challenge facing the 
film industry? 

Trying to understand 
howto monetize our con- 
tent, making sure that 
we understand the busi- 
ness we’re in. Because 
we’ve watched other 
industries not understand 
that. You know, the 
train companies thought 
they were in the train 
business, but they were 
in the transportation 
business. We’re in the 
content business. No 
matter what, we are in 
the business of giving 
people interesting, 
dynamic, entertaining, 
compelling content. 

And it doesn’t matter 
what platform it’s on. We 
should be just as con- 
cerned about delivering 

PHOTOGRAPHED BY Emily Berl 


great content on the 
phone as we are 
about delivering it on 
the movie screen. 

How is that impacting 
what you do at USC? 

We are insisting that 
students learn howto 
make media for different 
platforms, that they 
don’t focus in on only one, 
that they think of world 
building, of creating 
these environments out 
of which different 
kinds of entertainment 
can come. 

What do you look for 
in a student? 

Well, we certainly look 
at SATs. We look at 
GPAs. But the most 
important thing is their 
personal statement. 


What we most want 
to know is, who is this 
person? Is this person 
likely to make anything 
that should be foisted off 
on the world? Ultimately, 
all movies are personal, 
whether it’s a big action 
movie or the most per- 
sonal character profile. 
So we really want to 
know who this person is. 

You travel a lot for your 
job. Where have you 
been lately that’s had 
an impact on you? 

I went to Saudi Arabia 
to consult for a women’s 
university there. Two 
of the faculty had given 
an assignment to the 
young women to do a 
little film, non-dialogue, 
on their smartphones 
about an emotion. And 
they had to convey the 
emotion and could not 
use facial expression. 

I looked out at two of 
them running across 
the campus, with these 
abayas that they’re 
forced to wear flying in 
the wind behind them, 
and their tennis shoes, 
their blue jeans and 
T-shirts showing. They 
looked like two birds 
just about to fly. 

— STEPHEN GALLOWAY 


'The London Film School 
provides a vihrant, 
challenging^ Intense 
environment. 

I will always 
remember It as 
a whirlwind of 
experience and 
discovery/' 

Daina 0. Pusic, 

MA Filmmaking 
groduate, 
commissioned by 
Creative England's 
'iShoi1s+ Funny Girls' 

2015 
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more than 400 partner compa- 
nies (including Disney, Sony, 
NBCUniversal and Paramount) that 
provide internships to about 
100 students a year. In June, Loyola 
launched a partnership with 
Ghetto Film School, starting a four- 
week summer workshop for low- 
income high school students. 

► TUITION $41,876 (undergrad); 
$1,118 per unit (grad) 

► NOTABLE ALUMNI James Bond 
franchise producer Barbara 
Broccoli, The Simpsons producer 
David Mirkin, American Horror 
Story writer-producer James Wong 

9 Wesleyan 
University 


This year, the film studies depart- 
ment became the College of Film 
and the Moving Image — or C-Film 
— thanks to a $6 million endow- 
ment partly from the Andrew W. 
Mellon Foundation. But undergrad 
film majors still have to learn a 


core curriculum. “To be successful 
in film, you need to know not just 
the skills of filmmaking but history, 
literature, science,” says film scholar 
Jeanine Basinger, who founded the 
department. None of that is what 
drew young Joss Whedon (’87) to 
the school. “When it came to choos- 
ing colleges, the weather was 
nice that day and people had weed,” 
he explains of how he ended up 
studying film in Connecticut. 

“My favorite place on campus was 
the crappy little underground 
screening room. I was a projection- 
ist, so I could sneak in and put 
on whatever classic was sitting in a 
tin. I studied with Richard Slotkin, 
who has decoded and defined the 
American mythos more com- 
pletely and clearly than any living 
soul. His Horse Soldiers Western 
film class set roots in all my work. 
I try to make science fiction, but 
I always end up making a Western.” 

TUITION $48,704 

NOTABLE ALUMNI Michael Bay, 


Toby Emmerich, AkivaGoldsman, 

Alex Kurtzman, Zak Penn, Benh Zeitlin 

Emerson 
College 
►►►►►►►►►►►►►►►►►►►►► 

Boston’s Emerson was one of the 
first northeastern schools to open 
a satellite campus in L.A. — it 
started sending students west in 
1988, holding classes in leased 
spaces in Burbank. But now it’s 
doing it with style, in a new 
$110 million super- futuristic glass 
and aluminum complex on Sunset 
Boulevard designed by prize- 
winning architect Thom Mayne (the 
guy who built the Caltrans head- 
quarters downtown, nicknamed the 
“Death Star”). “It’s a relatively 
small school, and we have an under- 
dog mentality that tends to follow 
us into our careers,” says Seth 
Grahame-Smith (BFA, ’98), writer of 
the upcoming Batman Lego Movie. 
“It makes us look out for each other 
more than alums from the bigger 
schools. The term ‘Emerson Mafia’ 
gets thrown around a lot.” 

► TUITION $40,320 (undergrad); 
$1,197 per credit (grad) 

► NOTABLE ALUMNI New Regency’s 
Pam Abdy, DreamWorks’ Holly Bario, 
Sony’s Andrea Giannetti, Viacom’s 
Doug Herzog 

U University of 
Texas, Austin 
►►►►►►►►►►►►►►►►►►►►► 

This film school is among the most 
affordable on this list. But students 
get a lot for their money at this pub- 
lic university — like the Advanced 
Producing course taught by alum 
Matthew McConaughey (BFA, ’93). 





It’s also one of the few schools teach- 
ing 3D production, though some 
alums downplay the importance 
of trendy high-tech equipment. 
“It didn’t matter what technology 
we were using back then,” says 
Rizzoli 4* Isles executive producer 
Michael Zinberg (MFA). “We were 
taught how to tell a story.” 

TUITION $17,108 
(out-of-state undergrad); 

$12,074 (out-of-state grad) 

► NOTABLE ALUMNI Robert Rodnguez 



Boston 

University 


This fall, BU will add another MFA 

— in Cinema and Media Production 

— to its roster of film and TV MFAs 
in addition to its undergraduate 
film studies program. But it’s the 
school’s L.A. outpost, where every 
year 200 students attend lectures 
by industry bigwigs (from Jason 
Alexander to Jim Gianopulos) that’s 
propelling its reputation as a seri- 
ous place to learn about filmmaking. 
“I’m one of those who believes 

in film school,” says Lauren Shuler 


o 

o 
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Donner (MFA, Yl). “My time at BU 
served me well. It provided me 
connections and gave me my start.” 

► TUITION $47,422 (undergrad); 
$47,422 (grad) 

^ NOTABLE ALUMNI Joe Roth, Howard 
Stern, NinaTassler 

Stanford 
University 
►►►►►►►►►►►►►►►►►►►►► 

You want exclusive.? How about 
eight students a year. And docu- 
mentaries are the only sort of 
filmmaking studied here. Many of 
the docs made on this Northern 
California campus end up on PBS. 
Eleven have won student Academy 
Awards in the past 15 years, and this 
year, alum Christian Jensen (MFA, 
’13) was nominated for an Academy 
Award for his short White Earth. 
“The program puts you through the 
fire with serious critique and feed- 
back,” says Jensen. “You’re required 
to defend your ideas and flesh out 
in a really developed way how you 
want to approach your project.” 
This fall, the school gets fancy new 
digs as it moves into the just-built 


McMurtry Building in the Stanford 
Arts District. 

TUITION $44,169 

► NOTABLE ALUMNI Documentarians 
Richard Berge, Bonni Cohen, Jon Shenk 

M University 

of North Carolina 

►►►►►►►►►►►►►►►►►►►►► 

This small film school in Winston- 
Salem has surprisingly strong 
Hollywood connections. Every year, 
selected senior films get screened 
in L.A. for industry audiences, while 
graduate students get flown out 
for field trips to the major agencies. 
“Main Street, the little drag of 
the film school, looks like a backlot 
of a fake town,” says Brett Haley 
(’05), director of Vll See You in My 
Dreams, which screened this year 
at Sundance. “But the theater at 
the University of North Carolina 
School of the Arts was the greatest 
movie theater I have ever been 
in, in terms of quality, picture and 
sound. Getting to see Star Wars 
in 70mm there, through a film his- 
tory class, was a once-in-a-lifetime 
opportunity.” 



► TUITION $23,401 
(out-of-state undergrad) 

^ NOTABLE ALUMNI David Gordon 
Green, Danny McBride 

Savannah College 
of Art and Design 


This year, SCAD opened its brand- 
new Savannah Film Studios, a 
22,000- square-foot filmmaking 
complex that includes three 
soundstages as well as editing and 
postproduction wings. That’s in 
addition to its other facilities at 
campuses in Atlanta (where it 
has a 60,000-square-foot digital 
media center), Hong Kong and 
Lacoste, France. The school also 
hosts the Savannah Film Festival 
and brings in reps from companies 
like Pixar to recruit on campus. “It’s 
how I got my first job,” says Zach 
Parrish (BFA, ’07), who recently 
was head of animation on Big Hero 6. 

► TUITION $34,470 (undergrad); 
$35,325 (grad) 

► NOTABLE ALUMNI In a World 
producer Jett Steiger 

Columbia College 
Chicago 
►►►►►►►►►►►►►►►►►►►►► 

The largest film school in the 
country — with more than 1,500 stu- 
dents — is adding eight new BFA 
degrees this year (in screenwriting, 
producing, directing and cinema- 
tography, among others). The idea, 
according to department chair 
Bruce Sheridan, is to produce under- 
grads who don’t need a higher 
degree to find a job. “We know that 
25 is old in Hollywood,” he says. 
“With the right resources 


and teaching, you can get a four- 
year undergrad to step onto a film 
set and work as if they already 
had years of experience.” Says HBO 
Films president Len Amato (BFA, 
’75), “They made us feel like working 
in film was a holy endeavor and 
a privilege.” 

► TUITION $23,640 (undergrad); 
$1,113 per credit hour (grad) 

^ NOTABLE ALUMNI Selma 
exec producer Paul Games, 

Janusz Kaminski 

Ringling College 
of Art and Design 
►►►►►►►►►►►►►►►►►►►►► 

The 48-acre campus on Florida’s 
Gulf Coast is home to one of the 
most innovative visual arts pro- 
grams in the country, with students 
mostly focusing on computer 
and game design and illustration. 
Patrick Osborne (’03) won the 
2015 Oscar for his animated short 
Feast, and more than 30 grads 
worked on three of last year’s five 
Oscar-nominated animated fea- 
tures (including the winner. Big 
Hero 6). A 14,000-square-foot 
production facility. Stage 41, opened 
in 2014, and a 30,000- square-foot 
soundstage and post facility is being 
built. Along with hosting guest 
artists (MarisaTomei, Jeffrey Wright), 
Ringling has helped connect stu- 
dents with summer internships 
with Roman Coppola and Matt Dillon, 
among others. “Going to col- 
lege isn’t necessarily going to get 
you a job in this industry,” says 
Jason Letkiewicz (’ll), who was nom- 
inated for an Emmy in 2013 for 
an AIDS awareness PSA, “but it 
gave me a bit of a superpower. I’ll 
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HOLLYWOOD! 

TEMPLE UNIVERSITY’S 
LA STUDY AWAY PROGRAM 
MOVES TO THE HISTORIC 
RALEIGH STUDIOS! 

Operating year-round, LA Study Away 
provides unique internships and 
classes that introduce students to the 
professional community in Los Angeles. 
At the state-of-the-art Raleigh Studios, 
students are exposed directly to the 
entertainment industry so they can 
build their own careers within it. 

LA Study Away, a program of the 
Department of Film and Media Arts, 
is open to students from all universities. 

The Department of Film and Media Arts 
is a top-tier integrated department that 
offers BA, BFA, MA and MFA degrees. 
The department trains engaged artists 
and scholars, who are attuned to the 
issues facing contemporary media 
makers. 


For more information about Temple 
University’s film and media arts 
programs visit lfnia.temple.edu/fma. 
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THK^ Top 15 

International Film Schools 

To add some global perspective to a cinematic education, these 
overseas options (in alphabetical order) are worth the trip By Kevin Cassidy 

Australian Film, Television and Radio School 

AFTRS’ alumni include Jane Campion {The Piano) and Phillip Noyce {Salt). 


► Beijing Film Academy 

Alma mater of China’s most successful director, Zhang Yimou (and still 
churning out talent like A Touch of Sin’s Jia Zhangke). 


Centro de Capacitacion Cinematograhca, Mexico 

Mexico City’s CCC has produced Oscar nominees like cinematographer 
Rodrigo Prieto {Brokeback Mountain) and production designer Felipe 
Fernandez del Paso (Frida). 


^ Centro Sperimentale di Cinematograha, Italy 

The oldest film school in Europe; Michelangelo Antonioni studied here. 


^ Deutsche Film und Fernsehakademie Berlin 

Based in Potsdamer Platz, site of the Berlin Film Festival. 


► ESAV Marrakech, Morocco 

This up-and-coming school offers a scholarship program targeting talent 
in sub-Saharan Africa. 


FAMU, Czech Republic 

Milos Forman shot his first films at this Prague-based arts academy. 


Film Academy Baden-Wurttemberg, Germany 

offers exchange programs with several international partner schools, 
including Columbia University. 


Gerasimov Institute of Cinematography, Russia 

The oldest film school in the world (established in 1919), its faculty once 
included Sergei Eisenstein. 


La Femis, France 

This Paris-based state school has been producing auteurs since 1943, 
including Louis Malle, Alain Resnais and Francois Ozon. 


Lodz Film Academy, Poland 

Established in 1948, it’s Poland’s most prominent film school. Notable alumni 
include Roman Polanski and Krzysztof Kieslowski (The Three Co/ors Trilogy). 


The London Film School 

Its master class program features lecturers like Stephen Frears. 
Alumni include Michael Mann and Mike Leigh. 


National Film and Television School, England 

where Nick Park (Wallace & Gromit) learned to play with clay. 


Tel Aviv University, Israel 

Steve Tisch recently donated $10 million to the university. 


The Filmacademy Vienna, Austria 

Oscar-winning direcor Michael Haneke (Amour) has taught here. 

68 I THE HOLLYWOOD REPORTER | 08.07.15 



be around colleagues who don’t 
have that experience, and their 
work is not as good.” 

► TUITION $38,170 

► NOTABLE ALUMNI YouTube 
makeup superstar Michelle Phan 



Rhode Island 
School of Design 


►►►►►►►►►►►►►►►►►►►►► 


RISD’s program is so avant- garde, 
it doesn’t even use the word film — 
it’s called “chemical acquisition.” 
Department head Dennis Hlynsky 
says working with old-fashioned 
prints teaches students lessons 
they “carry over to digital acquisi- 
tion methods, making them 
better filmmakers.” Not surpris- 
ingly for an art school, half 
the program’s students focus on 
animation. They’ll get to take 
advantage of the school’s new part- 
nership with Laika, the studio 
that made the Oscar-nominated 
Coraline. 

► TUITION $45,530 

► NOTABLE ALUMNI Martha Coolidge, 
Seth MacFarlane, Gus Van Sant 



San Francisco 
State University 


►►►►►►►►►►►►►►►►►►►►► 


Last fall, the program graduated 
from being merely the depart- 
ment of cinema to the full-fledged 
School of Cinema. And it has 
been adding muscle to more than 
just its name, hiring five profes- 
sors in the past three years. 

“I would say our students get a 
smattering of everything,” says 
Steven Kovacs, the former head of 
Roger Gorman’s company who 
now is the school’s interim chair. 
Recent grads have landed jobs at 
Industrial Light & Magic and the 
Cinema Arts Centre in New York. 

► TUITION $18,372 
(out-of-state undergrad); 

$19,368 (out-of-state grad) 

► NOTABLE ALUMNI Inside Out 
producer Jonas Rivera 



Syracuse 

University 


►►►►►►►►►►►►►►►►►►►►► 


Who knew Syracuse was an 
international hub.^ This upstate 
New York school has global 
connections all over the place, 
including offering a summer 
in Bologna, Italy (where students 
get to hang out with Bernardo 




Bertolucci). Says music video 
editor Thom Oliphant (MFA, ’92), “It 
wasn’t merely production courses 
— it was an education with a theo- 
retical base.” 

► TUITION $41,794 (undergrad); 
$33,312 (grad) 

► NOTABLE ALUMNI Writer Rob 

Edwards, Pixar president Jim Morris 

Art Center College 
of Design, Pasadena 
►►►►►►►►►►►►►►►►►►►►► 

This small Southern California 
school is best known for turning out 
top-flight commercial directors, 
but its alumni include some big- 
name Hollywood filmmakers, 
such as Michael Bay (MFA, ’88) and 
Zack Snyder (MFA, ’89). “I was in 
London studying to be a painter, 
thinking about trying something 
else, when my dad sent me catalogs 
for film schools,” says Snyder. 
“The Art Center was by far the best- 
looking. But the school encouraged 



Director Zack Snyder (left) and cinematographer/ 
DP Larry Fong when they were students at 
the Art Center College of Design in the ’80s. 


a real-world attitude. They had 
a course called The Psychology of 
Success, which taught, Tf you 
have a job, you’re going to lose it.’ 
That’s what I’m talking about!” 

► TUITION $19,365 (undergrad); 
$20,266 (grad) 

► NOTABLE ALUMNI 
Cinematographer Larry Fong, 
director Tarsem Singh 

Florida State 
University 
►►►►►►►►►►►►►►►►►►►►► 

Its digital arts program graduated 
its first class in 2015, and a 5,000- 
square-foot facility upgrade with 
animation and VFX labs was 
recently unveiled. Alums of this 
small Tallahassee school tend to 
stay in touch once they graduate. 
“We all moved to L.A., and every- 
one leaned on each other — it’s a 
big reason I’ve been able to make 
Aims,” says It Follows director 
David Robert Mitchell (MFA, ’02). 

► TUITION $22,354 (first year, 
out-of-state undergrad); 

$34,432 to $49,982 (first year, 
out-of-state grad) 

► NOTABLE ALUMNI Maze Runner 
director Wes Ball, Marvel Studios 
exec Stephen Broussard 

Northwestern 
University 
►►►►►►►►►►►►►►►►►►►►► 

This fall. Northwestern adds a 
documentary MFA program to its 
roster of higher degrees (sound 






Ithaca grad David 
Boreanaz gave the 
commencement 
speech at Ithaca 
College in 2013. 


arts is next, in 2016). But the film 
department is still overshadowed 
by Northwestern’s theater pro- 
gram (No. 7 on TFffi’s undergrad 
ranking this year), where Stephen 
Colbert, David Schwimmer and Julia 
Louis- Dreyfus learned to act. Says 
Dean Barbara O’Keefe, “We need 
to bring every part of our program 
to that level of visibility.” 

► TUITION $48,624 
^ NOTABLE ALUMNI AnnaGunn, 
Hobbit producer Ken Kamins 

Colorado 
Film School 


About 1,000 Aims, from scenes 
to shorts, get made at this Denver- 
based school every year — not 
bad considering it has only about 
400 students. It’s also the only 
school with its own custom-made 
computer game that lets students 
work in a virtual economy of a 
simulated production set. Notes 
founding director Frederic Lahey, 
“They start to understand crew 
structure.” 


► TUITION $15,000 
(out-of-state, undergrad) 

► NOTABLE ALUMNI Director Bradley 
King (his first feature. Time Lapse, 
just got picked up by Lionsgate) 

Ithaca 
College 


It’s getting a $2 million face-lift — 
rebuilds of the studio control rooms, 
new cameras, an upgrade to the 
graphics equipment — which should 
be complete just in time for the 
fall semester. The school, in central 
New York, recently started a 
new partnership with the governor’s 
office, co-hosting a conference on 
campus this year. 

► TUITION $40,656 

► NOTABLE ALUMNI Terminator 
Genisys producer Bill Carraro, 

Robert Iger 


Profiles written by Rebecca Ford, 

Borys Kit, Pamela McClintock, 

Brian Porreca, Tatiana Siegel, 

Austin Siegemund-Broka and 
Rebecca Sun 
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LOCARNO: EOROPE S SONOANCE? 

For nearly 70 years, this Swiss event has celebrated the indie and offbeat from around the world 
— including Hollywood — and this year is no different (Amy Schumer, anyone?) By Ariston Anderson 

W HILE MANY EUROPEAN FESTIVALS ARE GRAPPLING WITH 
their identity, the Locarno Film Festival, whose 68th edition 
will run Aug. 5-15, has remained true to its mission of promoting 
new talent and art house cinema. It all started in the late 1940s 
with an emphasis on Italian neorealist directors such as Roberto Rossellini 
and evolved into a showcase for ofibeat filmmakers from around the 
world. This year’s guest list is typically diverse, ranging from reclusive 
helmer Michael Cimino to cult actor Udo Kier and frank Hollywood “It” 
girl Amy Schumer. Here are four reasons to travel (a three-hour train ride 
or iK-hour drive from Milan airport) to this year s event. 


A Boost in (Euro) Indie Cred 

Locarno artistic director Carlo 
Chatrian unabashedly shares 
the same goals for promoting film 
as Sundance chief John Cooper. 
Locarno programmers make the 
trip to Park City each January, 
and Cooper came to Switzerland 
last year to compare notes with 
Chatrian. “Neither Sundance nor 
Locarno invite films just to 
get talent,” says producer Martin 
Marquet, who has a short film in 
this year s lineup. “Films want to 


have that brand on their posters.” 
Adds Chatrian: “Whenever it’s 
possible, we do what we can to help 
independent cinema.” 

Outdoor Screenings at the Piazza Grande 

One of the festival’s main draws 
for movie lovers and industry 
types alike is the 8,000- 
seat Piazza Grande, which 
hosts open-air screenings 
every night and remains 
a strong testing ground for 
public opinion. This year’s 
fest opens 
with Jonathan 
Demme’s Ricki 
and the Flash, the 
Diablo Cody-penned 
dramedy starring 
Meryl Streep. Other 
Hollywood pics to get 
the Piazza Grande 
treatment include 
Alfonso Gomez- Rejon’s 
Me and Earl and 


the Dying Girl and Trainwreek, 
with Schumer and Bill Hader 
on hand to introduce the film to 
European audiences. 

Abundant New Talent 

With the mission to be the 
world capital of auteur cinema, 
Locarno focuses on connecting 
young, unknown talent with global 
dealmakers. Last year, after 
Yuriy Bykov’s second feature. The 
Fool, took home four awards, 
the stark Russian drama quickly 
was snapped up for international 
distribution by Berlin-based shingle 
M-Appeal. 

Dealmaking Withnut the 
Headaches 

For execs with festival 
fatigue, Locarno’s relaxed 
vibe has become one of 
its biggest draws. Says Kino 
Lorber CEO Richard Lorber, 
who picked up the drama 
La Sapienza at last year’s 
event: “Given the appar- 
ently unresolvable growing 
pains of Sundance — challenges 
to get to screenings, seemingly 
impossible transportation issues, 
inadequate screening venues 
— for the most part these are not 
endemic to Locarno. I’m really 
looking forward to the selection 
this year.” EZZZa 


3 European Spas 
Not to Miss 

Locarno’s position in the 
continent’s center makes it ideal 
for post-fest getaways 

▲ SHA Wellness Clinic 

De El, Carrerdel Verderol, 5, 03581 
EAlbir, Alicante, Spain 
Door-to-door helicopter service 
from the Alicante airport in Spain. 
Genetic testing and anti-aging 
analysis. Stem-cell facials. SHA 
Wellness Clinic in Southern 
Spain offers a 22,000-square-foot 
facility with endless rooms for 
treatments from hydrotherapy to 
plastic surgery. Offering tailored 
exercise programs and macrobiotic 
nutrition overhauls, SHA is the No. 1 
destination in Europe for quick 
slimming. Healthy living day pro- 
grams start at $567. 

Thermes Marins 

2, avenue de Monte-Carlo, 

Monte Carlo, Monaco 
The 150-year-old Thermes Marins, 
a 2V2-hour flight from Locarno, 
debuted a major overhaul last year 
to improve offerings and facilities. 
This former haunt of Grace Kelly now 
offers one-of-a-kind treatments 
to pamper the frequent traveler. A 
three-minute freezing cryotherapy 
treatment ($60) battles jet lag and 
fatigue. LeBron James and Cristiano 
Ronaldo are fans. A hyaluronic-acid 
body wrap ($321) restores moisture 
to skin even after the longest flight. 


Grand Resort Bad Ragaz 

Bernhard-Simonstrasse, 7310 Bad 
Ragaz, Switzerland 
The largest medical spa in the Swiss 
Alps, Bad Ragaz has more than 
70 practitioners offering services 
from rheumatology to beauty 
therapies. At the core of the swanky 
resort, a two-hour drive from 
Locarno, is the 98-degree healing 
water of Ragaz, offered in every 
room of the hotel in either a steam 
bath or freestanding whirlpool. 
Body treatments use natural materi- 
als such as honey and chocolate and 
start at $307. The resort also hosts 
the world’s first herbal steam bath 
made with Swarovski crystals. 
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8 Decades of The Hollywood Reporter 

The most glamorous and memorable moments from a storied history 


In a 1953 publicity stunt, 
Hudson (pictured with 
Kathleen Hughes, his co- 
star in The Golden Blade) 
ran for the honorary title 
of Universal City mayor 
at Universal Studios, where 
he was under contract. 



ATOS claims Rock Hudson at ire"59 

sup.„,a®r .hc ,,50, 


By ROBERT OSBORNE 
Rock Hudson, one of Hollywood’s 
most successful leading men. who 
played h,s most demanding and pub- 
lic role during the last two and a half 
momhs of his life, died yesterday in 
his Beverly Crest home at 59. He was 
a victim of AIDS and passed away in 
his sleep at 9 a.m. 

His involuntary a.ssociation with 

with heightening the world’s con- 
sciousness of Acquired Immune De- 
riciency Syndrome, its dangers and 


epidemic proportions ei- 

Unfortunately, the fact that Hud- '^SOs 

son had AIDS has also tended to ni»v*c ’ ihe film commu- 

H’wood mourns loss of ac/rTriend" 

>od joined thr u^/ArM ^ President Ronald Reagan; 


. "->"mgion and Holly- 
wood joined the world yesterday in 
wpressions of grief over RcKk Hud- 
wn s death. Hudson’s impact as an 
actor, friend and public figure 
ought forth an outpouring o£ 


- ... Keagan: "Nancy 

^ «ddcned by the news of 
Rock Hudson s death. He will always 
be remembered for his dynamic im- 
pact on the film indu.stry. and fans all 
over ^hc world will certainly mourn 
— rnniinued orfjrjage S 


30 Years Ago, Rock Hudson 
Revealed He Had AIDS 


A bed-ridden rock 
Hudson s last words 
to Hollywood came via 
a message Burt 
Lancaster delivered at AIDS 
Project Los Angeles’ Sept. 19, 
1985, Commitment to Life 
fundraiser held at downtown’s 
Westin Bonaventure. The 2,500- 
person dinner had been scheduled 


for the smaller Century Plaza 
Hotel, but the revelation that 
Hudson, 59, had AIDS and would 
be a part of the event transformed 
it into a charity blockbuster. “I 
am not happy that I am sick; I am 
not happy that I have AIDS,” 
said Lancaster, reading Hudson’s 
words to a dead- silent crowd. 
“But if that is helping others, I can. 


at least, know that my own misfor- 
tune has had some positive worth.” 

Within two weeks, Hudson was 
dead. And it was his death that 
brought AIDS out of the shadows 
for the general public with the 
revelation that a major Hollywood 
star was gay and had the disease. In 
a front-page story, THR noted 
that Hudson, who’d briefly been 
married in the 1950s to Phyllis 
Gates, his agent’s secretary, “played 
his most demanding and public 
role during the last two and half 
months of his life.” The 6-foot-4 
Hudson had started out with bit 
parts in the late ’40s (Jack Larson, 
who co-starred in Hudson’s 
first film, 1948’s Fighter Squadron, 
remembers the 22-year-old as 
“nervous, perspiring, very polite 
and extraordinarily handsome”). 

A series of romantic comedies with 
Doris Day, including 1959 s Pillow 


Talk, made him box-office gold. By 
the ’80s, he was on Aaron Spelling’s 
ratings bulldozer Dynasty. 

When first diagnosed in 1984, 
Hudson was able to keep his ill- 
ness secret, but his appearance, 
then trips to Paris for treatments 
with the antiviral HPA-23, not 
available in the U.S., led to rumors. 
As the media began to focus on 
the story, his publicist. Dale Olson, 
confirmed the AIDS diagnosis on 
July 25, 1985. Hudson’s last flight 
back to L.A. was on a stretcher 
inside a chartered Boeing 747- He 
had a month of treatment at 
UCLA, went home in late August 
and died Oct. 2. “The thing 
about Rock is, he was adorable,” 
says friend Angie Dickinson, 
who attended the 1985 APLA din- 
ner. “Whether gay or not isn’t 
important. He was warm and ten- 
der and adorable.” — bill higgins 
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